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Mississippi Dealers Elect Officers— 


New officers of the Mississippi Automobile Deolers Assn. ore, standing, 


Rey Burrows, 


Laurel, secretary-treasurer; 


H. L. Roberts, Shelby, vice-president; 


from left, 
Horry 


T. Vickery, Houston, vice-president, and Carl G. Wallace, Hazelhurst,-managef. Seated: 
W. T. Brown, Greenville, retiring president; John E. Lee, Forest, president, ond S. E. 


Kessman, Cleveland, NADA director. 
mown. (See story on | Page 3.) 


John 


D. Wise jr., Hazethurst, vice-président, is 


Car Sales Top a Million, 
But Year Is Still a Flop 


By Robert M. Lienert 
Associate Editor 
four-millionth new car of 
1958 will be sold Wednesday 
‘Nov. 26), two months later than in 
"987. And some in the industry are 
Writing off 1958 and looking to 1959, 
@ven though it is hoped that the) 
fourth quarter of this year will) 
usher in a rosier era. 

Despite the seductive influence 
of new models in the closing 
weeks of this year, 1958 is going 
te wind up as one of the most 

* @ismal years in the history of the 
U. S. auto industry. 

The figures are bad enough: Sales | 
the scrawniest since 1948. Profit | 
position the worst since the depres- | 
fion-ridden ‘30s. Production way 
down 








But figures do not tell the whole| 
Story. In those earlier years, neither | 
dealers nor factories were geared | 
t® the high volume that they are 
Row—so 1958 is more painful than 
the record tends to show. 

> 7 > 
AST year, the four-millionth sale 
was consummated Aug. 26—ex- 
ttly three months earlier than in 


Top Cars 


' New-car registrations for nine 
er plus five states for Octo- 


1957 


Make Pos. 


Chev. 1,107,904— 2 
Ford 1,154,989— 1 
Plym. 483,005— 3 
Olds. 288,920— 5 
Buick 309,665— 4 

Pontiac 251,3841— 6 
Rambler 79,264—12 
Mercury 214,325— 7 


974,365 
742,811 
302,763 


Total All Makes ~* 
3,493,316 4,635, 
Further details on Page 


this year—and by Nov. 26 dealers 
had delivered more thay 5.4 million 
new units. 

In 1956, sale No. 4,000,000 cane 
on Aug. 21 and in fabulous 1985, 
the four-millionth new car was 
sold only a few days after the 
Fourth of July. 


In many quarters, this year has 
been tagged as the worst, saléswise, 
since 1952. In terms: of total new- 
car registrations, that’s true #nough. 
But take away the sales/ of im-| 
ported cars and one must tirn back | 
to 1948 to find a slimmer gales year 
for domestic units. 


> > 
the middle of this week, no more}! 


|}than an estimated 3,668,000 are 
(Continued on Page 4, Col. 2) 
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All Car Plants Working Overtime ... 


Output Hits Year’s High 


By Martin L. Whitmyer 
Staff Writer 


c= production soared to a 1958 
high last week, All 17 American 
makes scheduled Saturday work 
and produced an estimated 141,319 
units for the six-day period. 

Last week’s car assemblies 
marked a 20 percent increase over 
the 117,634 units produced a week 
earlier. The performance fell only 
6.9 percent short of the 151,846 cars 
assembled dufing the comparable | 
week a year ago, when the 1957 
record was set. 

A decline is expected this week, 
however, as the makers will lose | 
at least one workday due to | 
Thanksgiving. But resumption of 
assemblies is expected Friday and | 
Saturday at most plants. 

Bigge advance last week was 
made at Chrysler Corp., which} 
strove to make up for losses in- 





|curred during a strike of salaried | 


employes a week before. American | 
Motors, Ford Motor, General Mo-| 
tors and Studebaker-Packard also | 
registered output gains over the) 
prévious week. 
j * * * 

HRYSLER CORP. jumped its 

output from 5,931 assemblies a 
week earlier to an estimated 19,200 
last week. Dodge and Plymouth 
divisions worked six days in De- 
troit, Evansville, Ind., Newark, Del., 


j}and on the West Coast. 


DeSoto, Chrysler and Imperial | 
did not get back into production 
until Tuesday, but both Chrysler 
and DeSoto scheduled Saturday 
operations in Detroit and Los 
Angeles. Imperial preduced cars 
the last five workdays of the 
week in Detroit. 

A breakdown of Chrysler Corp.) 
output showed Plymouth with 11,- 
| 500 assemblies last week, compared 
Dodge 
up from 1,452 to 4,200 units; DeSoto, 


450 to 1,650, and Imperial, from 146 


which will have been sold by | to 450. 


M OUTPUT rose from 62,444 
units to 71,014 assemblies. Chev- 


|ception to the 


'T 


rolet, Cadillac, Buick, Oldsmobile, 
Pontiac and the corporation’s seven 
B-O-P field plants all scheduled 
six-day operations. 

Chevrolet worked nine of its 
10 car-assembly plants six days, 
as did the home plants of Cad- 
illac, Pontiac, Oldsmobile and 
Buick. The B-O-P units at South 
Gate, Calif., Linden, N. J., Fram- 
ingham, Mass., Arlington, Tex., 
Wilmington, Del, Kansas City 
and Atlanta all worked six days. 
Three of the seven B-O-Ps. plan- 
ned two-shift operations on Sat- 
urday. 

A breakdown of GM operations 
showed Chevrolet up from 32,767 


* 


* 


This issue includes the monthly 


ENGINEERING SECTION 


$8 Per Year, 25c Per Copy 


units a week earlier to an estimated 
38,000 assemblies last week; Cad- 
illac, from 3,539. to 4,000; Oldsmo- 
bile, from 9,156 to 10,155; ._Pontiac, 
from 7,499 to 8,900 cars, and Buick, 
from 9,483 to 9,959 units. 
+ * ae 

ORD MOTOR increased its out- 

put from 40,319 units a week 
earlier to an estimated 41,805 units 
last week. Ford division worked 
all 13 of its car-assembly plants six 
days. Saturday operations also were 
scheduled at all Mercury, Lincoln 
and Edsel plants. 

Ford division assemblies ad- 
vanced from 34,230 units a week 


(Continued on Page 3 37, Col. 4) 





NIADA Seeking to Delete 


Dealer Names on Stickers 


By David J. Atchison 
Staff Correspondent 
HICAGO.—T he National Inde- 
pendent Automobile Dealers 
Assn. wound up its 12th annual 
convention here last week, resolved 
to seek an amendment to the Auto- 
mobile Information Disclosure Act. 

Dealers at the parley predicted 
that used-car sales in 1959 would 
set a record. 

The independent dealers took ex- 
“sticker law’s” pro- 
vision calling for the “name and 
the location of the place of business 
of the dealer to whom it (a new 
automobile) is to be delivered.” 

. - > 
HIS requirement, independent 
dealers contend, is designed to 
prevent them from obtaining new 
cars for resale. 
Independent dealers insist such 
a restriction is not in the public 


|from 442 to 1,400; Chrysler, from) interest. 


Joseph Danzansky, NIADA gen- 
eral counsel, told the dealers they 
should watch for any evidence that 
information gained through the 


disclosure act is being used to cur-| 


All Eyes on Bootlegging, Stickers 


By John K. Teahen Jr. 
Staff Writer 


vas shortage of ’59 models has 
virtually eliminated bootlegging 
at present, but this practice could 
become one of the most widely dis- 
cussed aspects of the price sticker 
law when production reaches nor- 
mal levels. 

The National Independent 

Automobile Dealers Assn.—a 
bitter foe of one section of the 

sticker law—is watching the sit- 

uation closely and has talked of 

@ possible antitrust complaint. 

Federal enforcement officials also 
will be interested if unfranchised 
dealers display stickerless ‘59 
models or cars whose labels have 
been defaced or obscured. 

A spot check of key cities last 
week disclosed that there has not 
been a large volume of sticker com- 
plaints involving either franchised 
or unfranchised dealers. 

* * a 

N DETROIT, U. S. Attorney Fred 

W. Kaess said his office had not 
received a single complaint about 
alleged violations of the new law. 
Similar reports came from Federal 
sources-and dealer-association offi- 
cials in Chicago, San Francisco, 
Los Angeles, Atlanta and Buffalo. 


ing on lots in Tulsa, Seattle, Dal- , 
las and New York City, and sev- 
eral areas have told of used-car 
dealers rolling down the side | 
windows to hide the labels. 

The Georgia Automobile Dealers 
Assn. summed up the situation by | 
commenting: “The lack of com-| 
plaints seems to indicate that no | 
used-car dealers are selling new 
cars or, if they are, nobody cares 
how they are doing it.” 

NIADA, of course, ig highly in 
favor of bootlegging and objects 
strongly to the provision that the 
price sticker must include the 


mame and address of the dealer to 
whom 


the new car was delivered. 
The association feels that this 


puts a very real restriction on 
bootlegging, since new-car deal- 
ers will be unwilling to sell to 
unfranchised operators when it 
is so easy to trace a car to its 
source. 

This objection could become the 
basis of a restraint-of-trade com- 
plaint. Al Schwartz, Pittsburgh, 
new NIADA president, said the 
organization is polling independents 
to see how they have been affected 
by the sticker bill. 

+. > > 
E SAID informal talks with his 
fellow dealers indicate that 
some new-car dealers are more 
reluctant to sell to them, while 
(Continued on Page 4, Col. 1) 


Inside Automotive News . 
@ Engineering highlights, Page 13: Stainless steel’s 


future, body advances, 


how Lark was hatched. 


@ Varied roles of Department of Commerce, Page 17. 


@ Ruling near on good-faith law, Page 2. 


@ Mississippi convention, Page 3. 


@ Peugeot Sales Test, Page 8. 


tail their right to sell new automo- 
biles 

Danzansky noted that so-called 
“bootlegging” has been upheld by 
the Department of Justice. Should 
there be an effort to use informa- 
tion obtained through the act to 
suppress competition in the sale of 
automobiles, this would violate anti- 
trust laws, he said. 

aa « > 

ANZANSKY said NIADA should 

be prepared for civil and crim- 
inal litigation should there be sub- 
stantial evidence that information 
from the disclosure act is being 
used to curb the distribution of 
new automobiles by independent 
dealers. 

The resolution cited the recent 
“buyer's market” in new automo- 
biles and said that this situation 
ive possible only in a free, un- 
| fettered flow of automobiles; 


Al Schwartz, Pittsburgh, new 
president of NIADA, said the 
association has no objection to 
| price disclosure on stickers. 


Schwartz said some independents 
|reported they were still able to 
purchase cars; others, that new-car 
dealers are less willing to sell to 
independents. 


Even if there were no sticker 
law, Schwartz noted, independents 
would not be able to get many new 
cars right now because franchised 
dealers are so short. 

Schwartz said independent deal- 
ers have a lot in common with 
new-car dealers and should work 
in harmony with all elements of 
the trade rather than spend time 
fighting. 

* = 
S PRESIDENT, Schwartz suc- 
ceeds C. E. Pitts, Montgomery, 
Ala., who becomes chairman of ‘the 
board. 

Other senior officers elected at 
the convention included Wendell 
Jarrard, Pensacola, Fia., first 
vice-president; James J. Holmes, 
Columbus, Ga., second vice-pres- 
ident; Ab Pearson, Everett, 
Wash., third vice-president; Jerry 
Leeds, Evansville, Ind., secretary, 
and John N, Ross, Columbus, O., 
treasurer. 

Pitts told the convention that one 
of his goals is to see closer working 
ties between the various segments 
of the industry. He proposed that 
an inter-industry committee be 
formed comprised of representa- 
tives from the automobile manufac- 
turers, franchised automobile deal- 
ers, independent used-car and 
foreign-car dealers, finance com- 
panies, wholesale automobile auc- 

(Continued on Page 4, Col. 4) 
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sler Protest... 


Ruling Near on Good-Faith Law 


By Maynard M. Gordon 
News Editor 

‘ FRONTAL assault on an auto 

manufacturer’s recent dealer- 
appointment and car distribution 
policies may soon bring the first 
idea of what the courts think about 
the good-faith law. 

Scene of the battle is Federal 
Judge Ralph M. Freeman’s court- 
room in Detroit, where Chrysler 
Corp. has been sued for $600,000 
damages by a former DeSoto-Plym- 
outh dealer in suburban Roseville. 

Judge Freeman is expected to 
rule shortly on a Chrysler motion 
to dismiss the suit, in which the 
plaintiff is James M. Kelly sr., 
who held DeSoto and Plymouth 
franchises from Oct. 8, 1956, to 
Feb. 15, 1958, under the business 
name Jim Kelly, Inc. 

Chrysler attorneys have moved 
for dismissal on the ground that 
the good-faith law is unconstitu- 
tional. U. S. Attorney General Wil- 
liam P. Rogers has declined to 
enter an opinion on this point pend- 
ing Judge Freeman’s ruling. 

* = = 


ELLY has retained as his chief 

counsel I. A. Capizzi, of Detroit, 
who served as general counsel of 
Ford Motor Co. before World War 
IL. 

Accused by Kelly of a long list 
of “bad faith” actions, including 
favoritism for competitors and mal- 
distribution of new models, Chrys- 
ler has argued that the good-faith 
law “is unconstitutionally ambig- 
uous, vague. uncertain and indef- 
inite.” 

“In drafting such Act,” the 
Ohrysler statement went on, 
rendered unlawful no 





specific activity of the automobile 
manufacturer. 

“Instead, it unconstitutionally 
delegated to every dealer franchised 
by the manufacturer authority to 
declare unlawful after its occur- 
rence any act of the manufacturer 
that is deemed to have the subjec- 
tive effect upon the dealer described 
in the statute, even though the 
performance of such act by the 
manufacturer did not constitute a 
breach of the terms of its franchise 
with the dealer and was otherwise 
valid under existing rules of law.” 

¥ * * 
= did not deny or ad- 
mit any of the acts alleged by 
Kelly under the good-faith law, 
formerly known as the Automobile 
Dealer Franchise Act of 1956. 
Kelly’s is the second suit pending 





Citizens for Studebaker 
To Remain Active 


SOUTH BEND.—Citizens for 
Studebaker, Inc., is to continue to 
help with the promotion of new 
models. 

The group helped with the 
launching of the new Studebaker 
Lark by staging a dance and 
parade. They helped, too, in the 
distribution of bumper stickers 
and Lark advertising pins. 

Studebaker-Packard and UAW 
Local 5 supplied $5,000 each for 
the expenses of Citizens for 
Studebaker, Inc. at the start. Be- 
tween $15,000 and $20,000 was 
spent by the group. S-P took care 
of the expense beyond the first 
$10,000. 





Lark Supplies the Spark 
As S-P Dealer Hopes Soar 


DETROIT.—The Lark is provid- 
ing the spark to fire up the spirits 
of Studebaker-Packard dealers 
across the nation. 

“The Lark gives me hope,” said 
Sol Yates, Worcester (Mass.) 
dealer. “It’s no secret Studebaker 
volume has been falling off. The 
future didn’t look too bright. But 
the Lark is a rejuvenation.” 

And three dealers in the Peoria 
(Ti) area were optimistic despite 
the fact that they opened shop 
during a five-week strike at Cater- 
pillar Tractor Co., the city’s major 
employer. 

Yates said his showroom on the 
Lark’s introduction day was as 
crowded as during the 1946 un- 
veiling of the firm’s first postwar 
car. 
He added that unlike openings 
of recent years, when prospects 


Coming Next Week... 


Auto Selling 
Guide for ’59 


All 1959 American-built cars in 
four colors, with top selling fea- 
tures emphasized — engineering 
advancements on the 1959 mod- 
els— major specifications and 
prices—stories on materials and 
accessories on '59 models . . 
"59 truck photos... 

These are the topline attrac- 
tions in the third annual Auto 
Show Issue, to be published by 
AvrTomotive News next week. 

The selling guide for 1959 will 
be a must for every dealer, sales- 
man, manufacturer and supplier 
—for constant reference through- 
out the year. So you'll probably 
want an extra copy or two of 
this Show Issue. Extra copies 
will sell for 75 cents each. 

To make certain you get your 
extra copies of the Dec, 1 show 
issue, please address your re- 
quest immediately to— 


Automotive News 


965 East Jefferson 
Detroit 7, Michigan 





looked briefly and walked out, 
whole families came in this year 
and looked, touched and asked to 
be shown more. 

A record number of appraisals 
were made and an encouraging 
number of orders were written, 
Yates said. 

Jack Morlock, general manager 
of Peoria Studebaker, Inc., said 
the firm has bright hopes despite 
a grand opening “with everything 
against us.” 

“The weather was bad all week, 
lots of people were out of work 
and to top everything, a drunk 
came sailing through our plate 
glass window in his car just after 
we had opened,” Morlock said. 

But the firm has big plans, Mor- 
lock added. These include taking 
over the frontage of an entire block 
in the downtown district after an- 
other dealer vacates a corner used- 
car lot. 


With 100 cars a month on order, 
Morlock said he was worried about 
a lack of lower-priced Lark models 
and indicated most customers 
weren't interested in the extras. 

“It’s the strike that hurts,” he 
said. “We had a woman in here 
the other night who was actually 
crying. She wanted the car so 
bad, but her husband said he 
couldn’t even think about buying 
while he was out of work.” 


Ray Borens, Studebaker dealer | 
in Minonk for about 10 years, | 
moved his dealership to nearby} 
Chillicothe to open Ray’s Motor 
Sales. r 

“Over 2,000 people dropped in on} 
opening day,” Borens said. Popula- | 
tion of the village is 2,800. | 

The third new S-P outlet in the 
Peoria area, Lindsey Motors, was 
opened in Macomb by Alfred Lind- 
sey and his son, Alfred jr. They had 
operated a used-car lot. 

In Wichita, Earl Chew, of Zogl- 
mann Motor, reported eight cars 
sold and a steady run of prospective 
buyers in the showrooms before a 





formal announcement of the show- 
ing was in the newspapers. Don 
Schmid Motors, Inc., with a first- 
year franchise, had six new Larks 
sold and “real good” crowds. 

Both Chew and Schmid were 
down to two or three new models 
over the weekend but had been 
promised early delivery on more 
than 50 orders through an overtime 
production factory schedule. 


against Chrysler under the law. 
General Motors has been named 
defendant in three good-faith suits 
and Ford and Renault in one each. 


Unconstitutionality of the good- 
faith law also was claimed by 
Chrysler in the other suit, that 
of McLaren Motors, Inc., San 
Leandro, Calif. The McLaren suit 
is awaiting trial in Federal Dis- 
trict Court, San Francisco, 


Among the charges made against 
Chrysler by Kelly are the follow- 
ing: 

1. Chrysler in 1956 refused Kelly 
a Dodge-Plymouth deal in Roseville. 
Shortly after he accepted a DeSoto- 
Plymouth deal, Chrysler awarded 
a Dodge-Plymouth setup for Rose- 
ville to David Roney. 


2. Kelly was required to locate in 
a 6,000-square-foot building and ex- 
pand it by 1,320 square feet, while 
Roney was allowed to operate in 
approximately 600 square feet of 
floor space. 

= > - 
3 AFTER Chrysler set up its 

* group marketing plan, calling 
for splitting up of dual franchises, 
a “Plymouth only” dealer (J. E. 
Grissom) was established in Cen- 
terline, four miles from Roseville. 

4. For the introduction of ’57 
models on Oct. 30, 1956, Kelly re- 
ceived eight cars and Roney 12. 
November deliveries totalled 16 for 
Kelly, 20 for Roney and 200 for 
Grissom. Kelly’s complaint said this 
saturated Grissom’s market and 
forced him to resell many cars to 
dealers outside the area. 


5. Roney and Grissom received 
more V-8s in their initial ship- 
ments than Kelly, whose 24 in- 
troductory new models included 
19 sixes. 


6. This pattern of fewer cars and 
fewer V-8s than competition con- 
tinued for Kelly throughout 1957. 

7. Kelly led its district in DeSoto 
sales in a contest during the sum- 
mer of 1957, but an “arbitrary and 
unfair” change of rules cost him 
this lead. 

= * > 
8 DESOTOS were sold by the fac- 

* tory at up to 21 percent below 
dealer costs at the end of the ’57 
model run, while dealers were bur- 
dened with excessive inventories or- 
dered on the basis of faulty infor- 
mation. 


9. When the market slipped on 58 
cars, Kelly was loaded with higher- 
priced V-8 cars and denied more 
than a few lower-priced sixes. This 
alleged “reversal of policy” forced 
him into a distress sale of mer- 
chandise that wiped out his $50,- 
000 investment. 


10. Kelly was told by Chrysler 
that he could sell the DeSoto 


franchise, but not the Plymouth 

franchise. Meanwhile, another 

DeSoto-Plymouth dealer in the 
(Continued on Page 37, Col. 3) 





from the $357.8 billion in September 
> > > * 








A Garden Salesroom— 
Lokey Motor Co. (Oldsmobile-Simca-Fiat), Clearwater, Fic., will feature outdoor 


selling in a garden atmosphere when it moves into new headquarters Jan. 1. 


Cus- 


tomers will be able to browse among the cars on the big sales lot, then sit down 


with a salesman at one of the landscaped 


island closing areas and complete the sale, 


For those who prefer the more conventional style of salesmanship, the firm will alse 


hove sales space under roof in the main building. 


Smashing Finale to Year 
Beginning for Business 


By Kenneth C. Kelley Jr. 
Staff Writer 
7. U. S. last week took off into 
what should be the best six 
weeks for business in more than 
a year. 

Department store sales which 
have been ahead of the 1957 re- 
sults for the last six straight 
weeks and 18 of the last 19 weeks 
should continue to soar as the 
Christmas rush gets under way. 
Steel production in the last two 
weeks reported has been above the 
total for the comparable weeks of 
1957. The steel industry's biggest 
customer, the auto industry, has 
most of its labor troubles out of 
the way. 

> 7 > 

AUTHouGH freight car loadings 

took a slight seasonal dip in 
the most recent week reported, the 
week’s total was only 2.6 percent 
behind the total for the like week 
of last year. It was the best year- 
to-year comparison: since August, 
1957. 

The boom in the construction 
industry continues with the Govern- 
ment reporting that housing starts 
in October were at the rate of 1,- 
260,000 a year, the highest in three 
years. The comparable total for 
September was 1,220,000 and in Oc- 
tober, 1957, it was 1,020,000. 

Two other Government reports 
showed that labor troubles in the 
auto, glass, and a number of other 
heavy industries took a big bite 
out of the recovery in October. 

In spite of the labor stoppages, 
the Federal Reserve Board’s index 
of industrial production hit 138 in 
October, up from 137 in September 
but still below the 142 for October 
of last year. 

The slower industrial pace cut 
personal income in October to an 
annual rate of $357.5 billion, down 


Business Barometer 


Automotive News Economic Index — 


99.3 Percent of Last Week 
100.1 Percent of Like Week Last Year 


eee eee eee eeeee 


Auto Registrations— Year to date. 
Truck Registrations—Year to date. 
Steel Production—tTons ......... 
Lumber Production—Board feet... 
Paperboard Production—tTons ... 
Soft Coal Output—tons 


eee weeee 


Oil Refinery Output—Borrels .... 


Electric O .—Kilowatt hours... . 
Barometer ht Car Loadings 
Department Store Sales index .. 
Stock Market Price Index....... 
U.S. Government Spending 


Nov. 12 1958 Range 
31% 36%- 8 
52% 59,-44 
50% 50%-37% 
50 52 -33% 


31% 


eeeeeee 


eeeeeeee 


$34,612,338,000 


12,378,000,000 


3,493,316 
540,447 
2,011,000 
242,235,000 
313,809 
8,540,000 
49,141,000 


101.1 
109.8 
108.1 

89.7 
104.2 
103.6 

95.6 
102.1 
130.6 


373,506 
148 
391.1 


111.3 
113.9 
89.5 


$883 
274 


Common 
Stocks 


eee eeeeee 


Nov. 19 Nov. 12 1958 Range 

40%, 42 -27 

144% 15%- 7% 
36,-21% 
16 - 2% 
61%-40%, 


eeeeee 


*Kaiser Industries, parent firm of Willys Motors, 
(Nov. 2, 1958) 





but well above the $350.6 billion 
for the preceding October. 


* * * 


| S THE Federal Reserve Board 
eased credit slightly, the Treas- 
ury got all of its borrowing plans 
for 1958 out into public view. There 
were indications that the giant 
financing and refinancing program 
might be carried off at slightly 
lower interest rates than the Gov- 
ernment has been paying. 


Looking on to 1959, a2 Dun & 
Bradstreet survey of business- 
men’s expectations turned up 
optimistic views. Seventy-two 
percent of those questioned said 
they felt their firms’ sales in the 
first quarter of 1959 would exceed 
the total for the like period of 
this year. 

Another 24 percent said they 
thought they would match the 1958 
total and only 4 percent were ex- 
pecting sales to decline. As for sell- 
ing prices in the first quarter of 
next year, 72 percent expect no 
change, 24 percent look for higher 
prices and 4 percent see price re 
ductions. 

The survey showed the business- 
men look for steady to higher 
inventories and employment. An in- 
crease in new orders for manufac- 

turers was also indicated. 


Industry Called 
gard on Effort 
To Curb Exhaust 


WASHINGTON.—The story of 
auto industry efforts to prevent 
smog was disappointing to some 
experts at the National Conference 
on Air Pollution here last week. 

Harry A. Williams, managing 
director of the Automobile Manu- 
facturers Assn., asserted the vehicle 
makers had spent a million dollars 
a year for five years in cooperative 
research on engine exhaust. 

While Williams said important 
new information about exhaust 
gases had been obtained and that 
progress on control devices is prom- 
ising, others accused the industry 
of lagging. 

Warren Dorn, a Los Angeles 
County supervisor, called the report 
“disappointing and contemptuous.” 


“The automobile empire,” he said, 
“with its tremendous financial re- 
sources, engineering genius and 
administrative accomplishments, 
should promise a crash program in 
the interest of public health and 
safety.” 

Dr. Chauncey Leake, assistant 
dean of Ohio State University, 
school of medicine, said that about 
half of today’s air pollution is 
traceable to auto exhausts. He said 
exhaust causes as much lung cancer 
as cigarets. 

The conference was called by 
Leroy S. Burney, U. S. surgeon 
general, who said that it would 
cause unnecessary suffering to wait 
for absolute proof of a relationship 
between air pollution and lung 
cancer. 
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Dealer Forum 


T 


inspired greatly by attending an- 
nual NADA conventions. 

So, while Automotive News has 
no official connection with NADA 
(at times we are an admirer and at 
times a gadfly), we nonetheless feel 
considerable confidence in touting 


you to make a date to be with) 


NADA Jan. 31 through Feb, 4 at 
the Conrad Hilton Hotel in Chicago. 
NADA conventions are notable 
for the substantial fare they offer. 

In some fields, national conven- 

tions are places to go to get blind. 

Doubtless there are those who 

find this possible in the auto busi- 
ness, yet most dealers come away 
from NADA conventions with 
their eyes opened rather than 
closed. 

NADA conventions have provided 
answers to many problems plaguing 
auto dealers. This is something that 
doesn’t just happen. It takes year- 
around planning by staff experts to 
put on a convention that will draw 
thousands of dealers from all sec- 
tions of the country. 

> = 


For More Light 


OU will find a convention pro- 

gram that sheds light on many 
of the problems of the day. And 
the answers that you can’t find on 
the convention floor you will find 
in talking with other dealers and 
factory men at the equipment ex- 
hibition, the service consultation | 
hall, the hospitality headquarters 
and in the lobby. | 

Here’s a suggestion. Make a 
list of the questions to which | 
you'd like the answers. Then 
make a point of exploring one | 


learned much and have been! 


| market. These import cars are not | 


by Robert M. Finlay 





HROUGH the years we've! give you the thinking of specialists 


in many phases of your own busi- 
ness as well as in related fields. 

For instance, Merryle Stanley 
Rukeyser, one of the country’s 
outstanding commentators, will 
give the keynote address on “The 
Outlook for Your Business in 
1959.” 

The rise of import car sales has | 
been drawing and demanding great | 
interest on the part of the auto 


| industry. Suddenly, it seems, the | 


little cars from overseas have cap-| 
tured the imagination of a con-| 
siderable portion of the American 


all alike by any means. Some are 
fine-performing, well-built cars 
you'll be proud to sell. Others are} 
dogs that shouldn’t happen to you. 

Some import makers recognize 
the need of giving dealers elbow 
room and sufficient cars to make 

a living. Other makes pack the 

territory. 

There is a lot to learn about this | 
business, and in Chicago you'll find | 
NADA has picked an import panel 
that can give you the lowdown. | 
Included on the panel are James 
C. Downing, head of NADA’s import | 
make committee, Atlanta; Paul | 
Lauritzen, Richmond, Va., and Paul | 
Herzog, NADA director of research. | 
They'll be operating under the 
topic: “Are Imported Cars Here to 
Stay?” 

* * | 


On Sales Side 


EALING with price conscious 
buyers in a competitive market 
will be handled by Dr. Kenneth B. | 
Haas, chairman of the marketing) 
department of Loyola University | 
and one of the nation’s foremost 





or more of these questions with | S@les authorities. 


every dealer you meet at the | 
NADA convention. 


Team play makes the difference 
between a smooth-functioning deal- 


When you get back home sift|ership and a house of fumble- 
through the material and see if| fingers. Get some tips on this im- 
you don’t have answers that will| portant phase of the business from 


help make your business more 
efficient. 


Durocher, formerly one of the 


| great baseball managers and now 


Better still, drop off a copy of|# Vice-president of NBC. 


your questions with us at the) 
Avtomotive News booth, and we'll) 
help you explore them. 
7 > > 
ae are some of the points that 
Walter Kiplinger, director of! 

conventions, suggests you aim at 
during the cv..vention: 

1.A better concept of the in- 
dustry itself. 

2. Specific suggestions as to bet- 
ter methods of doing business. 

3. Definite devices and methods 
for improving results and profits. 
4. Information leading to in- 
creased operating and managerial 
skills. 

5. Better morale for the business. 
An interesting benefit noted by 
those who have studied convention- 
going is that of getting to know 
better, dealers in your own home 
town. 


Dope on Imports 
SE are informal benefits that 
you can plant and harvest on 
your own. The formal program, 
under preparation for months, will 
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Service is vital to a dealership. 
Cliff J. Houser, general manager 
of Birkett L. Williams Co., Cleve- 
land, will discuss “How to Use 
Sell in Your Service Department.” 
And don’t miss the Service Con- 
sultation Hall where you'll find 
experts in your make of car. 

How much does it really cost you 
to sell an automobile? Under direc- 
tion of the NADA staff, a group of 
professional actors will give you 


| the dope on this. 


Another subject of growing in- 
terest in the industry is that of car 
and truck leasing. You'll get infor- 
mation on this from four authori- 
ties, Kenneth Glaser, Minneapolis; 
Sam Lee, Cleveland; James Mul- 


| grew, Cleveland, and Carl Fribley, 


Norwich, N. Y. 
7 


Used-Car Silicioe 


GF ECIALISTS will give you in- 
formation on merchandising 
used cars from the viewpoint of 
dealers in smaller communities as 
well as from metropolitan areas. 
Truck merchandising will be dis- 
cussed by Ed Sahli, chairman of 
NADA’s truck committee, Beaver 


| Falls, Pa. and Jack Weed, truck 


editor of Automotive News. 

And, of course, you will get 
the national association viewpoint 
from Dean Chaffin, president, and 
Frederick J. Bell, executive vice- 
president. 

The Rev. Laurence H. Hall, pas- 
tor of St. Paul’s Episcopal Church, 
Cleveland, will discuss “Humor—A 
Business Asset.” 

And those who attend the non- 
denominational services Sund ay 
morning will find their spirits lifted 
by a team of laymen who are re- 
turning to NADA for the third year 
by popular demand. 

The entertainment is outstand- 
ing, including Dinah Shore, Pat 
Boone, the Chicago Symphony Or- 
chestra in a pop concert, and a spe- 
cial program has been arranged for 
the wives of dealers. 

This convention could make a 
real difference to you in 1959, Make 
a date today to attend. 








Competitors Get Peek 


Before Public Does 


CANTON, O.— Competitors of 
Jim Kempthorn, Dodge dealer 
here, got to see his ’59 models 
before the public at a unique ad- 
vance preview. Denying there was 
any “gimmick” connected with 
the unusual preview, Kempthorn 
explained his reasons for the ad- 
vance showing: 

“In the past, I have sent my 
competition invitations to see the 
new vehicles on announcement 
day, and have received similar 
invitations from them. The 
trouble was that with so many 
people in the showrooms it was 
impossible to get near the cars, 
let alone chat with each other.” 

The competitors’ preview was 
hailed by all who attended and 
Kempthorn may hold another 
next year. 
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Outdoor Auto Show— 





At Mississippi Convention .. . 





Big 3 Officials Paint 
Rosy °59 Picture 


By Ed Goins 
Staff Correspondent 

BILOXI, Miss.—A strong economy 
aided by a new product and hard 
selling should make 1959 a good 
year for the automotive industry, 
the Mississippi Automobile Dealers 
Assn. was told at its convention 
here last week. 

Industry executives from Detroit 
were generally optimistic in ad- 

dressing the MADA. 

“It seems to us in Detroit that 
this fall of 1958 holds more prom- 
ise for the automobile industry 

than any production period in 





More than 25,000 Southern Californians turned out for the first annual Pasadena 
Auto Show sponsored by the Pasadena New Car Dealers Assn. and the Pasadena 


Independent, Star-News. 
lot at the 


and foreign models. 
-*» 


The show was held on the top deck of the tri-level parking 
J. W. Robinson department store. Visitors to the show viewed 125 American 


Five Western Cities Set 
To Join Show Spree 


By John E. Walsh 
Staff Writer 


HE curtain rises this week on 

five more auto shows—Phoenix 
and Spokane (Nov. 25-30), St. Paul 
(Nov. 26-30), Sioux Falls, S. D. 
(Nov. 26-Dec. 1) and Houston (Nov. 
29-Dec. 7). 

Meanwhile, attendance at the Los 
Angeles show last week was run- 
ning 10 percent ahead of last year. 

Twenty-eight members of the 
Greater Phoenix New Car Dealers 
Assn. will exhibit 115 domestic and 
foreign cars in a giant tent erected 
in Park Central Shopping City. 


Edward L. Greenband, manag- 
ing director of the Phoenix Inter- 
national Auto Show, said the tent 
will provide 58,000 square feet of 
exhibit space, 2% times greater 
than prior facilities. 

Among the exhibits, Greenband 
said, will be special cutaways and 
glass display engines from the Los 
Angeles show. 

Greenband said the 50 merchants 
in the shopping center joined in the 
show promotion by handing out 
free discount tickets. These save 
adult visitors 25 cents on the reg- 

* ” * 


Jackson Show 


To Aid Boys’ Club 


JACKSON, Miss.—Proceeds from 
the second annual auto show here 
will go toward completion of a new 
building and facilities for the Jack- 
son Boys’ Club. 

The Jackson Exchange Club is 
sponsoring the show at the State 
Fairgrounds Dec. 4-7. It is sched- 
uled to be more eleborate, with 
many more attractions than in the 
highly successful show last year. 


A proposed Autorama in which 
each dealer would have exhibited a 
1959 model on the main street 
downtown in cooperation with a 
promotion by the Downtown Jack- 
son Assn. was cancelled because it 
was felt that the promotion might 
interfere with the auto show. 





ular admission price of 90 cents, 
he said. 


MORE than 50,000 are expected 

at the sixth annual Spokane 
show in the Spokane Coliseum, ac- 
cording to Richard W. Axtell, sec- 
retary of the Spokane New Car 
Dealers Assn. The last show drew 
40,000. 

This is the first time that the 
event has been held in the fall. 
Previous shows were staged in the 
spring. 

Proceeds of the show, co-spon- 
sored by the dealer group and the 
Manito Lions Club, will go to the 
club’s civic and charitable program. 

Exhibits will include U. S. and 
foreign cars, antiques, sports 
cars, displays by allied industries 
and the racer that won the In- 
dianopolis 500 this year. There 
also will be entertainment and a 
fashion show. 

Segregation (of displays) will be 


j 


the last four or fivé years,” said 

Byron J. Nichols, vice-president 

of Chrysler Corp. “There is 

pretty general agreement that we 
are out of the woods of the reces- 
sion and moving into the clear.” 

He added, however, that “it’s 
going to take hard, honest selling 
for the automobile dealers to get 
a fair share of the American con- 
sumers’ dollars.” 

T. J. O’Neil, member of Ford 
Motor Co.’s dealer policy board, 
predicted “a continuing, healthy, 
though strongly competitive, auto- 
mobile market extending on 
through the mid-1960s, and it is on 
this basis that we are building. 

“For longrange success, it is nec- 
essary that we know our customers 
well and that we be well known by 
them as good neighbors.” 

Birkett Williams, of Cleveland, 
NADA first vice-president, urged 
dealers to concentrate on their 
service departments. 

“If it is good,” he said, “it will 
be profitable.” 

The nation’s economy is “re- 
bounding more sharply than in any 
other postwar upturn,” said Patrick 
J. Crowley, director of the General 
Motors dealer relations section. 

Among other “factual supports 
for optimism” about the outlook 
for the auto industry in 1959, 
Crowley cited prospects for three 
years of labor peace; the potential 
market reflected by the fact that 
the average age of U. S. automo- 
biles on the road increased to 5% 
years in 1958; an “excellent” 1958 
model cleanup by dealers; “reason- 
ably firm” used-car prices, and “a 
bulging $50 billion” in savings ac- 
counts. 

“Is Your Sales Slip Showing?” 
was the title of an address by J. P. 
Taylor, executive vice-president and 
director of sales, Commercial Credit 
Corp. 

“You have a good product,” Tay- 
lor continued. “You must have 
salesmen who are energetic and 
healthy, who don’t take no for an 
answer, and who have courage and 
confidence. These salesmen must 
possess a burning desire to win, 
must have initiative, and must be 
on the ball.” 

The Mississippi association 
elected Jack E. Lee, of Forest as 
president, succeeding W. T. Brown, 
of Greenville. 

Other officers elected include 
John D. Wise, of Hazlehurst, south- 
ern vice-president; H. L. Roberts, 
of Shelby, central vice-president; 
Harry J. Vickery, of Houston, 
northern vice-president, and Roy F. 
Burrows, of Laurel, secretary-treas- 
urer. 

S. E. (Ed) Kossman, of Cleveland, 
and Carl G. Wallace, of Hazlehurst, 
continue as vice-president and gen- 
eral manager, respectively. 


Ford Honors N. D. Dealer 
CHICAGO —W. W. Wallwork 
Fargo, Inc., Fargo, N. D., is one 
of 75 Ford dealerships in the na- 


the policy at the St. Paul show in|tion named to receive Ford Motor 
St. Paul Auditorium. American cars|Co.’s newest and highest honor— 


(Continued on Page 33, Col, 1) 


On the House... 


the Ten-Year Four-Letter Award. 


St. Louis factory zone offices are taking initiative 
against dealers who’ve sold 1959 cars through used- 
car channels by forcing the dealers to buy back the 
merchandise at any price . . . Cincinnati association 
is polling its members on territory security meas- 


ure... 
Portland (Ore 


. dealers are constructing new 


$25,000 office building, which will house Oregon 


association activities, too . 


. Frank Gillman 


(Pontiac) has received the annual award of the 


Houston Negro chamber of commerce . 
voters elected the following dealers: Frank 
Browning to state senate; Ernest Mantes, state 


Wemhott 


.. Utah 


senate; Finley Wilkinson, state house; Henry Mills, mayor of Price; 
Leon Packer, city councilman of Brigham City ... 
President Eisenhower says he may ask for 1.5 cents hike in Federal 
gas tax next year to bail out highway program; another threat to 


the auto business . 
sonville . . . Leo Carey reelected 


. . Florida’s 1959 convention will be held in Jack- 


NADA director in Rhode Island; 


Bill Voyce jr., succeeds Foster Talbot, who declined to seek reelection, 


in Maryland. ' 





—Pertre WemMuHorr, Editor, 
Automotive News 
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But Shortage Prevents Test... 





All Eyes on Bootlegging, Stickers 


(Continued from Page 1) 


others said they have had no 
trouble. 

In any event, the independents 
say that even if there were no 
sticker bill, they still couldn’t get 
many new cars since the fran- 
chised dealers are so short. The 
real test, they say, will come as 
new-car dealers get more cars. 
The independent who sells new 

cars in definitely governed by the 
sticker law, and he is making a 
serious mistake if he believes it 
applies only to franchised dealers. 

If a used-car dealer buys a new 

’*59 model from a franchised mer- 
chant, he must leave the sticker on 


the car. 
+ « * 


USED-CAR dealer who buys ’59 | 


models through a “dummy” 
purchaser—one who is acting for 
the used-car dealer—could be court- 
ing trouble if the auto does not 
have a price label. 

Under the law, such vehicles 
are still “new” cars and should 
carry a sticker because they 
have not been delivered to the 
person the statute calls the “ulti- 
mate purchaser,” one who buys 
the car for purposes other than 
resale. 

A dummy purchase may be diffi- 
cult to prove in individual cases 
since it involves the “intent” of the 
middleman. However, a used-car 
dealer who uses this system to 
acquire a goodly stock of ’59s may 
find Federal authorities paying 
close attention to his operation. 

* ” > 


— are, naturally, many in- | 
stances where a used-car dealer 


may legally display a stickerless, 
low-mileage "59. 

A new-car buyer might sell his 
auto to a used-car dealer because 
he’s dissatisfied with it or because 
of unemployment, illness or a sim- 
ilar family misfortune that brought 
about a sudden need for cash. 

Some new-car dealers have 

asked when they should remove 
the sticker from a car that has 

been sold to a customer. The law 





Peterson Retiring 


From Mack Dee. 31. 


NEW YORK —P. O. Peterson) 


last week announced his resigna- 
tion as chairman and president of 


Mack, effective Dec. 31, to devote) 


more time to per- 
sonal business af- 
fairs. No succes- 
sor has been 
named. 
Peterson, 62, 
joined Mack in 
1955 as president 


chairman last 
June. 
president of 

P. Studebaker-Pack- 
ard Corp. before joining Mack. 
He said he had decided to retire 
several moriths ago but had been 
asked to remain until the company 
had completed various expansion 
and development programs. 


O. Peterson 


and was named| 


He was) 
executive vice-| 


reads that the label must remain 

on the vehicle until it is “de- 

livered to the actual custody and 
possession of the ultimate pur- 
chaser.” 

A sure way of complying with 
the law is to leave the tag on the 
window until the customer picks up 
the car. It then takes but a few 
minutes to remove the sticker and 
wash the window. 

A number of dealers don’t take 
the price tag off at all. They de- 
liver the car with the sticker at- 


tached and let the buyer remove it. 
* + * 


N LOS ANGELES, observers be-| 


lieve that some of the credit for 


should go to Tom Ellis, of Los 
Angeles Auto Auction. Ellis re- 
portedly is refusing any cars that 
are not properly tagged. 

From the New York State Auto- 
mobile Dealers Assn. came a report 
of quick action by the FBI and 
Ford Motor Co. in a sticker case. 

The association reported that 
nine °59 Fords appeared on a 
used-car lot in the eastern part 
of the state. A piece of paper 





| 





| Sticker Violation? 


| Call FBI or U.S. Attorney 


DETROIT.—To report a sus- 
pected violation of the Automobile 
Price Disclosure Law, a dealer or 

| other ind‘vidual should call the 
nearest office of the FBI or the 
office of the U. S. district at- 
torney for his area. No written 
complaint is required. 

Questions about any specific 
phase of the price sticker law 
| also may be directed to the FBI 

or the U. S. attorney. 





the absence of sticker complaints | 





had been slipped between the 

sticker and the window, masking 

the name of the dealer who got 
the cars from the factory. 

The FBI called on the used-car 
dealer and told him to remove the 
paper. He did. Then Ford Motor 
got into the act. 

The company got in touch with 
the dealer to whom the cars had 
been delivered (he was located in 
another state) and told him to get 
the cars off the lot by 4 p. m. They 


| were gone by 3:30. 


. * * 


EATTLE sources told of one 
case in which a used-car dealer 








removed the label and is now under| Lead Cleveland Independents— 


Joseph Chizek, seated center, has been elected president of the Cleveland Inde- 
In another instance, a 59 model! pendent Auto Dealers Assn. He succeeds Harry Halpert, seated right, who becomes 
; ‘ | chairman of the board. William Scher, seated left, was reelected treasurer. Other 
| the sticker intact. The factory WAS | officers are, standing, from left, John Chicker, executive chairman; Milton Leiken, 
notified and the car was traced t0| vice-president; Mark Durschlag, vice-president; Seymour Terrell, counsel, Mannie 
a Chicago dealer who reportedly | Weiser, secretary, and Lovis Katz, vice-president. Directors include John Murphy, 
was denied further new cars until) Charies Cabot, Eliot Weisenberg, Ben Glassman, Jerry Bresler, Irv Elk, Irv Bain, 
the bootlegged car was returned so} Leonard Derin, Larry Skall, Joe Terman, James Barber, Sam Masserman and Irv Rubin. 


FBI investigation. 


showed up on a Seattle lot with 


him. 

A Dallas complaint is said to in- 
volve a '59 model which turned up 
on a used-car lot without either 
a sticker or a license tag. 

In Buffalo, a '59 bought at an 
auction appeared on a lot, but the 
original dealer bought it back 
after the factory put on the pres- 
sure. 

The Buffalo survey showed that 
factories are keeping close check 
on dealers to prevent bootlegging. 

Several Buffalo dealers said they 
felt that the sticker law has made 
the handling of bootlegged cars 
less attractive to the used-car 
dealer. They explained that if the 
unfranchised merchant is forced to 
show a price sticker on a new Car, 
he has far less price latitude to 
work in than formerly. 





| 


units are imports. 

By comparison, the 1952 total 
on Nov. 26 was 3,701,000. Of that 
number, however, only 26,000 were 
imports, leaving a count of 3,675,- 
000 domestic cars and thus plac- 
ing 1952 ahead of this year in 
sales of U. S.-built cars. 

Ten years ago in 1948, however 
a year which saw selling hampered 
| by the now-defunct Regulation W- 
sales as of Nov. 26 (current 4,000,- 





000 milestone date) numbered 3,- 
129,000, of which 18,000 were 
imports. 

Thus, a domestic-car count of 


3,111,000 ten years ago provides the 
measuring stick for 1958's per- 
formance. 
. = 7 

yas year will close out with 
new-car sales numbering about 
| 4.4 million, according to projections | 
| of current field and factory reports. | 
| Of that number, approximately 370,- | 





GM's Motorama Draws a Full House— 


General Motors Motorama for 1959 attracted 380,506 visitors during a nine-day 
stand at the Commonwealth Armory in Boston, The Broadway-musical type of show, 
featuring GM's 1959 automobiles and other products, drew 47,856 persons on the 
final day. More than 225,000 attended the show during a six-day run in New York. 
Motorama will not be seen in any other city this year. However, segments of the 
exhibit are being sent to auto shows throughout the country. 


ar Sales Top Four Million, 
But Year Is Still a Flop 


(Continued from Page 1) 


| domestic units. The other 332,000| 000 will be imports, leaving the net | 
count for domestic-car sales barely | 


above the four-million level. 

A third-quarter letdown this 
year allowed the sales pace to sag 
alarmingly. It required 69 selling 
days this year to move the first 
million new cars, 63 days for the 
second million and 64 days for 
the third million. 


However, the fourth million new- | 


car sales required 83 selling (or, 
possibily, semi-selling) days. Back 
in 1955, dealers ripped off a million 
new-car sales every 44 days, on the 
average. 
> > > 

S° FAR in this year’s new-model 

Season, new-car sales have not 
risen to anticipated levels. Stocks, 
of course, are still depleted, par- 
ticularly among dealers handling 
General Motors lines, although the 
pipelines are gradually being filled. 

Industry sources still express 
optimism that December will 
show a healthy rise in sales as 
new units become increasingly 
available. 

Some observers believe that no 
true test on the ‘59s’ sales appeal 
can come until early next year. 
However, if the 1959 total is to at- 
tain the popular estimate of 5.5 mil- 
lion domestic units, a sharp sales 
upswing cannot be long delayed. 


‘Finest’ Debut, 
Says Mercury 


DEARBORN.—Encouraged by 
customer response to its newly- 
introduced 59 models, Mercury 
worked all its plants overtime last 
week and scheduled additional 
overtime for December. 

C. E. Bowie, general sales man- 
ager of M-E-L division, said Mer- 
cury dealers sold 77 percent of 
their new-car stocks on the intro- 
duction weékend. He called it the 
“finest introduction in Mercury’s 
history” and said more than a mil- 
lion persons visited Mercury dealer- 
ships on the weekend alone. 


| That’s NIADA Goal... 








No Names on Stickers 


(Continued from Page 1) 


tions and automobile insurance 
companies. 
> . * 
aanee legislative program for 
the coming year was outlined 
by Danzansky. He reviewed 
NIADA’s record of fighting “dis- 
criminatory” legislation. 
While he lashed out at franchised 
dealers and NADA, he was con- 
| ciliatory on at least one score. 
“There are many areas in which 
the interests of these certain 
| segments of your industry—the 
franchised dealer, and the in- 
terests of the independent deal- 
ers are identical,” he said. “A 
| splendid example of this is the 
| concerted effort made by both 
NIADA and NADA to obtain 
legislative tax relief with respect 
to dealer reserves, and I am 
happy to report that good prog- 
| ress is being made in this area.” 
On this score, the convention 
| passed a resolution that in the 
| event the U. S. Supreme Court 
should rule in favor of the Internal 


| Revenue Service in connection with | 


its position on dealer reserves, 
| NIADA should immediately petition 
| Congress for remedial! legislation. 


Currently, the IRS contends that 


|automobile dealers on an accrual | 


| tax basis must pay income tax on 
finance reserve monies which the 
dealer does not possess or control. 

The association re-avowed, by 
| resolution, its opposition 
called territorial security. The 
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Bank Aids Dealers— 


A unique preview ad campaign timed 
to coincide with the public showing of 
1959 cars was used by the First Wisconsin 
National Bank of Milwaukee to boost its 
auto finance sales. Focal point of the pro- 
motion was a series of 17 time-credit ad- 
vertisements with an implicit news format 
featuring photographs of the new cars. 
The novel campaign originated from the 
joint efforts of Marvin Lemkuhl, left, ac- 
count executive, Cramer-Krasselt Co., and 
Carl M. Flora, First Wisconsin's time credit 
vice-president. 


to so-| 


| resolution, in part, states: “The 

NIADA actively and vigorously op- 
poses any effort to curb competition 
among the franchised new-car deal- 
ers selling the same make automo- 
bile through the fixing of arbitrary 
boundaries for sales, and that any 
| scheme to accomplish this or cir- 
cumvent existing laws of the land 
be exposed to the public.” 

In its internal affairs, NIADA 
prepared to work in closer harmony 
with its various state and regional 
independent dealer associations. 

> * * 


ILTON T. RAYNOR, general 
| J counsel, Greater Chicago Used 
|Car Dealers Assn. asked: “Do 
| dealers understand what this type 
lof legislation (sticker law) means 
|} to them? Only when their jobs are 
| affected do they realize the impact, 
}and we've got to reach them with- 
out clubbing them on the head!” 

| Thomas Beasley, president, Na- 
| tional Auto Auction Assn., and head 
|of his own auction in Nashville, 
| Tenn., said: 

“Today there are some 150 
automobile auctions, by best in- 
formation, and they’re selling 
from 50,000 to 60,000 cars per 
week, so you can see how impor- 
tant a business it is.” 

Beasley feels that the auctions 
have grown so rapidly that they 
have become a vitally important 
part of the automotive industry, 

although “unfortunately, ethics 
have not always kept pace with 
growth.” 

He revealed that while an auction 
may operate only one day a week, 
costs are staggering” in proportion. 
Some auctioneers as independents 
earn as much as $1,000 a week from 
established auto auctions, Beasley 
said. 

One of the ultimate objectives of 
the auctioneers is to have such @ 
wide variety of cars on hand at 
all times that they can replenish 
any dealer’s stocks immediately. 

* -” - 

ype a closing-day speech, @ 

finance company executive hit 
a happy note with the prediction 
that “used-car sales in 1959 will 
total more than 10 million units.” 
E. F. Wonderlic, president of Gen- 
eral Finance Corp., Evanston, IIL, 
said that “An average of ‘guessti- 
mates’ by manufacturers on new 
car sales for 1959 indicate that one 
million more new cars will be sold 
in 1959 than in 1958.” 

Basing his used-car estimates 
on the fact that in the past, al- 
most two used cars have been 
sold for every new car sold, “this 
points to an increase of 2 million 
in used-car sales next year.” 

He added that lengthening of 
credit terms as a sales tool is not 
in the offing because present terms 
are liberal enough to provide maxi- 
mum sales advantage. 

Wonderlic asserted that “People 
buy because of the value of the 
merchandise not because of credit 
terms.” 
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*...209 years experience 


of good 


service... 


say DON GRAY (left) and PHIL P. CARLETON (seated) Ford dealers, Reading, Mass. 


“Both of us agree COMMERCIAL CREDIT is a good 
company to do business with—and we’ve got 
25 years’ experience of good service to prove it. 
We like having full control of customer financ- 
ing. And liberal credit gives us extra oppor- 
tunities to sell up to higher priced models and 


Commercial Credit dealers 
are successful dealers 


Write or call the nearest CommerciaL Crepir CorRPoRATION 
office for complete information on the benefits of ComMERCIAL 
Crepit Pian. Why not do it, today? 


A service offered through subsidiaries of the 


Commercial Credit Company, Baltimore . . . Capital 
and Surplus over $200,000,000 . .. offices in principal 
cities of the United States and Canada. 


extras. With customers, our salesmen stress 
the flexibility of Commerctat Crepirt Pian, and 
the good service that can be expected on the 
insurance phases. Yes, we push our house plan 
with genuine conviction and enthusiasm—and 
it shows in our sales records.” 
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Haulaway Walkout 
Is Averted in Last 


By Frank Gawronski 
Staff Writer 


Teamsters Union announced 

last week tentative agreement 

had been reached on a aew wage 

contract, which would head off a 

strike that threatened delivery of 

the Big Three’s '59 automobiles to 
dealers in 15 Eastern states. 

The union said employes involved 
would take a final 
vote on the three- 
year agreement. It 
covers some 3,600 
drivers of trucks 
which haul cars 

from the northeastern assembly 
plants of General Motors, Ford 
Motor Co. and Chrysler Corp. 

According to the union, contract 
carrier drivers would receive a 
wage increase of % cent a mile 
each year during the three years of 
the contract. Common carrier driv- 
ers would receive three-quarters of 
a cent a mile each year. 

Hourly rates for contract driv- 
ers, paid when they are not at 
the wheel, would be increased by 
30 cents an hour over the three- 
year period. Common carrier 
drivers would receive a 24-cent 
boost. 

Under terms of the new agree- 

ment, mechanics and other terminal 
employes would get a 15-cent hourly 


raise the first year, eight cents the) 


second and seven cents more the 
third year. 

The union said the contract would 
be retroactive to June 1. The driv- 
ers have been working without a 
contract since last June 23. The 
contract originally expired May 31 
and was extended three weeks. 

Drivers for common carriers now 
receive $2.20 an hour and 15 cents 
a mile. Contract carrier drivers re- 
ceive $2.10 an hour and 16.25 cents 
a mile. Mechanics and other ter- 
minal employes receive about $2 
an hour. 

The new contract covers drivers 
who deliver cars in the six New 
England states, New York, New 
Jersey, Pennsylvania, Maryland, 
Delaware, West Virginia, Virginia, 
North and South Carolina and 
Washington. 

> > > 


Cadillac Salesmen Strike 


ONIZED salesmen of the 
Cadillac sales division went on 
strike at five salesrooms in the 
New York area last Monday (Nov. 
17). 
According to John Burke, pres- 
ident, Teamsters Local 868, eighty 
three salesmen were on strike at 








the company’s salesrooms in 
Manhattan, Brooklyn, the Bronx 
and New Rochelle, N. Y. 

Burke said the men struck after 
negotiations had failed to produce 
a new three-year contract to re- 
place one that expired on Nov. 1. 
He said the union is seeking an 


Don’t Alter Label, 
Kentucky Dealers 
Advised by KADA 


LOUISVILLE.—The price sticker 
cannot be changed if the dealer 
adds or removes options or acces- 
sories, or if he buys a car from 
another dealer, Kentucky dealers 
have been advised. 

The Federal labelling law was 
discussed by Lew Ullrich, manag- 
ing director of the Kentucky Auto- 
mobile Dealers Assn., in a bulletin 
to members. 

The dealers also were cautioned 
not to remove the sticker after the 
car is sold. Let the customer remove 
it after he takes delivery, Ullrich 


He told of a dealer in another 
state who, to make certain he was 
fully protected under the law, has 
had a stamp made to be placed on 
new-car invoices. 

“The stamp states that when the 
car was delivered, the label was 
on it and it was removed by the 
customer,” Ullrich said. “There is 
a place for the customer’s signature 
and the statement is retained on 
= duplicate invoice in the dealer’s 

es. 


increase in commissions and fringe 
benefits. 


Burke declared that while the 
company put present earnings of 
salesmen at an average of $9,000 a 
year, fully one-third of that went 
into maintaining their own Cadillac 
cars and other business expenses. 


A company spokesman said only 
57 of a sales force of 84 were on 


strike. 
* = # 


Strike at Buick Stores 

N FLINT, a strike of 75 service 

employes, members of United 
Auto Workers Local 741, has halted 
service operations at two Buick re- 
tail stores. 

The walkout began Tuesday 
(Nov. 18), just 24 hours before 
expiration of a union contract. 
Negotiations on a new contract 
have been in progress for the 
last four weeks. 

Glenn D. Wilson, supervisor of 
the Buick stores, said the union is 
demanding new time standards 
which would result in higher pay 
for mechanics, “already the highest 
paid in any automobile dealership 
in the city.” In addition, Wilson 
said all the striking employes re- 
ceive insurance, hospitalization and 
retirement benefits, as well as sup- 
plemental unemployment benefits. 

Although picket lines have been 

set up around the stores, Wilson 
said salesmen still were taking 
orders for new and used cars. 
However, all service and parts 
operations have been halted. 


NLRB Drops Union Action 


N DECATUR, IIL, the National 
Labor Relations Board has 





dropped action on an unfair labor 
practice charge against Machinists 
Lodge 493. The charge was filed by 
Kilborn’s, Inc. (Dodge-Plymouth). 

However, John Kilborn, dealer- 
ship president, said the board’s 
action will be appealed. 

Kilborn’s had charged that the 
union used illegal coercion to get 
the firm’s employes to join the 
machinists Union. 

Meanwhile, Machinists Lodge 493 
began passing out handbills in front 
of Hazelrigg’s, Inc. (DeSoto-Plym- 
outh), in a bid to gain recognition 
as bargaining agent for Hazelrigg’s 
and other dealer shop employes in 
Decatur. 

H. P. Hazelrigg, owner of the 
dealership, has filed an unfair labor 
practice charge against the union 
with the NLRB. 

He charged that union picketing 
is illegal because it seeks to coerce 
him into forcing his employes to 


join the union. 
os > > 


Dealer Opposes Petition 


A REQUEST for a bargaining 
agent’s election at the dealer- 
ship has been branded as a subter- 
fuge by Daniel Scheinman, Hazel- 
rigg’s labor consultant. 

James A. Jones jr., special rep- 
resentative for the Machinists 
Union, announced the union has 
filed an election petition with the 
NLREB. 

Scheinman said the election could 
not be held until the company’s 
charge against the union is settled. 
He said the dealership would not 
waive its illegal picketing charge 
as was done by Kilborn’s recently. 

He explained that this would 

(Continued on Page 38, Col. 1) 


Oilmen Slap Move 
For Gas Tax Hike 


NEW YORK.—The board of di- 
rectors of the American Petroleum 
Institute has announced a firm 
stand against any further hike in 
the Federal gasoline tax. 

The board expressed concern 
over reports that an increase of as 
much as two cents in the present 
three-cent-a-gallon Federal gasoline 
tax may be recommended to Con- 
gress next year. There are indica- 
tions that such a tax boost may be 
requested to meet deficits antici- 
pated in the Federal Highway Trust 
Fund in fiscal 1960 and 1961, the 
board said. 
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Members of the National Chrysler Dealer Council are, seated, from left, D. L. 
Blaushild, Shaker Heights, O.; George Harger, Los Angeles; C. J. Thompson, Pitts- 
burgh; E. J. Craigo, Jackson, Miss.; Maurice Perkins, Louisville; Clifton Dennard, 
Dallas; T. E. Chambers, New Castle, Pa., and Allan P. Stuart, Wood River, Ili. Stand- 
ing: Fred F. Cain, Wilmington, Mass.; Erwin T. Brooks, Jacksonville, Fla.; Hamilton 
Lamont, Buffalo; Pavl W. Lawall, Ridgewood, N. J.; M. F. Brotherton, Walla Walla, 
Wash.; Lloyd Gregg, North Hollywood, Calif.; F. H. Gehman, Emmaus, Pa.; William 
Hirsch sr., Minneapolis; Harold Barnett, Minneapolis; C. L. Duquaine, Madison, Wis.; 
Jack L. Hunt, San Rafael, Calif.; D. J. Barrett, Detroit; Harold W. Simmons, Charleston, 


S. C., and Eziel Koeppel, Jamaica, N. Y. 





Finance Firms Seek Boost 
In Buyers’ Equity in Cars 


CHICAGO.—Faced with rising re-|the showing of all finance com- 
possessions and losses in the reces- | panies. 


sion-riddled first half of this year, 
finance companies appear to have 
called on customers for more equity 
in cars purchased. 


Statistics on finance companies, 
compiled by the First National 
Bank of Chicago, show that 31.44 
percent of auto loans in the first 
half were for more than 100 per- 
cent of dealer’s cost. 


The first-half figure is off from 
the 32.14 percent of loans for more 
than dealer’s cost granted in 1957. 

Equity in used-car deals went up 
even more sharply. Last year, 59.05 
percent of used-car loans were for 
more than 100 percent of wholesale 
value. In the first half of this year, 
only 35.5 percent were for more 
than wholesale value, 


The finance company figures are 
compiled by the bank from reports 
of national, regional and independ- 
ent finance companies which do a 
major portion of the nation’s total 
finance-company business. The re- 
sults are considered indicative of 


Sticker Is Called 
Victory for Both 
Buyer and Dealer 


TUCSON, Ariz.—The price sticker 
is a victory for both the buyer and 
the dealer, the Tucson New Car 
Dealers Assn. claimed in a three- 
column ad inserted in local news- 
papers. 

It is a victory for the buyer “be- 
cause each sticker will give the 
complete factory-suggested list 
price, its factory-installed options 
and accessories, delivery and han- 
dling charges,” the ad said. 

“No longer will the buyer be mis- 
led by fictitious overallowances and 
other devious devices designed to 
conceal a fair, realistic price.” 

The dealers said it is “a victory 
for us because it will bring to an 
end the sharp practices of a few 
unscrupulous dealers whose activi- 
ties tend to discredit the responsible 
franchised dealers in the industry. 


“A new era of mutual trust and 
respect between dealer and con- 
sumer will result,” they claimed. 

Ten dealers signed the ad. They 
were Beaudry Motor Co., Frank 
Dawson Motor Co., Galloway Mo- 
tors, Bill Hoffman Pontiac, O’Rielly 
Chevrolet, Paulin Motor Co., Roll- 
ings Motor Co., Selby Motors, 
Holmes Tuttle Ford and Young 
Buick, Inc. 


Reedman Adds Rambler 


DETROIT.—Ralph Reedman, op- 
erator of Chevrolet, Dodge and De- 
Soto dealerships in the Langhorne 
(Pa.) area, has received a Rambler 
franchise. His new firm is known 
as Reedman Rambler, Inc. 


The report for the first half 
shows that the move to longer- 
term auto loans continues, In the 
case of new-car loans, there have 
been few reports of loans for 
longer than 36 months but many 
reports that the percentage of 
loans for the longest period is on 
the upswing. 

New-car loans running for more 
than 30 months amounted to 56,09 
percent of total loans in the first 
half, compared with 43.92 percent 
in 1957. 

Of loans on used cars which are 
less than three years old, 47.58 per- 
cent were for more than 24 months 
in the first half, compared to 34.69 
percent last year. Of loans on older 
used cars, 49.99 percent were for 
more than 18 months in the first 
half, up from the 37.71 percent in 
1957. 

The bank report lists three meas- 
ures of the recession’s damage to 
finance companies — delinquencies, 
repossessions and losses. All three 
climbed higher in the first half of 
this year than they did in 1953 and 
1954, years of the last recession. 

Delinquencies and losses in 
1949, which contained some of the 
worst months of the first post- 
war recession, were higher than 
they were in the first half of this 
year. Repossessions in the first 
half were the highest since 1937. 
In the first half, 47 percent of 

retail balances outstanding were de- 
linquent for more than 60 days. In 
1957, the figure was .43 percent; in 
1953, it was .46, and in 1949, it was 
.72 percent. 

On total retail credit liquidated 
in the first half, finance companies 
had a loss of 1.50 percent. In 1957, 
the comparable figure was .74 per- 
cent; in 1953, it was 1.40 percent, 
and in 1949, it was 1.57 percent. 

Repossessions in the first half 
amounted to 1.94 percent of the net 
worth of the finance companies. In 
1957, the comparable figure was 1.79 
percent; in 1953, it was 1.43 percent; 
in 1949, it was 1.44 percent, and in 
1937, it was 2.84 percent. 


Late Report... 











Renault Sights 
Sales Leadership 


Dealers Alerted 
To ‘Beat VW’ 


By William Carroll 
Staff Correspondent 


LOS ANGELES.—“If you don't 
have confidence in the automobile, 
step aside and let us go ahead be. 
cause Renault is going to be the 
No. 1 imported car in 1959,” John 
Green, importer of Renault and 
Peugeot cars into Southern Cal. 
ifornia and other western states, 
told 60 members of his dealer group 
meeting. 

Green said that in the first 2 
days of October, 1,250 Renault cars 
were registered in California, which 
is 50 percent more cars than the 79 
units sold during the first three 
years the Green corporation was in 
business. 

“And we know we're going to 
get more cars in 1959,” he told 
the dealers. 


Green’s group has doubled his unit 
orders in the past six months, with 
shipment of 2,000 cars for December 
expected to punch a hole in the 
backlog of orders. 

“I doubt if we have one dealer- 
ship at the present time that will 
meet our 1959 standards of service 
and facilities when Renault be- 
comes the No. 1 imported car,” 
Green said. 


“Sixty to 70 percent of you are 
exclusively Renault and Peugeot, 
and we're going to give you enough 
cars to outsell Volkswagen. But 
we're all going to have to raise our 
standards to meet the quality of the 
new cars coming.” 


Green Corp. is spending over 
$400,000 advertising Renault and 
Peugeot. This fund is bolstered by 
factory advertising and dealer tiein 
ads. 


At present, few new dealers 
are being accepted because of the 


(Continued on Page 37, Col. 3) 


Imports Valued 
At $342 Million 
In First 8 Months 


DETROIT.—Total value of cars, 
trucks, buses and auto parts im- 
ported into the U. S. in the first 
eight months of this year was $342,- 
662,904, according to figures com- 
piled by the Automobile Manufac- 
turers Assn. 

AMA figures listed new cars— 
271,318 worth $303,715,823; new 
trucks, buses and chassig—10,020 
valued at $11,641,491; used cars— 
6,408 worth $8,024,221, and parts— 
$19,281,369 worth. 

Leading the way in new cars was 
the United Kingdom, with 98,011. 
It was followed by West Germany, 
86,843; France, 53,797; Italy, 16,618; 
Sweden, 12,440; Erie (English 
Ford), 1,633; Japan, 719, and 
Czechoslovakia, 535. No other coun- 
try shipped more than a few hun- 
dred. 

West Germany dominated import 
figures for both new trucks and 
used cars, with 8,471 and 5,679 re- 
spectively. In both categories, 
United Kingdom was runner-up, 
with 1,409 trucks and 429 used cars. 

In the parts category, $7,576,770 
worth came from West Germany, 
$6,109,075 from United Kingdom, 
$2,501,217 from France and $1,297,- 
746 from Canada. 

Italy, which ranked fourth in 
new cars, was sixth in parts. 





Used-Car Market 


The overall average price of used cars sold at wholesale auction 
last week rose $2 to $883, according to Automotive News’ index. 

Gains amounted to £10 on ’55s, $6 on ’56s, $3 on ’57s, $2 on "54s 
and $2 on ’51s. Losses were recorded at $3 on ’58s, $3 on ’52s and 
$5 on ’53s. A new low was established for ’53 models. 


At a group of representative 


auctions last week, the average 


consignment was 268.7 units, compared with 209.4 a week earlier. 


It was the highest consignment 
time. 


recorded in nearly three months’ 


The sales ratio was 68.3 percent, compared with 68.8 percent the 


previous week. 


Auction reports start on Page 22. 





The average Renault dealer of ! 
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'| Reduce that used car inventory — AT A PROFIT — with the 
YOU CAN DEPEND ON THESE NAAA MEMBERS: 


ALABAMA ILLINOIS LOUISIANA NEW JERSEY Dayton Dixie Auto Auction, Inc. Powers Auto Auction, Inc. 
Cofield Auto Auction Arena Auto Auction Capito! Avto Auction Auto Auctions, Inc. 5300 WN. Dixie Dr. P. O. Box 227 
Boaz, Ala. 8486 S. Chicago Ave. 371 6. Beck St. Route 20 ne Dayton 4, Ohio Bristol, Tenn. 
Dixie Auto Auction, Inc. Chicago, Il. Baton Rouge, La. Ruthert . Beaters’ Autemebile Audion Tri-State Auto Auction, Inc. 
217 Gadsden ad. DeKalb Auto Auction MARYLAND Suen Goo Dealers Exchange 3e0 yt - Bex 5274 ; 
Birmingham, A Sycamore Rd. euee South Fremont, Ohio Whitehaven, Tenn. 
DeKalb, tii. a = Auto Auction Bordentown, N. J. : omen 
CALIFORNIA Greater Auction, 1 Bel Air, Md. NEW YORK $s 
les Angeles Auto Auction 7750 $. Cicero Ave. ~ Tim Anspoch Dealers Auto Auction Seno Auto Auction 
8001 E. Garvey Ave. Chicage, tl. MASSACHUSETTS 1906 Central Ave. % 3202 E. Tenth Ave. 
South San Gabriel, Calif. Senses Sate Suction Albany 5, N. Y. Montpelier Auto Auction Amearitioc, Tex. 
Secramento Auto Auction INDIANA Acton, Giese. Skyline Auto Auction, inc. Montpelier, Ohio 
4304 W. Capitol Ave. Dyer Auto Auction 220 Greenpoint Ave. UTAH 
West Sacramento, Calif. 641 Joliet St. MICHIGAN Brooklyn, N. Y. PENNSYLVANIA Sajt Lake ate Radian 
Dyer, ind. Aptco Auto Auction Syracuse Auto Auction 3403 5. State 
COLORADO 7 19241 Dix Lefayette, N. Y. Salt Lake City, Utah 
Colerade Auto Auction indianapolis Auto Auction Melvindale, Mich. P. O. Box 806 
P. O. Box 8251 : Rwewey fate Rutiten, tne. Pa. VIRGINIA 
4285 S. Santa Fe Dr. indianapolis 24, Ind. Flint Auto Auction, Inc. 2224 Union Rd. ’ Rute Redien 
Littleton, Colo. : 3711 Western Rd. Buffalo, N. Y. Manheim Auto Auction, Inc. » 
Benver Aute Audion Ken Schaefer Auto Auction, Inc. Flint, Mich. RD. 1 P. O. Box 1056 
4595 S. Santa Fe 203 W. Morris St. . NORTH CAROLINA ; Va. 
Littleton, Cole. taiiunepelie, tad. ———_ mane ee Windsor Auto Auction 
South Bend Auto Auction Jenison, Mich, = Soe a Herold 8. Robinson Avto Sales and Auction Co. On Route 460 
CONNECTICUT 2217 Lincoln Way West aut Groenshere, 6600 WN. Se. Windsor, Va. 
Southern Auto Sales Auction Mishawaka, Ind. = ¢ 1 ~ ee E. M. Stafford, inc. Philadelphia 26, Pa. 
——— P. O. Box 8251 WASHINGTON 
Warehouse Point, Conn. 1owa Betrelt, Charlotte, MN. C. eames Gonenees South Seattle Avte Auction 
entral States Auto Auction MISSISSIPPI NORTH 0844 E. Marginal Way 
RORIDA 311 5. Deleware Greater Jackson Auto Auction Tri-State Aute Auction Co. ae aoe Sam, Se Seattie 68, Wash. 
$t. Petersburg Auto Auction eens Get too P. ©. Box 8468 3041 W. Main St = 
St. Petersburg, Fla. son, Miss. eo, N. D Batesburg, S. C. WISCONSIN 
West Palm Beach Auto Auction Raw!'s Auto Auction Sales, Inc. Fontana Auto Auction 
931 N.E. 4th Ave. KENTUCKY MISSOURI 1 Leesville, $. C. Fontana, Wis. 
Fred Brown Auto Auction © Dealers Auction A-1 Auto Seles, Inc. 
2240 Bridge St Independence Ave. 707 W. Waterloo Rd. Wt-S0ete Auto Auction 
ORGIA . Kansas City, Me. Akron, TENNESSEE Che Gy Ue. 
Dixie Auto Auction, Inc. Greater Louisville Auto Auction St. Lovis Avte Auction Co. Capito! Auto Auction, inc. Nashville Auto Auction Wevseu Auto Auction 
1040 Brady Ave. 3508 Manslick Rd. 3807 Easton Ave. 745 Leona Ave. Rd. R. 4 
Atlanta, Ga. Lovisville, Ky. St. Levis, Mo. Columbus 3, Ohio Nashville 10, Tenn. Waovseu, Wis. 
) 
. 4 7 
@ All members of this Association are pledged to a strict handled anywhere in the U. S. with details taken care of 
Code of Ethics. locally by the closest member of the National Auto Auc- 


) tion Association. Save Trouble—Save Expensive Transpor- 
who have proven experience, Financial responsibility, jae oe ee ar oe to the  Mighest ae 


@ The membership is composed of only Auction Operators 


Honor and Success in their operation. aiadee 


@ National Auto Auction Association covers the Entire U. S. @ Leasing Firms—Your units for Liquidation can quickly be 


and has achieved an indispensable place in the automotive disposed of for Cash, Location of Cars no problem, Re- 

industry and advanced into a brilliant and highly respective furbishing at Fleet Cost, No consignment too seal or small. 

future. @ New Car Dealer:—Adjust your used car inventory every 
@ Banks - Finance Companies: — Repossessed Cars can be 20 days, Auctions are the answer. 


MORE BUYERS MEAN BETTER PRICES 


NATIONAL AUTO AUCTION ASSOCIATION 


Executive Office: 803 So. Columbia St., Frankfort, Ind. 
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FOR YOU!! 
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The Man Behind the Wheel... 
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Sales Testing the Imports 


Eprror’s Nore: This is another 
in @ series of articles which will 
report factual results of road- 
testing imported cars. 

* * * 


By William Carroll 
Staff Correspondent 


EUGEOT has a French flair in 
every feature—from the simple 
grille treatment to a three-position 
steering-wheel lock. Perhaps the 
only exception is the car’s name, 
which is pronounced “Poo-Joe,” ac- 


cording to local scholars and auto} 


salesmen. 

No newcomer to the field, Peu- 
geot’s 403 (the model we tested) 
was designed in 1955. Wheelbase 
is 105 inches with overall length 


of the unitized body an easy-to- 


handle 176 inches. 

Under the bood is a well-tried, 
four-cylinder engine based on the 
designs of Ernest Henri, who 
created the Peugeot engines that 


won nearly every important race in | 


the U.S. in 1915 and 1916. 

Only one of Peugeot's three 403 
passenger cars is being sent to the 
U. S. A sharp convertible and nine- 
passenger station wagon are for 
French consumption only at pres- 
ent, but the DeLuxe Salon 403, with 
four doors and room for six (in a 
pinch), is aimed squarely at the 
American small-car market. 

> > > 


First Impression Is Good 
Ww enough wheelbase to ap- 
pear of reasonable size and 
seating capacity comparable to 
more’ expensive imports (Rambler 
American, too), the 403 makes a 
good impression at first glance. 
Slim chrome carries a good 
line from front to rear, while 
stainless-steel bumpers and 
bright metal rocker strips provide 
a well dressed look not usually 
found on moderately priced im- 


The 403 also is low enough so as 
not to appear narrow shouldered 


| when checked from either front or 
rear. 

Thumb buttons open the doors, 
which seem light and free swing- 
ing. The “hold-open” catch may 
startle you at first with its loud 
click, but no harm results and 
and there can be little doubt in 
| the owner’s mind but what the 
door will be solidly held open until 
pulled shut. 

Weatherstripping is good, with 


Car Tested: 
PEUGEOT 403 


Model: De Luxe Salon 403, 
four-door sedan with sun roof. 

Engine: Oversquare Peugeot 
TN 3 engine, four cylinder, four- 
cycle overhead valve, 89.6 cubic- 
inches displacement, 60-65 horse- 
power, 3.125 bore by 2.875 stroke, 
7.5 to 1 compression ratio, ad- 
justable rocker arms. 

Maximum horsepower (60-65) 
is developed at 4,900 r.p.m. while 
maximum torque of 75 pounds/ 
feet is reached at 2,300 r.p.m. 





Transmission: Steering column 


lever-controlled four-speed unit 
bolted to the engine block. The 
shift pattern is identical to cur- 
rent model American cars, with 
the fourth speed (overdrive) 
found by shifting the car to 
neutral at speeds over 35 miles 
an hour, depressing the lever 
slightly and moving it to a posi- 
tion forward and under second 
gear. All four gears are synchro- 
mesh. A single plate-type dry 
clutch is mechanically operated. 

Accessories: Radio and roof 
luggage rack. Standard equip- 
ment includes heater, whitewall 
tires (or Michelin “X” racing 
tires), sum roof, dual wipers, 
direction signals, folding seats 
and windshield washers. 


Ford Warns Inflation | 
Remains Top Problem 


BOCA RATON, Fla—Benson 
Ford, vice-president of Ford Motor 
Co., urged the American people last 
week not to let the present upswing 
in the economy 
take their eyes 
off what he called 
the most serious 
single issue con- 
fronting the do- 
mestic economy— 
inflation. 

Although there 
may be a tempo- 
rary lull in the 
“inflationary rat- 
race,” the serious 
long-range ten- 
dencies toward inflation must not 
be overlooked, he cautioned. 


Ford, chairman of the company’s 
dealer policy board, told members 
of the Southern Newspaper Pub- 
lishers Assn. that this is a time 
calling for almost heroic self- 
discipline and maturity, in business, 
in education, in national political 
life and in international relation- 
ships. ‘ 

Two things in particular create 





Benson Ford 


concern about our economic be-| 


havior, he said. 

“One is the extent to which 
emotion — psychology—has deter- 
mined the course of our economy 


Utah Dealers 
To Hear Walker 


SALT LAKE CITY.—George W. 
Walker, Ford Motor Co. styling 
vice-president, will address the 31st 
annual convention of the Utah 
Automobile Dealers Assn. Dec. 3 at 
the Newhouse Hotel here. 

Walker will stress the importance 
of styling in today’s cars and tell 
why business looks fine for ’59, 
said a UADA spokesman. 

Other top automotive executives 
also will address the Dec. 3 lunch- 
eon, the spokesman said. 


and intensified the boom-and-bust 
cycle,” he said. “The other is our 
growing inability to handle a rel- 
atively new and virulent infla- 
tionary force in our economy.” 

The nation has improved its abil- 
ity to cope with traditional business 
cycles by more skillful use of fiscal 
and credit policies, Ford told the 
publishers. 

“We have not, however, displayed 
the capacity to deal with prosperity 
as well as we deal with adversity,” 
he continued. 

Ford said that one of the most 
ominous notions ever to take hold 
of the American mind is the widely 
held theory of the inevitability and 


even desirability of gradual or} 


creeping inflation. 

“Many people seem to have 
bought, lock, stock and barrel, the 
idea that chronic inflation is essen- 
tial to economic growth,” he said. 

Sooner or later, the Ford execu- 
tive said, the fact that inflation 
is inherently evil must be faced. 
He went on: 


“Actually, inflation serves no one. 
It first hurts the weak and the 
poor. It taxes most severely the 
savings of those who cannot pro- 
tect themselves—small savers, old 
people, widows and children living 
on fixed incomes, school teachers, 
preachers and civil servants who 
have no escalator clauses in hand.” 


iness and profits. The ultimate con- 


profit squeeze so severe as to halt 
economic progress and undermine 
the stability of the whole economy. 
He urged an effort to orient more 
people on the inflationary problem. 

If this message can be gotten 





across, he said, “then I think we 
can confidently anticipate a return 
of the U. S. economy to the path 
that leads to the golden land of 
America’s dreams—a land of milk 
and honey, and two Thunderbirds 
in every garage.” 





Gradually, he said, it affects bus- ~ 


sequence, he added, may well be a| — 


both rubber and windlace used to 
prevent air noise, dust and water 
leaks. Though doors and sheet 
metal will ring when struok, every- 
thing closes solidly and gives a 
good impression of strength and 
quietness, 
* * “* 
Front Seats Adjustable 


Te you'll find separately ad- 
justable front seats, with slightly 
dished backs to hold driver and 
passenger in place. Set them where 
you like. There’s plenty of track 
length for the longest and shortest 
legs. 

However the track is flat, and 
the seat does not automatically 
rise or fall as moved from front 
to rear. On the other hand, you 
will notice shims under the track 
assembly, which can be reset 
easily to provide either a forward 
or backward tilt to the cushion. 

In a sense, the car’s seat can be 
customized to suit the most diffi- 
cult-to-please customer. 

The steering wheel is just about 
right, with a full circle horn ring 
in the best U. S. tradition. The 
dual-power horn setup is novel. 

Touch the ring lightly and you 
tootle a moderate blast for near 
| pedestrians and late dates. Push 
the ring a little further and a 
|second, higher pitched horn gives 
| you the blast of Gabriel’s trumpets 
| for high-speed highway travel. 


* * * 


| 





| Classy Instrument Panel 


“= instrument panel is a de- 
light, with more selling points 
|than Marilyn Monroe. Both top 
|}and bottom are trimmed with foam 
rubber, and all instruments have 
variable light control. 

There’s an electric clock, a 
water temperature gauge with 
red light to warn of a cold or 
boiling engine, an ammeter, fuel 
gauge and oil-pressure indicator. 
Even the speedometer is com- 
| plete with the much missed “trip 
| recorder.” The large sweep-hand 
dial is easy to see, though the lines 
and speed numerals are difficult to 
align. 

Underneath the panel to the left 
are hood latch, parking brake 
(cables to rear wheels) and an 
easy-to-reach collection of fuse 
| holders. Heating and defrosting 
| controls are in the middle, a glove 
| box is on the right and the ash 
|tray is centered for use by pas- 
senger and driver. 

* - * 


Light Switch on Steering Post 


E thing missing from the dash 

is a light switch. Instead it is 
mounted on the steering column, to 
the left. Pull the light lever upward 
and parking lights turn on, slide 
it toward you and the headlights 
burn (a foot control handles the 


beams), or slide it away and turn} 


on two side lights for overnight 
parking. 
There is no problem with either 
big or small feet. Pedals are hung 


| from the cowl, with plenty of 
| length for good leverage. An ex- 


(Continued on Page 34, Col. 1) 






Peugeot Test Car— 

This is the Peugeot 403 test-driven by William Carroll, Automotive News stoff 
correspondent. Designed in 1955, the car has an overall length of 176 inches, a wheel- 
base of 105 inches and has a unitized body. 


Advice to the Makers... 


How to Build Autos 





Eprror’s Note: Here is a com- | items on autos purchased for 
pilation of this week’s advice | public use within the state. 











Rootes Signs Burt 

| Rootes Motors, Inc., has awarded 
|a franchise in South Long Beach, 
Calif., to Bob Burt, former assistant 
|auto editor of the Los Angeles 
| Examiner. He handles Hillman, 
|Rover, Sunbeam and Singer. 








Hoods Up in New Showroom— 
Visitors to “Chevrolet City" in Tulsa, Okla., got a double treat—a look at both| of comfort before looks 


the 1959 Chevrolet and the dealership's 


grand opening drew more than 18,000 visitors. 





from the “experts” to the auto What the State needs, he contin- 
| makers on how to build cars. ued, is an auto that will get a 
* * * State worker where he is going and 
TALLAHASSEE, Fla—Chrome back—something functional and in- 
land “fancy gimmicks” are running | €xPpensive. And, he said, it might 
the cost of modern autos too high to be 7 - idea for the private 
for taxpayers, Gov. LeRoy Collins | #uto owner. ™ 
| of Florida told his cabinet here. in ve ahu See ee 
| Collins said he felt the taxpayer gum "pubis one woul agorelll 
h 
should not have to pay for such | ate such a car that was reasonable 
ae but not extraordinary in its ap- 
pointments. 
Idle-Pay Scheme “Costs are going higher and 
higher as the manufacturers 
Abandoned by come up with fancier gadgets, 
more chrome and fancier tail 
AMC and UAW feathers in the improvements 
: (question mark) in every new 
GRAND RAPIDS, Mich.—A dis-| model.” 
puted contract which linked jobless | Collins suggested that various 
benefit payments to a bonus in lieu | states should make an effort to 
of vacation has been allowed t0| have manufacturers put such a ve- 
die by American Motors and the) picle into production. 
UAW, it was revealed here last; je said the manufacturers ap- 
week. | pear to be appealing to vanity, “the 
Max Horton, state employment| innate desire of people to show off” 
security director, told a legislative |in new cars. 
investigating committee that AMC S28 
and the union had abandoned the) so ; 
arrangement. | British Writer 
The contract had been oa 
last summer and later ru n-| 
valid by the attorney general. | Draws Bead 
Edward L. Cushman, industrial 2 
relations vice-president of AMC, On U.S. Design 
said his firm felt the plan was DETROIT.—Seeing ourselves as 
proper and that the attorney gen-| others see us is a gift that few 
eral’s ruling was wrong. of us possess. x 
“Notwithstanding, our company It may be interesting, there- 
has determined as a matter of fore, to take a look at the Amer- 
policy and in order to avoid further! jean crop of ’59 autos through 
controversy to accept the opinion the eyes of Robert Braunschweig, 
and the determination as valid and writing about the London Auto 
to proceed accordingly,” Cushman| ghow in The Autocar, a British 
said. publication. 

Among other things, he had 
this to say: 

“So the Americans are even 
more styling-conscious than Brit- 
ons and Continentals, we hear. 
I should be at a loss what to do 
about a public which falls in 
love with Chrysler’s rear fins in 

-| 1957, but promptly forsakes them 
12 months later, when it suddenly 
discovers the charms of an old 
Rambler body which a rare mea- 
sure of foresight led American 
Motors Corp. to reintroduce at 
the right moment. 

“This year General Motors have 
a different answer—they use the 
brutal shock tactics, with a line 
of bodies which make their 
dream cars of yore look like dis- 
carded pre-Kinsey designs. 

“I should not readily buy one 
of these low, wide, vicious-look- 
ing palaces, nor should I dream of 
purchasing Niagara Falls, but I 
cannot deny that I am full of 
admiration for both. 

“The trouble with styling is, of 
course, that you sacrifice your 
money and your comfort for the 
other chap’s sake—the one who 
will look at your car when you 
drive past him and make him 
happy. 

“Once you are up to the futility 

of the thing, you will ruefully 
return to the old English concept 


“You must be prepared to ac- 
(Continued on Page 33, Col. 1) 


new $500,000 headquarters. The four-day 











This profile of elegance is accented by sweeping glass . . . by dramatic new wrap- 
around windshields made possible by Enjay Butyl. This versatile rubber cushions 
and protects the glass, prevents squeaks and leaks. Because Enjay Butyl out- 
performs natural and other types of rubber — lasting longer, weathering better, 
staying flexible —it is now put to more than 100 uses in today’s new cars. 


ENJAY COMPANY, INC., 15 west 51st St., New York 19, N. Y. ' 
Other Offices: Akron « Boston - Charlotte - Chicago - Detroit > Los Angeles » New Orleans + Tulsa 
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Auto Shows 


Nov, 21-30—St. Louis Auto Show, St, Louis. 

Nov. 22-29 — Philadelphia Auto Show, 
Philadelphia. 

Nov. 22-30—Detroit Auto Show, Artillery 
Armory, Detroit. 

Nov. 25-30—Phoenix International Automo- 
bile Show, Phoenix, Ariz. 

Nov. 25-30—Spokane Auto Show, Spokane 
Coliseum, Spokane, 

Nov, 26-30—St. Paul Auto Show, Municipal 
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Jan. 9-18—Midwest Auto Show, Municipal 
Auditorium, Minneapolis. 

Jan. 10-17—Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh. 
Jan. 10-18—30th Annual Auto Show of the 
National Capital Area, National Guard 

Armory, Washington. 
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Letterbox 


‘Clarifying Market..... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, 
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Mich. 








AUTOMOTIVE NEWS PLATFORM a 

ahoma ity. . 
{ |. Fair and equitable contracts between manufacturers and dealers in| 49. !2-17—Grand Rapids Auto Show Market Data Explained Gnas, 
motor vehicles, parts and accessories; joes Auditorium, Grand Rapids, — We have read the report in your! paiibler 





¥ 2. Every dollar of ine and oll taxes, collected by states and federal 

governments, appl to the building and maintenance of highways; 

1 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 

uews else in the world. 


national Amphitheatre, Chicago. Oct. 20 issue on our new automobile | You will note that there isn’t a 


Jan. 22-24 — Brockt Aut tat make 
yg aye Show, State | research and we would like to foreign car mentioned in the top 


Jon. 2aI—Tampa Asto Show, Fort | point in reference to the headline | 19 1) fact the first one mentioned 


Hesterly Armory, Tampa. which read, “Two of Three At- is Volksw. hich at 
den. 9-5~Sieminghom Auto Show, Birm- | tracted to Import Cars.” teenth aod aia be pes reel wy 
Sen” 24.31—Baltimore Auto Show, Balti- This headline can be misleading only 18 percent of total new-car 

m4 to the degree that the ratio is true| buyers, 


Kefauver Report Appeals 
To Fear of Bigness 


It is clear to any fair-minded auto man that the so-called 
Kefauver report is more of a political document than it is 


Jon. 24 Feb. |-Toledo Auto Show, Sports | oniy within the foreign car market Thus, there is a big difference in 
Jan. 25-Feb. |—International Foreign and | Which is only about 10 percent of|the preference for imported cars 
Sports Cer Show, Dinner Key Audi- | the total market. en news | depending on whether or pot you 
teh he story is accurate, unless the person | are talking about the total market 
a, o> baie Nal see Ny. fully understands that we are talk-|or just about that small portion 
Feb. 7-14—Milwaukee Automobile’ Show, |ing only about this small segment | buying an imported car.—WIiILLIAM 
ak ie ae tn nate of the market, he could get the|/E. Roserrson sr., Marketing and 
Fair Coliseum Bldg. eames: impression that the small car is the | Research Director, U. S. News & 
Feb. 27-March 8—1959 World Wide Auto | most popular car in terms of future; World Report, 2300 N St. N.W., 


a study of inflationary aspects of industry. Its main appeal, Show, Miami Beach Exhibition Hall, | buying plans. Washington 7, D. C. 
: . Miami Beach. 7: look at the total *- * * 
we feel, is to the popular fear of bigness. March 48—9h Annual National Autorama, a oe = “¢" ped “sake lis ae F 
< nnecticut State Armo Hartford. marke uyin errt ecurt Backed 
General Motors may well complain that the Senate Ape. 6ii—Denver Auto ‘Show, Denver in 1958, you find this pattern in ry fy 


I read with interest “Automotive 
Washington” regarding territory 


Auditorium, Denver. 
April 17-19—Cheyenne Automobile Show, |terms of their make preferences 





subcommittee lost sight of its goal of attempting to come 


to grips with inflation and instead indulged in “specula- Cheyenne. when you ask them about future) .urity in Automotive News in the 
: ss 3 a. purchases: Sept. 15 i 
tive, conjectural and partisan opinions. General Percent who will consider ph  , re seiil 
er 2 * co each make for oug. e only thi 
Auto men are more inclined to admire the depth of GM’s| °*2,,,7'¢— SAE Annwal Meeting and next purchase which can be done is to continue 


Engineering Display, The Sheraton- 
Cadillac and Hotel Statler, Detroit. 
Jan. 2%5-28—Truck Trailer Manufacturers 
Assn., Hollywood Beach Hotel, Holly- 

wood, Fla. 

Jan. 29-30— Private Truck Council of 
America, 20th Annual Convention, Sher- 
man Hotel, Chicago. 

Jan. 31-Feb. 4—National Automobile Deal- 
ers Assn., Equipment Show, Chicago. 


20 Years Ago ee ; 
The Big Stories 


In 1938, there were 48,492 communities in the U. S. that depended 
solely on motor truck service of various kinds for contact with the 
rest of the nation. Since there were 122,473 communities in the entire 
country at that time, those not served by railroads were in excess of 
one-third of the total. Maine used truck transportation more than 
any other state. Vermont was second. Nebraska ranked lowest on 
the list. 

Orders for 1939 Cadillacs and LaSalles indicated that the elimina- 
tion of the running boards met with the approval of a majority of 
buyers, according to Nicholas Dreystadt, Cadillac general manager. 
Several models of both cars were offered with or without running 
boards at no extra cost. 

Car and truck production this week in 1938 totalled 91,237 units, 
compared with 87,860 produced in the same week the year before. 
The week’s output sent 1938 production 2,328,939 units. 

— From the files of Automotive News. 


management and the hustle of its executives than they are 
to complain of unfair tactics. 


The committee made much of what it called administered 
prices in the auto industry, yet auto men are well aware 
that the goal of makers is to keep prices competitive. The 
difference may be difficult for an outsider to grasp. Yet it 
is clear within the industry that if Ford, for instance, could 
set its prices substantially below those of General Motors 
and survive, it would hasten to do so. 


The biggest complaints we’ve heard against GM are that 
it is so efficient in building and selling automobiles. 
It is true that there are some in the industry who com- 
in against GM and other makers, too, regarding parts 
and accessory distribution. 
They are disturbed by efforts of the makers to dominate 
the auto dealer market as far as parts and accessories go. 
Even here, however, it is doubtful that the makers will 
ever be ney successful, since dealers recognize ad- 
vantages in buying a substantial portion of their parts and 
accessories from jobbers, and will continue to do so. 
If dealers do not, the chances are that the jobbers and 
independent parts firms have not done a good enough selling 
job. 


the effort NADA is now engaged in, 
to have written into the statutes 
fundamental factors which a legal 
security clause could be constructed 
on. 

I do not have a copy of my old 
Ford contract, which I had for 
years, when territory security was 
allowable. It does not seem to me 
there was anything in that con- 
tract, however, which prohibited 
me from selling competing goods, 
but it was understood that it 
would not be done. 

It might be interesting to note 
that a couple years ago, perhaps 
longer than that, I wrote Mr. Sloan 
regarding the conditions which the 
automobile industry had gotten it- 
self into and I had a very delightful 
reply from him in which he stated 
that the time territory security 

went out was when the dealers’ 
troubles began. He considered ter- 
ritory security a vital factor in the 
success of the companies and the 
dealers. 

It is not my belief that territory 
security is any “cure-all,” but I do 
believe it would help to put business 
on a better footing than it is now. 
—NortH Dakota Reaper. 





















Walter H. Annenberg, President, 
Triangle Publications, Inc. 

calls your attention 

to the growth situation 

of Triangle’s newest subsidiary 


The Philadelphia 
Daily News, 

an afternoon 
newspaper, 

| proudly announces 
the largest 
circulation 

in its history! 
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and advertising, too, is increasing month by month 
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(First full month of 
new management) 


Look at the growth that has been accom- 
plished without a single contest or cash 
promotion (although we have nothing 
against these devices, as such). Daily 
News’ new management has long pub- 
lishing experience . . . backed by keen 
insight into Philadelphia’s hearts and 
minds. Pictorial treatments, streamlined 





*Estimates to Philadelphia Merchants Association 


news coverage, feature-studded pages 
and tabloid brevity are tailored to the 
tempo of today. The vital result? More 
people than ever are turning to the Daily 
News. And the Daily News is producing 
sales for advertisers in every category. 
Grow along with us . . . schedule the 
Philadelphia Daily News. 


ADVERTISING REPRESENTATIVES: THE KATZ AGENCY » NEW YORK * CHICAGO © DETROIT + ATLANTA © DALLAS « ST. LOUIS * SAN FRANCISCO + LOS ANGELES * SYRACUSE + SEATTLE » PHILADELPHIA 
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Auto Market Reports 


Pittsburgh 

New-car registrations in the) 
Pittsburgh area “slumped sharply” | 
during the week ended Nov. 8, 
according to the Bureau of Bus- 
iness Research of the University of 
Pittsburgh. 

The bureau’s seasonally adjusted 
index of general business activity 
declined to 94.7 percent of the 1947-| 
49 average during the week. It had | 
been 96.7 percent a month earlier | 
and 98.7 percent in the comparable 
September week. 

The steel-ingot rate held at 69.5 
percent of practical capacity.— 
(Leon M. Leffingwell.) | 


* * * | 


Los Angeles 


ing September, compared with 14,- 
018 in the previous month, accord- 
ing to figures compiled by Donnel- 
ley’s Motor Recorder of California. 


By makes, registrations were: | bered 1,976 compared with 2,003 a 


Chevrolet, 3,136; Ford, 2,673; 
Plymouth, 1,065; Buick, 582; 
Dodge, 435; Renault, 433; Oldsmo- 
bile, 412; Volkswagen, 378; Pon- 
tiac, 369; Cadillac, 367; Rambler, 
338; Volvo, 293; Mercury, 281; 
Fiat, 238; Hillman, 204, and Tri- 
umph, 182. 

Chrysler, 156; MG, 151; Simca, 
148; English Ford, 134; Opel, 95; 
DeSoto, 91; Metropolitan, 83; Stude- 
baker, 78; Austin-Healey, 77; Vaux- 
hall, 70; Morris, 61; Borgward, 59; 
Edsel, 57; Imperial, 57; Continental, 
47; Peugeot, 42; Taunus, 39; Lin- 
coln, 36; Isetta, 36; Jaguar, 31; 
Porsche, 29; DKW, 27; Mercedes- 
Benz, 22; Goliath, 17; Alfa Romeo, 


Packard, 10; Sunbeam, 9; Skoda, 6; 
| Datsun, 5; Willys, 1, and miscel- 
laneous, 27. 

New-truck registrations num- 


month earlier. 

By makes, they were: Ford, 754; 
Chevrolet, 638; International, 169; 
Volkswagen, 124; Dodge, 92; GMC, 
74; Willys, 20; Peterbilt, 12; Freight- 
liner, 7; English Ford, 6; Kenworth, 
4; Mack, 4; Studebaker, 3; White, 
3; Diamond T, 2; Divco, 2; Autocar, 
1; FWD, 1; Reo, 1, and miscel- 
laneous, 59.—(William Carroll.) 

* * * 


Minneapolis 
New-car deliveries in Hennepin 
County (Minneapolis) turned up- 
ward in October after hitting a 1958 
monthly low of 1,640 registrations 
in September, according to Finance 


A total of 13,161 new cars were|16; Austin, 13; Toyopet, 13; Cit-|and Commerce, business newspaper. 


sold in Los Angeles County dur- 
e 


roen, 12; Goggomobil, 11; Lloyd, 10; 


The October total of 1,836 repre- 


sented an increase of 12 percent 
over the previous month. 

Year-to-date sales of 25,335 cars 
represent a 16 percent drop from 
the 30,352 registrations recorded in 
the first 10 months of 1957. 

Ford topped Chevrolet, 382 to 
380, in October,.for the first time 
this year. Other registrations 

were: Plymouth, 181; Rambler, 
171; Buick, 101; Oldsmobile, 97; 
Dodge, 96; Pontiac, 81; Mercury, 
59; Cadillac, 35; Studebaker, 34; 
Volkswagen, 28; DeSoto, 24; 
Chrysler, 22; Lincoln, 7; Edsel, 3; 
Packard, 3, and miscellaneous, 
132. 

New-t ruck registrations during 
October totalled 172, compared with 
206 for the same month last year. 
By makes, registrations were: Ford, 
60; Chevrolet, 38; International, 31; 
Mack, 10; Willys, 10; GMC, 8; 
Dodge, 6; Diamond T, 3; Divco, 1; 
Studebaker, 1; Volkswagen, 1; 
White, 1, and miscellaneous, 2.— 
(Donald M. Lyons.) 


* * * 


Birmingham, Ala. 
Registrations of new cars in Bir- 
mingham, Ala., totalled 1,045 in 
October, compared with 593 in Sep- 
tember. 
This is not a true comparison, 


Shell help you close the sale...when you show her 


the beauty and practicality of 
upholstery of Du Pont Nylon 


It’s smart selling to remind her that the car has upholstery of Du Pont nylon. From 
experience in their own homes women know and love the beauty and comfort Du Pont 
nylon brings to upholstery . . . know its longer wear, easier care . . . love all the new 
designs, colors and textures, too. Be sure you point out all the selling advantages 

Du Pont nylon gives upholstery ... then watch her help you close the sale! 


Ninety minutes everybody will 
be talking about—the 
“Du Pont Show of the Month’’— 
The Hasty Heart 
—December 18, 1958, 
9:30-11:00 PM, EST, on CBS-TV 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


RE6.u. 5. pat OFF 


SELL UPHOLSTERY OF DU PONT NYLON 


—— 


however, as many persons who 
purchased cars late in Septeriber 
waited until after Oct. 1 to register 
them—when ’59 tags were avail- 
able. 


October registrations by makeg 
were: Ford, 277; Chevrolet, 244; 
Buick, 80; Plymouth, 68; Pontiac, 
52; Dodge, 44; Oldsmobile, 43; Ram. 
bler, 40; Renault, 33; Mercury, 25; 
Fiat, 22; Volkswagen, 19; Cadillae, 
15; DeSoto, 13; Morris, 11; Simca, 
7; Triumph, 7; Chrysler, 6; Opel, 
6; MG, 5; Volvo, 5 Edsel, 4; Metro. 
politan, 4; Studebaker, 3; Lincoln, 
2; Imperial, 1, and miscellaneous, 
9.—(Stuart Riddle.) 

* * 


San Antonio 


Despite the advent of new mod- 
els, motor-vehicle registrations in 
San Antonio and Bexar County 
registered another drop in October, 
from 1,291 to 1,219 units. 

New-car registrations dropped 
from 1,157 to 1,060, but new com- 
mercial registrations were up from 
134 to 159. 

For the first time in months, Ford 
dealers took the lead in new-car 
sales with 288 registrations to 252 
for Chevrolet. 

Other registrations were: Buick, 
108; Pontiac, 71; Oldsmobile, 69; 
Plymouth, 57; Dodge, 47; Rambler, 
41; Mercury, 27; Chrysler, 14; Cad- 
illac, 13; Willys, 12; Imperial, 10; 
Simca, 9; DeSoto, 8; Opel, 8; Edsel, 
6; Vauxhall, 5; Lincoln, 5; Metro- 
politan, 3, and miscellaneous, 7. 

Commercial-car registrations 
were: Chevrolet, 56; Ford, 46; In- 
ternational, 22; GMC, 11; White, 7: 
Willys, 6; Dodge, 5; Mack, 4; Auto- 
car, 1, and Diamond T, 1.—(J. EL 
Reed.) 


* * * 


Dallas 


Dallas new-car registrations total- 
led 2,380 in October, compared with 
2,105 a month earlier. 

By makes, the count was: Chev- 
rolet, 557; Ford, 517; Oldsmobile, 
242; Plymouth, 167; Pontiac, 138; 
Buick, 136; Rambler, 129; Renault, 
116; Volkswagen, 46; Dodge, 37; 
Cadillac, 31; Metropolitan, 30; 
Vauxhall, 26; Lioyd, 24; Chrysler, 
23; Studebaker, 21; English Ford, 
16; Edsel, 13; DeSoto, 12; Goliath, 
11; Opel, 9; Lincoln, 8; Peugeot, 
8; Simca, 8; Volvo, 7; Mercury, 6; 
MG, 6; Morris, 5; Imperial, 3; 
Willys, 2; Packard, 1, and miscel- 
laneous, 25. 

New-truck registrations were: 
Chevrolet, 124; Ford, 92; Interna- 
tional, 57; White, 22; GMC, 19; 
Volkswagen, 17; Mack, 16; Dodge, 
7; English Ford, 7; Willys, 2, and 
miscellaneous, 3.—(Ruby Fenoglio.) 

° . > 


Omaha 


Ford jumped into a big lead for 
October in the Omaha market with 
256 new-car sales. 

Chevrolet, Plymouth and Oldsmo- 
bile came next with 163, 89 and 45 
registrations, respectively. In fifth 
place was Pontiac, 34, just one sale 
ahead of Rambler's sixth spot. 

The month’s total of 798 included 
63 foreign-car sales and was a big 
gain over September’s total of 685. 


International topped truck sales 
with 38 for October. Next was 
Ford, 32, and in third place was 
Chevrolet with 29. Total for Oc- 
tober was 145, again a sizable 
increase over September’s 88 reg- 
istrations. 

Omaha’s unemployment is the 
lowest it has been in many years. 
Omaha’s unemployed total is 2.7 
percent, contrasted to the national 
average of about 5 percent— 
(Arthur R. Oleson.) 


* . * 


Youngstown, O. 


New-car sales in the Youngstown 
area are averaging slightly above 
60 percent of last year’s sales. 

Up to Nov. 1, car registrations 
totalled 6,043, against 10,637 for the 
comparable period last year. 

For October, there were 560 new 
cars registered, 44 trucks and 21 
trailers. For October last year, there 
were 844 new cars registered, 83 
trucks and 12 trailers. 

By makes, registrations were: 
Ford, 122; Chevrolet, 82; Plymouth, 
73; Rambler, 40; Buick, 38; Dodge, 
38; Oldsmobile, 32; Pontiac, 26; 
Volkswagen, 22; Mercury, 15; 
Chrysler, 14; Cadillac, 11; Fiat, 7; 
DeSoto, 3; Edsel, 3; Imperial, 3; 
Lincoln, 3; Studebaker, 2, and mis- 
cellaneous, 22. 

Foreign car sales appear to be 
on the rise with 51 foreign makes 
registered in October and only 32 
in September.—(Stephen L. Ritz.) 
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Engineering - Production - Materials 


A Monthly Section Describing and Interpreting Technical Decelopments 





TURNINGS 


by 


Joseph M. Callahan 


Engineering Editor 


Dielectric Heating 
Applied to GM Trim 


eee public preference for 
auto upholstery with compli- 
cated decorations and multiple 
color schemes has caused the auto 
industry to place a growing em- 
phasis on a manufacturing process 
called dielectric heating. 

The industry leader in this field 
is GM’s Fisher Body division, which 
has been improving this process for 
the past five years and is now 
utilizing it for the trim fabrication | 
of all five GM cars. 

“Dielectric,” which means non- 
conducting, uses electricity to 
generate heat within a material | 
instead of forcing heat into the | 
material through hot plates or | 
blades. 

Dielectric heat—which acts some- | 
thing like the heat in a radar- 
cooked hot dog—is used for (1)| 
cementing two pieces of upholstery | 
together or for (2) imprinting dec-| 
orative, such as medallions or lines | 
on upholstery. 

These materials could be joined 
together and decorated with con-| 
ventional sewing machine tech- 
niques but the cost of some of the 


Puncture Sealant— 


A mechanic pours a rubber powder into 
@ tubeless tire that will keep the tire in- 
fiated for 48 hours ofter it is punctured. 

a ee 


Punctures Sealed 
For 48 Hours by 
Rubber Powder 


A RUBBER powder that will per- 
mit a tubeless tire to function 
for 48 hours after it has been punc- 
tured has been introduced by U. S. 
Rubber Co. 

When a tire containing 2% 
ounces of the powder has been 
punctured, the compound quickly 
plugs the hole, even if the punctur- 
ing object has not been retained 
by the tire. 

In field tests, the powder sealed 
punctures in the tread of tube- 
less tires up to % of an inch in 
diameter. 

U. S. Rubber said its studies re- 
vealed that the average puncture 
is less than 1/10 of an inch and 
that 42 percent of the nation’s 
drivers had at least one puncture 
last year. 

Called Air Guard, the powder is 
now available only with some 
higher-priced premium tires. It 
does not affect the repairability, 
balance or performance of the tire. 





| adhesive to bond together the layers 


|sive and backing material. 


extremely intricate combinations 
and decorations would be absolutely 
prohibitive. 
* all = 
—- engineers have found 
that the process, when properly 
controlled, does not harm the ma- 
terials and permits the production 
of some effects that would be un- 
obtainable otherwise. 

For example, the process can be 
used to produce a new material 
that consists of a metallized film 
bonded to a vinyl backing, giving 
the appearance of a highly polished 
sheet of metal. Also possible are 
contrasting color inlays on vinyl 
coated fabrics. 

One of the problems en- 
countered was how to make the 
process work without damaging 
the foam rubber and felt in most 
types of upholstery. This has now 
been solved. 

Another process, hot platen em- 
bossing, has also been used to 
superimpose designs and materials 
on car upholstery. This process 
uses heated embossing blades that 
iron impressions into trim mate- 
rials. 

The heat passes through the sur- 
face of the material, melting an 


of the trim “sandwich,” consisting 
of the cover trim, padding, adhe- 
This 





‘Continued on Page 16, Col. 3) 
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Body Engineers Hear of Rapid'Progress . .. 








10 Years of Advances 


By Joseph M. Callahan 
Engineering Editor 
A PANORAMA of many of the 
predominant changes in the 
engineering and manufacturing of 
automobiles during the past decade 
was unfolded at the convention of 
the American Society of Body En- 
gineers in Detroit. 
In reporting the developments of 


the recent past, the speakers also} 


gave clues as to the changes of the 
future, It’s a good bet that the ad- 
vancements of the next five years 


will equal those of the past 10 years | 
because of the accelerated rate of | 


change in the industry. 

Among the postwar changes 
described in detail were: (1) the 
rise of product planning; (2) new 
developments in silencing and 
sealing; (3) the advent of plastic 
prototypes; (4) the changes in 
the past 10 years in body hard- 
ware; (5) the ins and outs of 
automation, and (6) an examina- 
tion of recent styling. 


| from England, France and Canada. 


In discussing “Progress through 
Planning,” S. L. Terry, director of 
the corporate product planning 
| office of Chrysler Corp., said he 
felt that many engineers were hazy 
about how planning is supposed to 
work in the auto business and that 
| they may think that planning has 
been blown up beyond its proper 
value. 

“Organized corporate planning is 
much more necessary in the auto- 
motive industry today than it was 
10 years ago,” he declared. “Most 
of you’ can remember when en- 
gineering and styling worked: on 
only one car at a time. In those 
days we worried about a two-door 
and a four-door model and all the 
cars for a given car line were 
generally.built in a single plant. 
| 


| “Product changes from year to 


| year were comparatively minor, | 
oa + * 


ps 


Summing up the organization’s | 
13th annual convention, Wesley E. | 
Ravell, ASBE president, said that} 
it was probably the most successful | 
meeting held, attracting more than) 


5,000 visitors to the 32 exhibits and 

about 2,200 to the speeches. 
“The thing that stood out this 

year,” he said, “was the presence 


of more young people at the} 


speeches and the exhibits. Also, we 
had more international visitors than 
in recent years.” 

- = * 


pecan engineers came from 
Volkswagen in Germany and 


Kaiser as 


in Argentina, as well 


| 


Prototype Forming— 


Model 
section place a sheet of plastic over a 
wood model on a vacuum table that will 
cause the plastic to hug the model snugly. 
Body engineers heard details last month. 


fabricators in Ford's prototype 





Crash Program Gave Lark Wings 


OUTH BEND.—While the larger 
auto makers procrastinate about 
entering the small-car field because 
of the years of lead time and hun- 
dreds of millions of dollars in- 
volved, Studebaker-Packard has 
come through with a crash program 
that has put an attractive, small 
car in its dealers’ showrooms. 
Studebaker-Packard's entry in 
the functional car field is the Lark 
series, consisting of six models, sev- 
eral of which will sell for less than 
$2,000 and give gas mileage ranging 
up to 25 to 30 miles per gallon. 
The Lark sedans are three to four 
feet shorter than larger U. S. cars. 
S-P officials declined to say how 
long it took to develop the Lark 
or how much the tooling cost was, 
but reliable reports indicate that 
> * + 





The Men Behind S-P’s Lark— 


the actual developmental period 
was about nine months and that 
tooling cost less than $10 million. 

“I doubt if there is another auto 
company that could move as fast 
as we did on this program,” said 
Eugene J. Hardig, S-P chief en- 
gineer, as he and Duncan McRae, 
director of styling, traced the evo- 
lution of the Lark for Automotive 
News. 

“We recognized that there was 
a change in the automobile market 
and that there was a need for a 
more practical, common-sense de- 
sign,” said Hardig. 

“Our aim was to develop one of 
the soundest, most practical and 
common-sense cars available, with 
styling appeal, good handling and 
riding characteristics and good per- 

* * 7: 


Eugene J. Hardig (left), Studebaker-Packard chief engineer, and Duncan McRae, 


director of styling, examine a drawing of 
the development of the car. 





S-P's new Lark. They worked together in 


formance, while maintaining ‘big 
car’ passenger room and feel.” 
= ” > 


Was S-P officials wanted a 
car that was economical to 
buy, operate and repair, they did 
not want an austere, stripped-down 
ear like the ’57-’58 Scotsman. 

McRae commented, “The Scots- 
man was ‘blah.’ If you take cost 
out of a car already in production, 
all you can do is eliminate pieces. 
But in the Lark we were able to 
design cost-saving features right 
into the sheet metal. 

“We recognized that pride of 
ownership is important. We abso- 
lutely did not want a stripped- 
down car.” 

When asked how much of the 
58 model tooling was being used for 
the Lark, Hardig said there are 
actually very few parts that are 

(Continued on Page 19, Col, 1) 






yeast Fla.—A new 10-acre Flor- 
ida test field for automotive 
materials was opened officially last 
month in Dade County by GM Re- 
search Laboratories. 

Described as “a piece of GM 
Technical Center,” the facility is 
the most completely outfitted 
weathering station in the auto 
industry and replaces a 30-year- 
old site near Miami’s Interna- 
tional Airport, GM said. 
Attending an informal dedication 
open house were civic leaders from 
Homestead and Goulds, Dade 

County officials, and an executive 





Weathering Station in Florida... 


GM Test Field Dedicated 


and all-new body programs were 
seldom undertaken oftener than 
once every three years, Engines, 
brakes, rear axles and other 
chassis components were carried 
for much longer periods—five to 

15 years with only slight modifi- 
cations.” 

Today, he said, we’ve more than 
doubled the number of models, the 
cars are much more complex than 
they were 10 years ago and the 
industry trend is toward more year- 
to-year changes. 

Another factor that calls for bet- 
ter planning is the establishment 
of: regional assembly plants, re- 
quiring earlier release dates. more 

(Continued on Page 14, Col, 3) 


‘More Auto Uses 
Eyed for Stainless 


J & L Official Stresses 
Functional Applications 


[_CUISVILLE, O.—With the mete- 

oric rise of aluminum use on 
automibles, what is the future of 
stainless steel? 


This question was put by Avrto- 
| Motive News to Mike Schnurr, pres- 
ident of the Stainless and Strip 
division of Jones & Laughlin Steel 
| Corp., at a press 
tour marking the 
start of full pro- 
duction at J & L’s 
new $17 million 
stainless steel 
plant here, seven 
miles from Can- 
ton, O. 

Schnurr and 
Avery C. Adams, 
board chairman of 
J & L, are ob- a 
viously convinced Mike Schnurr 
of stainless’ future in industry gen- 
| erally. In the past 18 months J & L 
|has developed a fully integrated 
stainless steel operation that gives 
it access to 80 percent of the stain- 
less market—and made money in 
the process. 

This feat was accomplished by 
the acquisition of Rotary Electric 
Steel Co. in Detroit and Cold 
Metal Products Co, in Youngs- 
town, O., and the construction of 

(Continued on Page 18, Col, 1) 

















ENGINEERING 
NEW PRODUCTS 


Page 14 








group including GM Director 
Charles F. Kettering, Dr. Lawrence 
R. Hafstad, research vice-president; 
E. C. Klotzburger, Fisher Body, 
general manager, one of the field’s 
major users, and Ralph J. Wirsh- 
ing, head of the Research Labora- 
tories’ chemistry department, which 
operates the facility. 
> + - 


OR “Boss” Kettering and Wirsh- 
ing, the event was of personal 
significance. 
In 1930, Kettering, then general 
manager of Research Labora- 
(Continued on Page 14, Col. 1) 
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cessive spare cores to be maintained by | 
users, the firm said. 





Emcor Modular Enclosures 
Available in Scale Models 


A three-dimensional design aid utilizing 
scale model modular enclosures has been 
developed by Elgin Metalformers Corp., 
Eigin, lll., to assist engineers in planning | 
the assembly and arrangement of complex 
electronics, automation and instrument 
equipment. 

The plastic miniatures, modeled on o| Processing Uni# Combines 


one-inch to one-foot scale, are exact | 
duplicates of basic components of the | Mixing with Heat Control 
A continuous processing machine cap- 


Emcor Modular Enclosure System, a novel | 
concept of metal cabinetry with which | able of transferring heat to or away from 
industry, selecting from mass-produced | materials as it mixes has been announced 
metal cabinet enclosures and working with| by Chemical Machinery Division, Baker 
component ports, can work up infinite | Perkins, Inc., 1000 Hess, Saginaw, Mich. 








varieties of units to house electronics | The unit is essentially a continuous reactor 
equipment. combining continuous mixing with accurate 
se Se * process temperature control. 


Because of the multiple action of the 
Segmented Rubber Rolls machine it can be used for emulsifying, 
Segmented flat polishing rolls for| cooling and heating in the manufacture 

roughing, semi-finishing and finishing| of lubricating greases. In applications 

operations cut the cost of roll coverings! requiring reaction temperature control, 
by 50 percent, according to Chicago|the unit can be used for paint, plastic, 

Rubber Co., 653 Market St., Waukegan, | general polymerization, sulphonation proc- 

Wl. The roll eliminates the need for ex-| esses and modifying drying oils, it is said. 


Weathering Station in Florida .. . 


GM Test Field Dedicated 


(Continued from Page 13) 
tories, approved Wirshing’s idea | tensive development of Fisher 
for a Florida test field. He in- | Body’s Magic-Mirror finishes, stand- 
tended to set up a test program (ard on all 1959 GM cars. 
aa 





for auto paints and finishes and * 
this program, much magnified, is 
still under way. But today auto 
finishes are only a fraction of the 
test field’s research routine. 

In addition, the exposure racks 
are decked with samples of plating, 
upholstery fabrics, plastic and rub- 
ber moldings, decorative emblems, 
locomotive finishes, rear view mir- 
rors, head, tail and turn lamp 
lenses, steering wheels, horn rings, 
truck beds—virtually every automo- 
tive part, inside and out, that 
undergoes direct or indirect weath- 


ering. 
. 


> > 
“q)UR Florida test field actually 
has four assignments,” Wirsh- 
ing said during the dedication cere- 
mony. 

“First, it is a proving ground 
for ideas or theories. Second, it 
implements the chemistry depart- 
ment’s program of finding and 
developing new materials. Third, 
it figures importantly in modifi- 
cations and improvements of ma- 
terials now in use. And, fourth, 
it serves as a quality control 
checkpoint—unique in the auto- 
motive industry.” 

Managed by William E. Laesch 
since last September, the facility 
averages 2,000 various samples per 
month—approximately 25,000 tests 
annually. Exposure periods to Flor- 
ida’s sun, dew and rainfall vary 
from three months to three years. 
Added to these, meantime, are 
thousands of reexposures of vary- 
ing time limits. 

Samples are received from most 
of GM’s 44 operating divisions and 
subsidiaries, including GM of Can- 
ada, Ltd, and German, British, 
South African, Australian and 
other GM Overseas Operations sub- 

sidiaries. 

The Florida test field also han- 
dies exposure projects for many 
GM suppliers, either in connec- 
tion with their experimental work 
or their current products used by 
GM. But a more important phase 
of the facility’s function is its 
basic evaluation of products or 
processes in research or early 
development stages. 

For instance, GM said, 10 years 
ago the unexpected durability of a 
supplier's clear acrylic lacquer, 
after nine-month exposure on a 
chrome plated panel, triggered in- 


. 
ESIDES the 10-acre area, with 
its 750 lineal feet of aluminum 
exposure racks, the new facility in- 
cludes 10,000 square feet of building 
space. 

The main building contains 
offices, a laboratory, photographic 
dark room, an instrumentation 
room, humidity room, paint-spray 
booth, shop and shipping room, 
plus a room for testing Frigidaire 
household appliances. 

Adjoining the main building is a 
40-by-60-foot warehouse and garage. 

On the field itself are 30 5-by-12- 
foot panel racks for 5,000 individual 
paint-sample panels and 15 50-foot 
sections of racks beneath glass 
frames. These are for exposure of 
interior fabrics, plastics, hardware, 
finishes and other automotive body 
a not exposed directly to rain- 
all. 

The 5-by-12-foot racks are port- 
able. In advance of hurricane alerts 
each complete rack can be lifted 
by fork truck and moved to safe 
storage. Each rack also can be 
easily pivoted to expose samples at 
any angle. 





Engine Accessory— 


Developed by Rochester Products divi- 
sion, General Motors Corp., the Carb- 
Airator overcomes rough engine idling and 
stalling caused by high engine tempera- 
tures. The unit can be installed on any 
car or truck carburetor or intake manifold. 


Engineering and Production 
New Products 





High-Volume Pump Designed 
For Paint Circulating System 


For extra high volume point circulating 
systems, the Binks Mfg. Co., 3122 Carroll 
Ave., Chicago, Ill., has developed the 
Kayo series of paint pumps designed to 
deliver a steady flow of paint while op- 
erating at minimum speeds at less air 
consumption as compared to ordinary 
pumps. 

All of the pumps in the series feature 
the automatic demand principle. When 
demand on the system is low the pumps 
operate more slowly, but when more 
spray guns ore opened the pumps speed 
up immediately to supply more material. 
Air consumption with new pumps is only | 
two c.f.m. per gallon at delivery pressure 


of 80 p.s.i. 
> * o 


Plastic Insert Designed 
To Stop Connection Leaks 





has been announced by Tru-Seal Division, 
Flick-Reedy Corp., 2040 N. Hawthorne 
Ave., Melrose Park, Ill. 

Tru-Seal said a 100-hour vibration test 
and repeated assembly and disassembly 
trials failed to affect sealing ability of | 
the insert. 





Super Tool Develops 
Tiny Precision Drills 


Magnified eight times, this cemented 
carbide drill is shown as it passes through 
| the eye of an embroidery needle. Pro. 
| duced for the first time down to 0.024. 
inch diameter by Super Tool Co., 21650 
Hoover Rd., Detroit 13, Mich., the diameter 
at the tip, or working end, is said to be 
six times that of a human hair. 

Super Tool is producing these 
precision drills for making holes in 
ferrous and other highly abrasive ma- 
terials. The drills are said to be so wear 
resistant that they can drill hundreds of 
holes without the latter varying in size, 

S 2 @ 
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‘Oil Monitor’ Standard 
On Champion Compressor 


A protective device, which prevents 
re-cycling when compressor crankcase oil ponding-type grinding wheels has been 
level fails below a safe limit, is now) announced by Nu-Matic Grinders, Inc., 
standard equipment on the 1958 line of | 8424 Carnegie Ave., Cleveland 3, O. The 
stationary and portable air compressors, | model 004 is four inches in diameter and 
produced by Champion Pneumatic Ma-| offers complete flexibility of width selec- 
chinery Co., Princeton, Ill. | tion. 

Called the “Oil Monitor,” the device The core design, developed in conjunc- 
employs a micro switch which mokes it | tion with Aluminum Co. of America, is 
impossible for the compressor to stort a| made of extruded aluminum. This design 
new cycle unless sufficient oil is present | is said to facilitate the custom sizing of 
to do a thorough lubricating job, it is| the individual wheels to meet specific use 
said, Recycling can only be accomplished | requirements. The aluminum core also pro- 
by the operator monvally pushing ao but-| vides considerable weight saving — the 
ton on the side of the unit. But even| complete wheel weighs 10 ounces per 
then the compressor will cut off avto-| linear inch. The Nu-Matic line wheels now 


Grinding Wheels Available 
In Variety of Widths 


An addition to the line of Flexcore ex- 








| matically at the next cycle, and so on,| includes models with diameters of three, 


A threaded Tefion plastic insert, de-| until oil is added to bring the crankcase | four and five inches in a variety of widths 


signed to stop leaks at pipe connections, | 


level up to stondard, it is claimed. 


jand types of flexers. 





10 Years of Advances Depicted 


(Continued from Page 13) 


rigid control of changes and better 
communications. 
> 7. > 


Corporate Planning 


year said emphasis should not 
be so much in doing creative 
planning itself, but rather incor- 
porate planning that points out and 
resolves differences in proposals} 
received from the various special-| 
ized groups (manufacturing, 
finance, engineering, sales, etc.) un- | 
til a single plan agreeable to all| 
major affected areas is evolved. 
“Then and only then is the plan) 
ready to present for management 
approval. In the event there are 
differences between specialized 
groups which cannot be reconciled 
by the staffs working on the plans, 
it becomes the function of corpo- 
rate planning to separate the points 
of difference, highlight both sides 
of the argument to the satisfaction 
of each party and request a de- 


” 


cision from management. 

He said the strong pressure of 
the various groups to get infor- 
mation about future products and 
the counter pressure of equally 
powerful groups to postpone de- 
cisions as long as possible to per- 
mit them to develop the best 
product possible makes the sched- 
uling group and its master timing 
schedule the heart of planning. 

Among other things, this timing 
schedule indicates the completion 
date for the profile book, which is 
a product proposal for the cars of 
the entire Chrysler Corp. for a 
single year. It is prepared by the 
Engineering division based on the 
product requests from each car di- 
vision, styling, engineering and 
sales. 

Additions, deletions and changes 
in the profile book are handled by 
product planning letters so that at 


all times there is a comprehensive 
product profile for each line. 


a then pointed out two of 
the principal pitfalls of product 
planning which he called “extinct 
by instinct” (the making of deci- 
sions on complex affairs by instinct) 
and “paralysis by analysis” (the 
tendency to get bogged down into 
inaction by inadequate analysis). 

Concluding with the statement 
that “crystal-balling” or trying to 
plan too far ahead is another pit- 
fall, he said: 

“The automobile business is very 
volatile and consistently changing 
and the further ahead plans are 
made, the more apt we are to have 
to change the plans. While it is 
very important to ‘look down the 
road’ in a general way, it is equally 
important to limit the detail of 
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Expanding Sealer— 


A rubber sealer now used in many Ford 
Motor Co. cars can be applied to difficult- 
to-reach spots before the painting opera- 
tion. When placed in a drying oven its 
volume will increase up to 150 percent. 
This advance was described last month 
before the American Society of Body 
Engineers. 


long-range plans to that which will 
still be significant after the inevit- 
able changes occur.” 

“Dum-Dum Comes of Age” was 
the title of a paper about new 
developments in automotive si- 
lencing and sealing by D. L. 
Jones, of the body engineering de- 
partment of Ford Motor Co. 
Jones said that “dum-dum” made 
its advent at Ford with the arrival 
of the all-steel body in 1932, but 
that only solvent solutions of 
asphaltics were used until 1945, 
when a synthetic resin sealer was 
introduced. 

Subsequently, Ford used plastisol 
sealers and a plasticized asphaltic 
sealer which was applied in ribbon 
form by a high pressure pump. 
Upon heating in the paint oven, it 
flowed over the part and provided 
a watertight seam. 

Many attempts, he continued, 
have been made to develop an 
efficient deadener with a water 
base to reduce the danger of plant 
fires, but thus far there has been 
no success because of two major 
shortcomings—poor storage stabil- 
ity and poor abrasion resistance. 

* * * 


Finally Successful 


FOr? engineers persisted in their 
search for a deadener that 
would have good fire retardant 
qualities, however. In 1957, a water- 
petroleum solvent deadener that 
had good fire resistance was found. 
Tried out on the Lincoln floor pans 
last year, it proved highly success- 
ful and is now rapidly replacing all 
other Ford Motor Co. deadeners. 

Numerous other developments of 
recent origin have occured in seal- 
ers and deadeners, Jones said. 
Among them is a pumpable expand- 
ing sealer which has been success- 
ful in sealing cowl plenum cham- 
bers and many other seams difficult 
to seal after assembly. 

“This uncured rubber is ap- 

(Continued on Page 32, Col. 3) 




















THE STATION WAGON HERE BY POPULAR DEMAND! 


The RAMBLER AMERICAN Sells For 


*500 LESS 


Than Other Leading Low-Priced Station Wagons! 
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-e-And That’s Only One Advantage 
RAMBLER DEALERS Enjoy! 


* Only Rambler Dealers 


Have a full-range line that completely covers the low-priced field: The thrifty 
Rambler American, the famous Rambler 6, the powerful Rambler Rebel V-8, 
the luxurious Ambassador V-8 and the imported Metropolitan. 

* Only Rambler Dealers 


Can sell an American built car for as little as $41.37 per month.** 
» « « *& Only Rambler Dealers 


Have what more and more Americans want—the compact car with the best 
of both: Big-car room, small-car economy! 


*Based on lowest- gieee models of leading station p wmngene as reported b' y Sotomnatine News and N.A.D 
*#*1959 Rambier American DeLuxe 2-Door full suggested ory delivered price, asanges 
Reclining Seats, White Sidewall Tires, and Windshield Washers—inciu eding Teens charges at 6% on a 36-mont th 
contract, one- third down, for $41.37 a month. Does not include freight, insurance or state and local t 


MAIL THIS COUPON TODAY 


4 
! 
| 
Director of Dealer Development 
American Motors Sales Corporation | 
Detroit 32, Michigan i 
Gentlemen: Will ee please ogeviée me with more complete information | 
about the Rambler franchise. I understand that I am under no obligation ' 
and my inquiry will be held in the strictest confidence. 
| 

| 

! 

| 

! 

I 

| 
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We Have the Product for the 
Expanding Compact Car Market... 
YOU Have the Opportunity! 


Rambler Franchises also available in Canada and important export markets. 
in Canada write to: American Motors (Canada) Ltd., 2951 Danforth Ave., Toronto. 
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OSCILLATOR SECTION 


Dielectric Embossing Press— 


A Fisher Body dielectric press produces the complicated decorations now being 
widely used on auto upholstery. The press cements upholstery together or embosses 


it by electrically agitating the molecules in the material. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent tacts concerning tne 
automotive industry, every week thnrougnout the year. 
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TIME PAYMEN 








Turnings 
(Continued from Page 13) 


process is now being replaced partly 
by dielectric heating. 
7 ° + 


Trim Materials 


‘Sandwiched In’ 
| by wees embossing uses un- 
heated plates and an electrical 
field to generate heat directly 
within the materials themselves. 
The sandwich of trim materials is 
put between two metal plates in a 
dielectric embossing press and an 
electrical field is set up between 
the plates. 

Fisher engineers explained that 
the two plates in the embossing 
press are given opposite electrical 
charges—one negative and the 
other positive—setting up electrical 
forces of attraction and repulsion, 
causing the molecules in the trim 
material to move around. 

This movement is caused by 
the reversal many times in a 
second of the alternating current 
that is supplied to the plates. The | 
north and south poles of the mole- | Dielectr ic Panel— 
cules are repeatedly attracted | The interior door panel of a 1959 Chevrolet. The vertical seams at the top, the 
and repelled by each plate. This (inlay in the center and the embossed strip at the bottom were done dielectrically, 
action heats the trim material eo ee cae hee ee 
and causes the welding or em- | heat energy is produced in one| per second. The voltage may be as 
bossing action. cycle, Fisher’s dielectric equipment/| high as 4,000 volts. A dielectric 

Since a very small amount of| has a frequency of 14 million cycles} press will heat an adhesive to 325 

. eae. 2 i ~  |degrees Fahrenheit in 10 seconds. 

* * * 


—— trim and upholstery ma- 
terials are better than others 
for heating with the dielectric proc- 
ess because their molecules respond 
better to electrical charges. The 
best materials are those whose 
molecules rotate rapidly. 
Engineers measure the abilities 
of various materials to respond to 
dielectric heating and give them 





a l A numerical values for these relative 
Bee ? abilities. 
Called dielectric “constants,” 


these numbers are used to select 
the right materials to make up a 
layer of trim which might include 


outside fabric, padding, adhesive 
and a foundation board. Each of 
these materials may be heated to 
a different temperature by the proc- 


ess. This will permit heating the 
adhesive to a higher temperature 
than any of the other materials, 


The dielectric constant, as well 


ee ae thus assuring a good bond. 
at 





as other properties of the trim 
and upholstery materials, may 
change under different conditions 
of electrical frequency, tempera- 
ture and humidity. 


Dielectric machines consist of 
three primary parts—the power 
section, the oscillator section and 
the work section. The power and 
oscillator sections change the low- 
frequency, low-voltage alternating 
current to high-frequency, high- 
voltage current. The work section 
supplies the electrical charges that 
heat the materials. 

Shielding devices are provided 
on the machines for employe safety 
and to avoid radio interference 
from the high-frequency oscillator. 

* * +. 


New Process Geared 


To Future Styling 

aa engineers are continuing 
to accumulate new knowledge 

and experience with the dielectric 

process. 


They feel that the process’s ver- 
satility and usefulness will permit 
them to keep pace with future styl- 
ing designs which are placing con- 
\/ | stantly greater emphasis on interior 

designs because of cars’ increasing 


¢ lowness. 


AC Unit Tours Industry 
With New Accessory Ideas 
TIME BUSINESS FLINT.—A trailer full of new 


ideas in the accessory field will be 

iS PROFITABLE sent by AC Spark Plug division 
to make the rounds of automotive 

BUSINESS manufacturers. The trailer will visit 
General Motors divisions and other 
car and truck builders, according to 
O. F. Frost, manager of equipment 
sales. 


“Our purpose is to interest manu- 
facturers in some of the new types 
of equipment, materials and fin- 
ishes that AC engineers have 
created,” Frost explained. The dis- 
play includes new kinds of speed- 
ometers and other instruments. De- 
tails will be withheld from the 





Available to Dealers in CHEVROLET « PONTIAC * OLDSMOBILE * BUICK * CADILLAC new cars, and used cars of all makes public until manufacturers see the 
products. 
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AUTOMOTIVE WASHINGTON 


New Commerce Boss 
Cites Farflung Services 


By William Ullman 


Washington Correspondent 
HE first change in bosses in six years at the Department 
T of Commerce gave incoming Secretary of Commerce 
Lewis L. Strauss an opportunity to point to some of the 
services that will be performed under his authority. 


Strauss is of the opinion that many of the department’s 
eee 


function’s are not widely 
known to the public, and he | 
may be right. For the Com- 
merce Department is charged with 
nothing less than the responsibility 
to “foster, promote and develop” | 
the health and growth of the Amer- | 
jean economic system. 

This is a big job, requiring plenty | 
of manpower and lots of space.| 
Agencies of the department long 
ago spilled out of the main Com- | 
merce Building on Constitution 
Ave—despite the fact that it is a 
block wide and about three blocks | 


long. 

The “business department” of our 
Government also takes a fair slice 
of the Federal budget each year, | 
but it doesn’t 
seem likely that 
U. S. businessmen 
would be willing 
to give up any of 
the services it 
provides. 

The work of 
the department is 
done through 12 
major agencies, | 
including the 
Business and De- 
fense Services Ad- 
ministration, Office of Business 
Economics, Bureau of the Census, 
Coast and Geodetic Survey, Bu- 
reau of Foreign Commerce, Mari- 
time Administration, Patent Office, 
Bureau of Public Roads, National 
Bureau of Standards, Weather| 
Bureau, Defense Air Transportation 
Administration and the Civil Aero- 
nautics Administration, which cur- 
rently is being transferred to the 
new Federal Aviation Agency. 

Commerce also directs and 
supervises the St. Lawrence Sea- 
way Development Corp. 

The principal product of most of 
these agencies is information. The 
Commerce Department is the na- 
tion’s largest and most experienced 
collector of economic statistics and 
facts, and they are available, in 
one torm or another, to any busi- 
nessman who wants them. 


How many Americans will there 
be of driving age in 1980? Census 
can give you an answer. According 
to one recent Census projection, | 
there may be 174 million people in 
the U. S. who are 15 or over in 
1980. That figure is about equal to 
the total population today. 

* os * 





William Uliman 





Other Data Available 


How do you make auto seat 
covers? What’s the most up-to- 
date equipment a man can buy 
who wants to get into the business? 
One section of the Office of Techni- 
cal Services can tell you—and they 
can supply information on the 
manufacture of bubble gum or 
potato chips, too. 

What type of research is the 
military interested in? The Na- 
tional Inventors Council, another 
part of OTS, has just held a 
meeting in Dayton, O., and it 
came up with some suggestions. 
The meeting was held in Dayton 
because it is the home of the 
Council’s chairman, Charles F. 
Kettering, former director of GM 
research, Like the other distin- 
guished scientists and inventors 
on the Council, Dr. Kettering 
serves without pay. 

Among the inventions wanted are 
flectric starters, generators, bat- 
teries, coils and distributors for the 
operation of engines under water. 
Arctic conditions require a simple, 
oP device for heating crankcase 
oO 

Dr. Kettering’s group came up 
with these and 80 other problems 
for inventors, amateur or profes- 
Sional, at the Dayton meeting. A 
list of all problems is available free 


from NIC, U. S. Department of 
Commerce, Washington 25, D. C. 
* * + 


Publications Guide Offered 


H the thousands of different 
magazines published these days, 
how can I be sure I don’t miss any 
important stories on sales and 
merchandising? 
The Commerce Department even 
has an answer for that. It’s the 
“Distribution Data Guide,” pub- 





lished monthly by the Office of 
Distribution of the Business and 
Defense Services Administration. 
A subscription costs $2 a year, 
and each issue describes the 100 
most important retailing articles 
and tells where to find them. 

The November issue, for example, 
tells where to find current articles 
on parking lots and traffic move- 
ment, male versus female influence 
on car buying, and do-it-yourself 
market analysis. (It also lists the 
Automotive News 1959 Guide to 
Imported Cars.) For busy retailers, 
this Commerce service is pure gold. 

Commerce also furnishes the an- 
Swers to thousands of questions 
which we ask so frequently that 
we take the source for granted. 
Will it rain tomorrow? When's the 
new highway going to be finished? 
How’s business? How much money 
did people spend last month? Are 
car imports rising? 

= = 


Commerce Rich Source 


west of the indices and graphs 
and economic indicators which 
are such an important part of 
modern business either originate or 
are circulated by the Department 
of Commerce. 

Scientists and engineers know 
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that the department also has an- 

swers to questions that seem 

pretty obvious to the layman, 

How much is a pound? How long 

is a foot? What is red? How cold 

is zero? 

Knowing the answers is the job 
of the National Bureau of Stand- 
ards. Its primary function is the 
custody, maintenance, and function 
of national standards of measure- 
ment for such physical quantities 
as length, mass, time, volume, tem- 
perature, light, color, and many 
others. 

Finally, Commerce has some an- 
swers on hand that it will use only 
in case of a national emergency. 
The Business and Defense Services 
Administration has developed pro- 
grams for the mobilization of indus- 
try in case of war. If an emergency 
ever arises, it can turn into an 
operating agency overnight. 

* *¢ 


Keeps Tabs on Vehicles 
DSA’s Transportation and Auto- 
motive division, for example, 
keeps tabs on the number of cars 
and trucks on the road, their condi- 
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the facts on hand to make intelli- 
gent emergency decisions. 

Since these activities are but a 
small part of the activities of the 
Commerce Department, it is little 
wonder that Strauss noted that 
many functions are not widely 
known to the public. It takes sev- 
eral years for the average Com- 
merce Department employe to dis- 
cover the scope of his office’s 
programs, 

* * 


* 
AAA Raps Gas-Tax Plans 


—Se— of gasoline-tax in- 
creases are jumping into the 
battle almost before it starts, 

With President Eisenhower al- 
most certain to ask Congress to 
increase the Federal gas tax, the 
American Automobile Assn. has 
branded any such move as “double 
jeopardy.” 

AAA President Frederick T. Mc- 
Guire jr., said the proposed tax 
increase “would impose a double 
jeopardy on the nation’s 57 million 
passenger car owners since many 
individual states are considering 
tax increases in order to match 


tion, the nation’s total servicing | Federal-aid highway funds.” 


plant, the thousands of different 


materials needed to manufacture | 
cars, and many other things. It has 


He asked that “other beneficiaries 
of our highways” help share the 
costs of road building. 





Moraine Products’ vital parts for automotive progress 






Engine bearings 


Porous metal filters 


Sintered metal parts 





MORAINE POWER BRAKES 
STOP THE AVERAGE FAMILY CAR 50,000 TIMES A YEAR 


And to make the average stop just once, Moraine 
power brakes must do enough work to lift 300,000 
pounds one foot. Safer, effortless, virtually foolproof 
power brakes are but one example of the important 
ways in which Moraine Products Division has served 


©) 








Brake assemblies 








Brake fluid 


Friction materials 


the automotive industry for almost a quarter of a 
century. Last year alone, Moraine Products produced 
more than two thousand different kinds of parts for 
cars, trucks and buses—as well as many others for 


non-automotive applications. 


Moraine Products 


Division of General Motors, Dayton, Ohio 
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Stress on Function .. . 
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More Uses in Cars 
Seen for Stainless 


(Continued from Page 13) 


the Louisville plant. Schnurr 
headed Rotary Electric and C. M. 
Beeghly, now executive vice- 
president of J & L, formerly 
headed Cold Metal Products. 
Schnurr said that he thought 
that the future of stainless steel in 
the auto industry lies primarily in 
functional uses — uses in which 
it performs functions other than 
just looking and remaining attrac- 
tively bright. 
2 + > 
“@TAINLESS steel has extremely 
high tensile strength—more 
than twice the strength of alumi- 
num or carbon steel,” he explained. 
“This property is combined with a 
high degree of resistance to cor- 
rosion from rust, heat and acid. | 
Aluminum only has about half of | 
its corrosion resistance. In addition, 





stainless also can be made attrac- 
tive; it has good merchandising 
value, 

“Now, the auto industry is the 
largest single market for stainless 
steel (it uses about 15 percent of 
total stainless production.) But it’s 


|mostly used for trim, because it} 
looks pretty and has an established 


public acceptance over the years. 
Only about 10 percent of the stain- 
less used in the auto industry is 
for engineering purposes.” 


Schnurr denied that stainless | 


use has declined seriously in the 
auto industry, asserting that the 
59 cars are carrying over 30 
pounds of stainless on the aver- 


“This doesn’t mean,” he said, 
“that aluminum hasn’t gained. A 


lot of aluminum is going inside the | 


ears, replacing carbon sheets, other 
metals and a few stainless appli- 
cations. The aluminum people are 
taking a ‘bang’.at this market. We 
expect that this will mostly mean 
a displacement of other metals. 
“All of the Big Three are think- 
ing about small cars. One of their 
problems is a redistribution of 
weight. This will likely mean alu- 
minum engines and more aluminum 
drums. But this would not displace 
stainless steel; it would affect grey 
iron and carbon steel. 
od * * 


|Needed for Turbines 


i LIGHTENING a car, you need 
to retain certain structural 
stiffness—which aluminum doesn’t 


bright surface and be a very strong 
| structural member. Cadillac and 
| Chrysler are using such structur- 
ally-strong pieces as roofs of some 
| models this year.” 


dustry is getting awfully close to 
gas turbines—possibly only three 
or four years—and that this would 
|be a bonanza for stainless. 
“They've tried every possible 
way to keep stainless steel out 
of the gas turbine, but they 
can’t,” he said. “We’re told that 





have. Stainless can provide a) 


Schnurr said that the auto in-| 


this application alone would re- 
quire as much as 40 pounds of 
stainless per car. Stainless is 
needed in the gas turbine because 
of the concentration of hot gases 
without engine cooling.” 
Declaring that a possible future 
use for stainless steel is the auto- 
mobile bumper, Schnurr said, “Cor- 
rosion on bumpers is a big public 
problem, particularly in the used- 
car business. People keep asking us 
why don’t they give us a stainless 
bumper that will resist corrosion. 
“We're a little unable to under- 
stand the auto industry at times. 


had a chrome-plated bumper when 
they could have used stainless 
bumpers for $20 a car more.” 


oe * od 

STAINLESS steel muffler can 
life of the car, he said, adding that 
the extra cost, spread over three 
years, would be negligible. It was 
interjected that stainless steel muf- 
| flers are in use on big trucks where 
| it’s too expensive to tie up a truck 
for a muffler change. 

“You don’t build anything these 
| days on the basis of durability,” he 
| said. “The problem is how to obso- 
|lete the product by style changes 





and function changes. I’m not ad-| 





EVERYBODY PROFITS! 


WHEN YOU ORDER YOUR CARS 
WITH SOLEX® GREEN TINT SAFETY GLASS 


YOUR CUSTOMER PROFITS! 


SOLEX is Safety Glass with a soft, greenish tint . . . it 
removes harsh, bright light which results in less glare, less 
eyestrain, less fatigue to annoy and distract the driver . . . 
and still it meets all Federal Standards for light trans- 


mission in autos. 


SOLEX adds comfort . 
of the total solar heat 


. . because it absorbs more than 50% 


entering the car. It is so effective, in 


fact, that it increases the efficiency of auto air-conditioning 


systems remarkably. 


SOLEX has sales appeal . . . because its safety and comfort 
are marks of a smart, thoroughly up-to-date car. SoLex 


Watch the GARRY MOORE SHOW Tuesday Nights. 


you PROFIT! 


















































is unnoticeable from the inside . . . doesn’t change the 
view outside. 
Souex offers extra income as a “built-in” accessory . . . its 


safety is obvious, its comfort is appealing to your customers. 


It’s easy to sell the value of Soxex . . 


. it’s profitable, too. 


For easier sales, order all your cars with Sorex Green 
Tint Safety Glass, the best glass under the sun. It comes in any 
of several types of Auto Safety Glass made by Pittsburgh 


Plate Glass. 


All PPG Automotive Safety Glass complies with every recog- 


nized safety code. 


SYMBOL OF SERVICE FOR SEVENTY-FIVE YEARS 





iN CANADA: CANAD! 


AN PITTSBURGH INOUSTRIES LIMITED 


For instance, a recent $10,000 car| 


be produced that would last the | 


——_ 


vocating a car that lasts 20 y 
but somebody has estimated the 
metallic rust bill in the U. S. at $ 
billion annually.” 

Schnurr said that he had no idea 
what’s going to happen to stainless 
steel in the auto industry five years 
from now. 

“The total automotive use of 
stainless steel is 15 percent of the 
production,” he said. “If we’d lose 
half of the auto market, it still 
wouldn’t be something that we'd 
live or die by. 

“The auto industry is almost in a 
yearly cycle of major changes. So 
who can tell what’s going to hap. 
pen in five years? The auto in- 
dustry depends largely on styling. 


| All you have to do is to look 


around, The most radically-styled 
cars two years ago are the most 
conservative today.” 

Asked if the relatively high price 
of stainless steel wasn’t a major 
deterrent to the use of more stain- 
less, he said that everybody's un- 
duly sensitive about the price of 
steel, but that actually steel price 
increases have only amounted to 
$8 to $10 a car in recent years. 

* = * 
Promotion-Conscious 


A Derr sie that much of alv- 
minum’s success has been due 
to promotional efforts, Schnurr 
said: 

“The steel business has never 
|done the promotion job that alu- 
|} minum has done, probably because 





stainless is a small part of the total 
| steel line. However, we now have 
|more hopes of a joint promotion 
| effort than ever before.” 

In the long run, he said, the com- 
bination of a metal’s physical prop- 
erties determines its place in the 
| market. 

“If it’s high corrosion resistance 
and strength that’s wanted,” he 
elaborated, “stainless will be chosen. 

If extremely high conductivity is 

desired or if it’s entirely a question 
|of light weight, aluminum will be 
| desired, If ease of workmanship is 
needed, the engineer will pick brass 
or copper.” 

Discussing the comparative 
growth of the two metals, Schnurr 
said, that stainless has grown as 
fast as aluminum, except for alu- 
minum’s growth in the aircraft 
industry. He added that the stain- 
less market has doubled every 7% 
years for the past 25 years. Using 
an index figure of 100 for 1934, 
all steel is up to 450 and stainless 
is up to 2,250, he said. 

“Sixty-five percent of the stain- 
less market is functional—no 
other metal is adequate,” Schnurr 
emphasized. “This is largely an 
inter-industry market that the 
public never hears about. But you 
can’t invest on the basis of the 
other 35 percent fringe, non-en- 
gineering market because it’s too 
capricious.” 

The principal functional markets 
are the food processing,;~ dairy, 
pharmacuetical, chemical, atomic 
energy and electronic industries. 

“Wherever anything moves,” 
said Schnurr, “stainless steel is a 
candidate; wherever some tensile 
strength with half the weight is 
needed, stainless is an applicant; 
wherever acid corrosion is a prob- 
lem, stainless is in the running.” 


Central System 
Offered for Auto 
Hydraulic Power 


BUFFALO.—Taylor Devices, Inc., 
of North Tonawanda, N. Y., has 
developed a central hydraulic sys- 
tem for automobiles. 

“We don’t feel the auto industry 
is ready for it yet, but it will be 
in two or three years,” said Pres- 
ident Paul H. Taylor, a pioneer in 
this field. 








A former vice-president in charge. 


of research for Wales-Strippit, Tay- 
lor likens his company’s central hy- 
draulic system to “a storage battery 
for hydraulic power.” Basically it 
consists of a pump and an accumu- 
lator. 

Taylor said one of the reasons & 
central hydraulic system using @ 
gas has not been used on American 
cars is that the system involves 
very high pressures, a problem in 
servicing. And, he adds, there are 
problems in manufacturing which 
Taylor Devices believes it has 
licked. 

Taylor Devices’ central hydraulic 
system is designed to operate with 
a liquid suspension system, which 
utilizes the slight compressibility 
of liquids. 
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How S-P Hatched Economy Car... 


AUTOMOTIVE NEWS, NOVEMBER 24, 1958 


Crash Program Gave Lark Wings 


(Continued from Page 13) 


interchangeable with last year’s 
rs. 

“However,” he continued, “certain 
58 dies were reworked in the in- 
terest of reducing the overall tool 
cost and to save time. These were 
among our most important objec- 
tives throughout the whole pro- 
gram.” 

A unique piece of interchange- 
ability is that the same bumpers 
are used at the front and rear, and 
the left and right taillights are 
identical. 


+ + * 

NOTHER §S-P official said that 

the job of Hardig and McRae 
was further complicated by the fact 
that originally only two Lark 
models were planned, but that the 
line was later expanded to six 
models. 

Hardig said another important 
objective was to get the maximum 
jnterchangeability of parts from 
model to model. Besides holding 
manufacturing costs down, S-P 
feels that this will be valuable to 
the dealers by holding down the 
parts inventory they'll have to 
carry. 

“The important thing is that we 
knew what we wanted when we 
started,” said Hardig. “After first 
analyzing the overall situation, we 
all agreed that we wanted a well- 
proportioned car with the largest 
amount of passenger space in pro- 
portion to overall length of any 
U.S. car. 

“We immediately had a mockup 
made to study these proportions, 
both from the interior and the 
exterior. The engine was posi- 
tioned for maximum accessibility 
for servicing. 

“And, even though the front-end | 
overhang is considerably reduced, 
we found we could provide more} 
engine compartment space than in| 
the ‘58 cars. This is due to the| 
front fender styling and the place-| 
ment of the underhood accessories.” 

Declaring that the interior room 
of the Lark is greater than it was 
in the 58 Hawks and many other 
‘88 cars, Hardig said that he con- 
siders head room and leg room 


to be more important than width. 
> > > 


PRINCIPALLY responsible for 
the rapid development of the 
Lark was the fact that the styling, | 
body engineering and chassis de-| 
velopment were all done at the) 
same time. 
McRae explained, “At other com- | 
panies, the stylists, body engineers | 
and engineering departments are} 
each allotted ‘X’ number of months 
to do their jobs. In this program, 
Hardig sat continually with styling, | 
coordinating it for ease of manu-| 
facture and for minimum tooling} 
costs. 

McRae said, “often, by just 
changing a shape slightly, we 
greatly simplified the die work 

and got the fewest number of op- 

erations possible. Some pieces 

could require eight or nine opera- 

tions. Often we made changes 

that reduced the number of oper- | 
ations to three or four.” 
Early in the crash program a) 
schedule was worked out as to! 
when each component should be} 
engineered, tooled up and produced. | 
Heading the list were the items 
such as major body panels, which | 
were expected to require the long- 
est engineering and tooling times. 

= ” * 





EN we needed a decision,” | 

Hardig said, “I'd call ‘Church’ 
(Harold Churchill, S-P president) 
and say ‘We want you to look at 
this at 11 o'clock tonight’ and he'd 
be there. After all, this is his old 
office. He’s still going to keep his 
finger in engineering.” (Churchill 
formerly was S-P chief engineer.) 

As a result of knowing exactly 
what was wanted, Hardig said they 
were able to estimate the weight 
of the car at an early date. He 
added that the actual weight of 

the cars—from 2,577 pounds for the 

two-door sedan to 3,190 for the sta- 

tion wagons—was within 12 pounds 

of the anticipated shipping weight 
some cases. 

Asked about the performance 
objectives, he said, “We wanted a 
car more economical to operate 
than any of our previous models. 
We didn’t aim for ‘X’ number of 
miles per gallon. We wanted a 
sizable improvement in gas econ- 


omy. I doubt that any American- 
made car will beat us in fuel 
economy.” 

The power plants selected for the 
Lark were a newly designed L- 
head six-cylinder 169.6 cubic-inch 
engine and S-P’s short-stroke, 259.2 
cubic-inch V-8. 


* * aa 
eee styling’s role in the 
program, McRae, whose staff 
consists of three stylists and six 
clay modelers, said: 

“We had hundreds of renderings 
of styling ideas. We selected two 
of these for full-size clay mockups. 
Both had the same space specifica- 
tions. After showing them to man- 
agement, we narrowed it down to 
one mockup. 

“One of the clay models had a 
conventional grille; the other had 
a Hawk-type grille. We eventually 
chose the Hawk route—for easy 
identification, distinctiveness and 
the manufacturing advantages. We 
considered the saving of time and 
money all through the program.” 

“Although we wanted to be dis- 


tinctive, we were determined not 
to stress novelty items, such as 
four taillights or four headlights 
or fins. We wanted simple, func- 
tional appearance, with reduced 
costs.” 

Discussing the styling, McRae 
said, “I feel that styling and en- 
gineering have a responsibility to 
the public to provide easy entrance 
and egress. I also think that the 
beautiful things are the most func- 
tional. We feel that this car is 
handsome because it looks at home 
on the highway.” 

+ + = 


IMILAR simplicity was also the 

objective in the interior styling. 

A single rayon-nylon bodycioth in 

four colors is used in all models. 

The upholstery is pleated in the 

Regal series and plain in the Deluxe 
series. 

To expedite the program, Hardig 
departed from the usual engineer- 
ing system of assigning a man to 
a specific function and assigned 
each layout man to a specific part. 


A single man would make the 
drawing for a part, order it from 
a vender, check the prototype when 
it was delivered and then follow 
it through production and assembly. 

Unlike previous model years, 
Studebaker-Packard employed only 
a single source for its new body 
dies. This turned out to be advan- 
tageous by greatly reducing the 
required die tryout time and by 
producing much better “fits” in the 
sheet metal. 

* + * 


A§ IN other years, most of the 
S-P body stampings are manu- 
factured by Budd Co. and shipped 
to South Bend. However, the Lark’s 
front and rear fenders and hood 
stampings are made at the S-P 
stamping plant. 

Discussing the construction of 
the car, Hardig said, “I think we 
have taken the owner’s point of 
view in using bolt-on quarter 
panels that can be inexpensively 
removed. Despite the nuts and 
bolts, we’ve wound up with a 
more rigid body because of its 
shortness. 

“Also, our front grille panel is 
constructed in one piece into which 
fits the headlamps, grille and air 
intakes. This is bolted to a box 
section and the front fender apron. 





Here’s how Timken® 
bearing costs have 
stayed down 


The graph shows how the cost of Timken® bear- 
ings for automobiles has stayed down while the 
cost of most everything else has gone sky high. 
The auto industry itself made this possible. It’s 
standardized more and more on the new 
design Timken tapered roller bearings made 


by revolutionary low- 
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cost mass production 


techniques in our Bucyrus, Ohio, plant. 








BEAT INFLATION WITH 
STANDARDIZATION... 


ME Timken bearing price index 
(I Timken Company labor cost index 
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The result is absolutely no hood 
bounce and fender shake. The prin- 
cipal advantage is greater rigidity 
and better fitting sheet metal, plus 
savings in tooling and manufactur- 
ing costs.” 

+ + + 


- admitted that one-piece 
assemblies could be an extra 
expense if a part was damaged, be- 
cause the entire assembly would 
have to be replaced. 


Most of the new equipment was 
ready for installation in the as- 
sembly lines by July 25 when 58 
production ceased. Body framing 
began Sept. 22. 

Will the Lark be changed an- 
nually? 


“We intend to go after refine- 
ments each year, but we don’t ex- 
pect to make important yearly 
changes,” Hardig said. 

Summarizing the Lark’s develop- 
ment, he said, “In all cases, we 
wanted the simplest parts to man- 
ufacture. But we didn’t sacrifice 
engineering or styling. I never en- 
joyed a crash program as much as 
I did this one—everything worked 
out nicely. The important thing is 
that we knew what we wanted 
when we started.” 


—JoserH M. CaLLaAHAN 
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Here’s how you 
can keep them 
down 


Here are the machines that keep your 
bearing costs down. This revolutionary 
plant turns out millions of new design 
Timken bearings withouta hand touching 
them. It’s ready to keep beating inflation 
if you help by: 1) standardizing on even 
fewer of the new Timken bearing sizes 
and; 2) using more“Timken bearings— 
the bearings made by cost-cutting mis- 
sile age techniques. The Timken Roller 
Bearing Company, Canton 6, Ohio. 
Canadian plant: St. Thomas, Ontario. 
Cable address: ‘“Tmrosco”. 


TIMKEN 


TRADE-MARK REG. U. S. PAT. OFF. 


TAPERED ROLLER BEARINGS 








FORD FAMILY OF FINE CARS CLEARINGHOUSE «+ NO. 110 OF A SERIES 
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Panel members received firsthand information from George Walker, Vice President and Director of Styling, 
on how Ford Motor Company plans, styles and engineers its products. They saw test-track demonstrations 
on Ford-pioneered safety features . . . visited several key installations, including the new Quality Control 
Center. At the test track, each was given the opportunity to drive a new Ford. 


Each panel member was given a 1959 Ford by his local dealer on announcement day to test drive for a 31-day 
period. At the end of each week the panel member submits his observations on economy, styling, durability 
and reliability. These reports are being forwarded to the Ford Division for tabulation. 





What kind of automobile do people want today ? 


Ford Motor Company found part of the answer in... 


THE 1959 
CONSUMER CONFERENCE... 
ANOTHER FORD FIRST! 


Four hundred men and women from cities all over the United States were invited to 
meet in Dearborn the second week of October and participate in a two-way exchange of 
ideas concerning the automotive industry. The Ford Consumer Conference, an industry 
first, was held to demonstrate the extensive steps taken by Ford Motor Company to 
produce a car the public wants and buys. 


Dr. George Gallup, famed public-opinion expert, was retained by the company to form 
the special 400-member panel for the meeting. Members were selected at random from 
local chapters of national service clubs in typical U.S. towns ranging in population 
from 6,000 to 125,000. 


All major phases of the automobile industry were covered in the 2-day conference: engi- 
neering, styling, design and production. In addition, panel members saw demonstra- 
tions of Ford Motor Company’s pioneering efforts in automotive safety. They visited 
the Scientific Laboratory in the Engineering and Research Center and also the new 
Quality Control Center with the industry’s shortest assembly line. The high point of 
the Conference came when the panel members met for a general discussion with top 
Company executives. 


The 1959 Consumer Conference proved educational for both the Company and the 
members of the panel. For our part, the information gained from the many discussions; 
the results of the testing and reporting program which the panel members will turn in 
after driving a 1959 Ford for one month; all will aid us in our continuing effort to pro- 
duce the kind of cars your customers want and will buy from your dealerships. 


Another reason why it’s great to be a dealer in the Ford Family of Fine Cars. 


FORD MOTOR COMPANY 


THE AMERICAN ROAD, DEARBORN, MICHIGAN 


FORD e THUNDERBIRD e EDSEL ¢ MERCURY e LINCOLN « CONTINENTAL MARK IV ¢ ENGLISH FORD LINE 
GERMAN FORD LINE e FORD TRUCKS e TRACTORS e FARM IMPLEMENTS e INDUSTRIAL ENGINES 
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Average Prices of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 


"67 °S8 
dan, 


Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 
steering. 

* = >: 


DAYTONA BEACH, FLA. 


Florida Auto Auction. Sale every Tues- 
day. Prices are for sale of Nov. 11. Could 
have used more buyers. Sold 48 cars from 
115 consignments. 


BUICK—’'56 Special 2-dr., $1,150°*. 
"55 Century 2-dr., $1,065* (ps); Special 
2-dr., $975°. 
"64 Century conv., $625* (ps). 
OCADILLAC—'53 (62) conv., $625° (ps). 
"562 (62) sedan de Ville, $400°*. 
CHEVROLET—’5S Bel Air (8) Hardtop 
4-dr., $2,340° (ps); 2-dr., $1,950° (ps); 
Yeoman (8), $2,025°. 
"656 Two-ten (8) station wagon, $1,315*; 
Bel Air 4-dr., $1,240. 


"54 Two-ten station wagon, $605. 
"651 station wagon, $240°. 
CHRYSLER—'S7 Windsor Hardtop 4-dr., 
$1,625° (ps). 
DeSOTO—'52 4-dr., $350° (ps 


DODGE—'57 Royal (8) >. $1,525°; 
4-dr., $1,300°. 
"51 Wayfarer 2-dr., $165. 
EDSEL—'58 Ranger 4-dr., $1,750° (ps). 
FORD—'58 Country sedan (8), $2,095. 
’S7T Fairlane (8) 500 2-dr., $1,650° (ps), 
$1, seo° en); 


conv., $1,360° (ps). 


"67 '58 
Feb. 


5) «7°68 
Apr. 


"ST °58 
March 


’56 Fairlane (8) 4-dr., $1,260* (ps); Cus- 
tom (8) 4-dr., $825°. 
*55 Custom (8) 2-dr., $755*; ranch wag- 
on (8), $730°. 
"54 Custom (8) 4-dr., $560; 2-dr., $525. 
"52 Custom (8) station wagon, $415*; 
2-dr., $365°. 
MERCURY—’'56 Monterey 4-dr., $1,025°*. 
’55 Monterey Hardtop 2-dr.. $890*. 
’54 Monterey 2-dr., $600, $550°, 
PLYMOUTH—'57 Plaza (8) 2-dr., $1,030. 
"56 Belvedere (8) 4-dr., $1,140° (ps); 
Suburban (8), $1,180° (ps), $855°. 
PONTIAC—'57 Star Chief conv., $1,770* 
(ps). 
"55 Chieftain Catalina 2-dr., $850; 4-dr., 
$695°. 
RAMBLER—’'58 American (6) 2-dr., $1,- 
480. 
WILLYS—’'46 Jeep, $600. 


PORTLAND, ORE. 


Portland Auto Auction, Inc. Sale every 
Tuesday. Prices are for sale of Nov. 11. 
BUICK—’57 Century estate wagon, §$2,- 

250°; Riviera 4-dr., $1,740*. 

"56 Special Riviera 2- dr,, $1,250°; 2-dr., 

$1,135°. 

"55 RM 4-dr., $1,020° (ps). 

"54 Special 4-dr., $670, $655. 

"53 Special 4-dr., $400; Super 4-dr., 

$390°. 

"52 Super Riviera 2-dr., 

"51 RM Riviera 2-dr., $320°. 
CADILLAC—'57 (62) conv., $3,525* (ps). 

"54 (62) coupe de Ville, $1,735* (ps). 


"57 
May 


Prices of 57s added and "49s dropped in November, 1956, 


"68 "67 °58 


June 


"57 7°58 
duly 


"57 °58 
Aug. 


ty "67 =°58 
Sept. Oct. 


"57 =°58 
Nov. 
to Date 


Prices of '58s added and ‘50s dropped in December, 1957. 
Figures alongside bars represent dollars. 


"50 (62) sedan de Ville, $495*. 


CHEVROLET—’58 Impala (8) conv., $2,- 
395*; Brookwood (8), $2,150*; Bel Air 
(8) Hardtop 2-dr., §2,000; Yeoman 
(6), $1,995. 

'57 Bel Air (8) conv., $1,655* (ps); 
Two-ten (6) station wagon, $1,635. 
"656 Bel Air (8) Hardtop 4-dr,. $1,535* 
(ps); 4-dr., $1,265*; Two- ‘ten (8) 
Hardtop 4-dr., $1,270°: 2-dr., $1,210. 

’55 Bel Air (6) 4-dr., $875°*. 


*54 Bel Air 4-dr., $735; Two-ten 4-dr., 
$690. 

"53 Two-ten station wagon, $635; 2-dr., 
$565; 4-dr., $530, $400°; Bel Air 4- 
dr., $555°, $430° (ps). 

50 4-dr. $130. 

47 club coupe, $140. 

CHRYSLER—'50 NY 4-dr., $240*. 

DeSOTO — '53 Power Master (6) 2-dr., 
$435° (ps). 

DODGE—’'55 Royal (8) Lancer 2-dr., $1,- 
010°. 

"54 Royal (8) 4-dr., $415°*. 

"53 Coronet (8) station wagon, $640*. 


FORD—'58 Fairlane (8) 500 Victoria 2-dr., 
$2,095" (ps), $2,065*; Victoria 4-dr., 
$2,090° (ps); Fairlane (8) 4-dr., $2,- 
015* (ps), $2,005* (ps). 

’57 Fairlane (8) 500 Skyliner, $2,250° 
(ps); Victoria 4-dr., $1,775* (ps); 2- 
dr., $1,450°; country squire (8), $1,- 
850° (ps), $1,800° (ps); Fairlane (8) 
Victoria 2-dr., $1,620*, $1,575*, $1,- 
215°; Custom (8) 300 4-dr., $1,430* 
(ps); 2-dr., $1,370°; Custom (6) 2- 
dr., $1,190. 
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"56 Fairlane (8) Victoria 4-dr., $1,350* 
(ps); 4-dr., $1,310*%; conv., $1,300°. 

"55 Fairlane (8) Victoria 2-dr., $1,175* 
(ps), $1,150°, $975°; 2-dr., $975°*; 
conv., $965*; country sedan (8), $1,- 
165°, $1,155°. 

’54 Custom (8) ranch wagon, $820*; 
4-dr., $570, $505; Custom (6) 4-dr., 
$620*°; Main (8) 4-dr., $310, 

"53 Main (8) ranch wagon, $500*; Cus- 
tom (8) 4-dr., $385°*. 


MERCURY—’57 Colony Park, $2,350* (ps). 


“'56 Montclair Hardtop 2-dr., $1,405* 
(ps). 
"55 Montclair Hardtop 2-dr., $1,330* 
(ps). 
’54 Monterey conv., $820*. 
"53 Custom Hardtop 2-dr., $610*; Mon- 
terey 2-dr., $465; 4-dr., $390*. 
NASH—’'53 Statesman 4-dr., $495°*. 


OLDSMOBILE—'5S8 (88) Super Holiday 2- 
dr., $2,660° (ps). 


"57 (88) Super Holiday 4-dr., $2,150* 
(ps); (88) Holiday 2-dr., $2,005* (ps), 
$1,980° (ps); (98) Holiday 2-dr., $1,- 
920° (ps). 

"56 (88) Super Holiday 2-dr.. $1,495° 
(ps); (88) Holiday 2-dr., $1,350* (ps). 

"52 (88) Super conv., $420° (ps); (88) 
2-dr., $325°. 

PLYMOUTH — ‘58 Suburban (8) station 


wagon, $2,275*, $2,165°. 
"57 Plaza (6) 2-dr., $1,100. 

"55 Belvedere (8) 4-dr., $855*. 
"54 Belvedere (6) 4-dr., $550°. 


PONTIAC—'55 Star Chief Catalina 2-dr., 
$1,135*° (ps). 








’53 Chieftain (8) Catalina 2-dr., $5599, 
MISCELLANEOUS—’58 Willys pickup, $1. 
745. 
‘57 Chevrolet (6) delivery sedan, $1,085, 
‘56 Chevrolet %-ton pickup, $1, 050, 
’54 Chevrolet %-ton pickup, $750. 


'52 Dodge %-ton pickup, $340, 
DETROIT 
Aptco Auto Auction, Sale every Wed 


nesday. Prices are for sale of Nov. 11, 
BUICK—’58 Special 2-dr., $2,140* 
’57 Special conv., $1, 680° (ps), $1, 580°; 
2-dr,, $1,375* (ps). 
56 Century estate wagon, $1,640* (ps); 


2-dr., $1,260° (ps); Super 2-dr., $1, 
260°" (ps), $1,150° (ps), $1,045*; Spe 
cial 2-dr., $1,165*, $990°; RM 2-dr 
$1,180* (ps). 

’55 Century 2-dr., $835*; Special 2-dr,, 
$780°, $760°. 

’6563 RM 2-dr., $330°. 

CADILLAC—’57 (62) coupe de Ville, $3, 
100* (ps). 

'56 (62) coupe de Ville, $2,190*° (ps), 

’55 (62) coupe de Ville, $1,750° (ps), 

’52 (62) coupe de Ville, $725* (ps). 

CHEVROLET — '58 Nomad (8), $2,300° 
(ps); Impala (8) 2-dr., $2,275* (ps); 
Bel Air (8) 2-dr., $2,000°. 

’57 Bel Air (8) Townsman, $1,570*; Two 
ten (8) Townsman, $1,500; One-fifty 
(8) 2-dr., $1,050. 

56 Bel Air (8) club coupe, $1,280*, 
$1,070*; Two-ten (8) 2-dr., $885*. 

"55 Bel Air (8) 2-dr., $800"; Two-ten 


(8) station wagon, $790 
’54 Two-ten 2-dr., $600, $515*; One-fifty 
station wagon, $560. 
’650 2-dr., $290, $270°. 
— sLzh— 57' Saratoga 2-dr., 


$825. 


$1,060°, 
1) 


$1,850° 

DesoTO—’57 Firesweep station wagon, §2,- 
000°; 2-dr., $1,575*; Firedome 2-dr, 
$1,630°. 

'55 Firedome 2-dr., $1,035*, $935° (ps). 

DODGE—'58 Custom Royal (8) 2-dr., §2- 
425° (ps). 

‘57 Custom Royal (8) 2-dr., $1,725*; 
Coronet (8) 2-dr., $1,485*, $1,330, 

"53 Meadowbrook 2-dr., $180. 

EDSEL—'58 Citation 2-dr., $2,200° (ps); 
Pacer 2-dr., $1,975* (ps). 

FORD—'58 Country sedan (8) $2,160*; 
Fairiane (8) 500 2-dr., $2,030°, $2,000° 
(ps), $1,925° (ps), $1,830°, $1,675; 
conv., $2,000°; ranch wagon (8), §1,- 
875, $1,810. 

‘57 Fairlane (8) 500 Victoria 2-dr., $1,- 
550°, $1,300°, $1,120°, $1,065; ranch 
wagon (8), $1,360; Custom (8) 300 2- 
r., $1,070. 

*56 Country sedan (8), $1,250°; Fairlane 
(8) Victoria 2-dr., $1,160° (ps), $1- 
085°; ranch wagon (8), $1,050; Custom 
(8) 2-dr., $775. 

"55 Fairlane (8) club sedan, $810°*, 

"54 Crest (8) 2-dr., $600°; Custom (8) 
ranch wagon, $575°. 

"52 Custom (8) 2-dr.. $240°. 

HUDSON—'56 Super (8) 2-dr., 

"55 Hornet (8) 2-dr., $725*. 

MERCURY—'56 Monterey 2-dr., 
(Continued on Page 24, Col. 








JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 





COLORADO 
—————————————— 


COLORADO AUTO AUCTION 
LITTLETON, COLO. _ 


Sale Geary Menten tts? 3%, 
Owners: Francis ®. Cassell—Cearroll K 
Phone Denver: SUnset 1-7821 
Wire Colerade Aute Auction FAX 











Denver Auto Auction 
South Fe Littleton, Col 
_ a sense, rus73, Ed. G. Smith e 
Auction Every Friday 
at 11:00 A.M. 
Auctioneers: Geo. Workman—Bill Hesschiidt | 


Titles and Checks Guaranteed 
by Empire Auction Insurance 





CONNECTICUT 





NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our [2th year 
of continuous operation. 
Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 








FLORIDA 


DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues., 11 
A.M. Dealer-owned. Dealers only. 





L UC A D, the Dealers’ Directory 
to Leading Auto Auctions. 





| UNion 5-2361 





SALE EVERY FRIDAY 


CARS AT 12:30 P.M. 
TRUCKS, NOV. 28th, 11 A.M. 


Checks and Titles Guaranteed 


Il years—same location—Rte, 30, 
2 miles west of Rte. 4! 





MICHIGAN 


APTCO 
AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Best 


Wednesday at Noon 


19241 Dix—Toledo Highway—Route 25 
Just 2 mile from Detroit City Limits 


MELVINDALE, MICHIGAN 


INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 





Flint Auto Auction, Inc. 


FLINT, MICHIGAN 
Exclusively for Dealers 


e ea. RING” 2 lines running simultane- 
ously. 

®@ Conveniently located in the heart of the 
automobile world. 


Ten acres of completely fenced parking 
area, 


© Always a fine selection of sharp cars. 
©@ Friendly relations prevail at all times, 
© Congenial auctioneers. 

© Fair management, 


MICHIGAN’S FINEST SALE 
a SALE EVERY WEDNESDAY 


M. McCollum, Vice-President and Mana 
37i1 Paden Road Phone CEdar 





Chicago line: REgent 1-6181 | 


MICHIGAN 





GRAND RAPIDS AUCTIONS, INC. 


On M2i—One Half Rw 4 west of Grandville, | 
ich. 


EVERY TUESDAY—CHECKS INSURED 
| At 11:30 A.M, Sharp—Dealers Only 
Auctioneer: Col, W. E. “Bill Nagy 
“Michigan's Best" 

Phone: ARdmore 6-4720 





| ST. LOUIS AUTO 
| AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


We Issve Our Checks and insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Buy Your Used Cars 











NEW JERSEY 


ae — 


pikes 


Pees 


1] ; ea 


Fiery 11 A. ie 





NATIONAL AUTO 
DEALERS EXCHANGE 


For Fast, Accurate Directions to 


,| Leading U. S. Auto Auctions, Dealers 


Look in LUCAD. 








| 
| 
| 
| 


NEW YORK 





Thruway Auto Auction, Inc. 
Rovte 188 Buffalo, New York 
EVERY TUESDAY 


Insured Checks — Insured Titles 
Fast, Accurate Market Reports 
Phone: HObart 4700 Al Clements, Owner 
Flyin 
5 miles south of Buffalo Municipal Airport. 


Hard surface runway - Unicom Radio. Auction | 
us, we'll | 


is only five minutes away. Call 
pick you up. 








NEW YORK CITY'S 





EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured. 


EVERY TUESDAY 12:30 P. M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 


Auctioneers—David B. Spielman 
John W. Becker 


NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 


Dealer Auto Auction 
Albany 5, N. Y. 
Monday — I! O'Clock - 
80 car sale average 
All Titles and Checks Guaranteed 


Eve 





LAFAYETTE—Syracuse Auto Auction, 


Center of Empire State. Check and 
Title Protection. (Wed.). 


NORTH CAROLINA 
RALEIGH — Mann’s Auto Auction 





Sale, Rt. 5. Ph. 3-1564, Titles & 


checks guaranteed. Mon. 10 A. M. 


Dealers — Land at Buffalo Air-Park, | 





MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 


Your Good Will—Our Most Valuable Asef 
On U. S. Route 20A Phone 5-953 








PENNSYLVANIA 








| MANHEIM 
AUTO AUCTION, INC. 
Manheim, Penn. 
On Route No, 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M, 


%& Dual Lane Selling 
%& Auction Checks 
% Titles Guaranteed 





Issued 


Patronize the 


NATION'S LARGEST AUCTION 
Phone Manheim MOhawk 5-240! 





WASHINGTON 


i 


SOUTH SEATTLE AUTO AUCTION 
10644 E. Marginal Way Seattie 88, Wash. 
Phone PArkway 5-6490 
SALE EVERY WED. 11 A.M. 
“WE HAVE BUYERS!" 

“Take Home a Guaranteed Auction Check” 
Bill Johnson Bob McConkey 


Crossroads 


+ «+ where they meet . . . buyers 


and sellers . . . new and used car 
dealers. They meet at the dealer auc- 
tions of the nation . . . and on the 


pages of Automotive News. 


You will reach both groups through 
an ad in Automotive News. 














On lh he FY...and O.C., to... 


118 932 
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The part of a car least likely to have permanence and enduring 
eye appeal has been the license plate. Now, new glamour and 
elegance have been added with the introduction of stainless 
steel license plate frames. 

This is the same tough, durable metal used for window 
trim, body moldings, wheel covers, louvres, grills, door 
handles, dashboards, head and tail light frames, windshield 
wipers. 

Stainless steel is selected for these applications because no 
other commercial trim metal can match its corrosion-resistance. 
It requires no waxing, lacquering or electro-chemical treatment. 
Stainless trim is solid—no applied surfaces or colors to scratch 


off. It retains its lustrous beauty for the life of the car. Never 
fades from sun or weather. 

Whether it is used for license plate frames or any other trim, 
stainless steel promises and delivers maximum value in eye 
appeal, utility, permanence. 

Know the stainless steel trim on your product. Then use all 
of the advantages that on/y glamorous, durable stainless steel 
can give you to help you sell. 


REPUBLIC STEEL 


GENERAL OFFICES + CLEVELAND 1, OHIO ray 


THERE IS A BIG DIFFERENCE IN BRIGHT TRIM...INSIST UPON STAINLESS 





— el Ot~é~™Y 


i.’ way. ml 
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P About the only cars left unsold were 
a body fix-ups, or cars with mechanical faults 
: that sellers wanted to sell for more than 


* o 
o the market. All in all, it was a good 
sale, We sold a lot of real sharp grade-A 
cars, Sold 134 cars from 192 cars offered. 
BUICK—’57 Special 4-dr., $1,700*, 
*56 Special 2-dr., $1,110*. 
ie "55 Special Riviera 2-dr., $925*; 2-dr., 





i (Continued from Page 22) $880* (ps); 4-dr., $810*%; Century 
~ * 
*55 Custom station wagon, $900*; Mon- ’562 ranch wagon (8), $295°*. 4 Bpeutal Tsuate ‘weane, $550°; Super 
terey 2-dr., $865°. . ae Hornet (6) Hardtop, $300* 2-dr., $430*. 
OLDSMOBILE — '57 (98) 2-dr., $2,130 ps). "53 Special 2-dr., $450°; Riviera 2-dr., 
i (ps), $2,035* (ps); (88) 2-dr., $1,960° MERCUItY—'88 Monterey Hardtop, $855*, $220 
Ki , (pa), $1, 560°. me ¢ $1,500° $560 "52 Super 2-dr., $150°. 
56 (98) 2dr. $1,575° (ps), $1, 54 Gusto 2-dr., $375*; Monterey Hard- | CADELLAC—’58 (62) coupe de Viile, $4,- 
(ps); (88) 2-dr., $1,410*, $1,285*, $1,- top. $350. 200°. 
185°, + gt 53 Monterey station wagon, $465 (ps). "57 (62) sedan de Ville, $2,900* (ps). 
°55 (88) 2-dr., $ . _ OLDSMOBILE — '56 (88) 4-dr., $1,275* "56 (62) sedan de Ville, $1,950*. 
wieeee (pe). $750*, $675*; (98) 2-dr., cals se os en, ne. "55 (62) coupe de Ville, $1,720* (ps). 
s). , pper r., "53 (75) 4-dr., $810°*. 
ig PACKARD— 56 Executive Patrician, $1,-| PLYMOUTH—'57 Savoy (6) 2-dr., $990. "52 (62) coupe de Ville, $430°; (60) 
i , 350° (ps). . "56 Savoy (8) 2-dr., $775*. Special 4-dr., $340*. 
f *53 Clipper sedan, $250*. ’55 Belvedere (6) 4-dr., $615*, CHEVROLET—’5S Impala (6) 2-dr., $1,- 
i 52 Clipper sedan, ‘$140. , ‘53 Cambridge (6) 2-dr,, $130, 850; Bel Air (8) 4-dr., $1,840. 
PLYMOUTH—'57 Suburban (8), $1,550; PONTIAC—’55 Star Chief’ 4-dr., $770*; "57 Nomad (8) 2-dr., $1,800%; Two-ten 
i Savoy (8) 2-dr., $1,275 , $1,225*, $1,- Chieftain Catalina 2-dr, $650, (8) 4-dr., $1,625* (ps); One-fifty (6) 
. ; 125°, $1,085*, $1,050°. , "54 Chieftain Catalina 2- ar., $550° (ps). station wagon, $1,480*. 
; 56 Plaza (8) 2-dr., $730; Savoy (8)| ‘53 Gaietiain (6) 4-dr., §$200*; 2-dr.,| °56 Two-ten (6) 2-dr., $1,100*, $1,050; 
i " 2-dr., - 4 600 * $500 $190 Bel Air (8) 4-dr., $1,000. 
"55 Savoy (6) sedan, $ , $565", . RAMBLER—’54 (6) station wagon, $850, "55 Bel Air (8) Hardtop 2-dr., $1,250*; 
; SGNEEAD. OT ‘Cniehatn 2-dr., $1,600°. | srTULBBAKE ay Se re ee oe 
: _' -dr., $1,600°. R—'53 C ; , ; 
I. See Chtefiain station wagon, '§1,270° mg ommander (8) club pay le 3 2-dr., $735; Two-ten 
i (ps). WILLYS—’52 station wagon, $150, 54 Bel Air 4-dr., $650* *, $475°*, 
r. "55 Star Chief conv., $895° (ps), $850°. ’50 station wagon, $100. $460*, $440°; _ $535, "$500°; "Two: 
53 Star Chiet 2-dr., $380°*. ° MISCELLANEOUS—’57 F ord Ranchero, ten 2-dr., $500, $340. 
{ RAMBLER— — $1,030. $1,040. *53 Bel Air Hardtop 2-dr., $440*; 4-dr., 
y "55 sedan, $475. $300*; Two-ten 4-dr., $420; 2-dr., 
iq 54 club coupe, $230°*. ALBANY $230. 
i *52 station wagon, $240. *52 Stylemaster 4-dr., $260. 
j STUDEBAKER — 57 Provincial (8), $1,-/ Tim Anspach Dealer's Auto Auction.| CHRYSLER—’55 NY 4-dr., $1,075* (ps); 
Hl : 395°. Sale every Monday. Prices are for sale Windsor Hardtop 2-dr., $980*, 
55 Commander (8) 2-dr., $485. of Nov. 10. Weather: cold and miserable. "54 Windsor (6) conv., $320*; 2-dr., 
i o = a nomes how car prices continue to $140°. 
! FFAI 0) g r auction here today was "53 Windsor 4-dr., $210* (ps). 
i BU gtaced with more big Eastern retail buyers | DeSOTO—’57 Fireflite Hardtop 2-dr., $1,- 
Thruway Auto Auction, Inc. Sale every/| than ever before. 700* (ps); 2-dr., $1,600° (ps). 


Monday. Prices are for sale of Nov. 10. 
BUICK—'57 RM 2-dr., $1,865° (ps). 
"66 Super 4-dr.. $1,270° (ps); Special 
2-dr., $1,255*, $1,070°. 
— Century Riviera 2-dr., $800°; 2- 


$725°. 
j we épecial Riviera 2-dr., 3510. 
i *S3 Special 4-dr., $265*; RM 4-dr., $150°* 


(ps). 
GADILLAC—'S4 (62) sedan de Ville, $1,- 
015* (ps). 
"53 (62) coupe de Ville, $750° (ps). | 

: CHEVROLET—'5S Bel Air (8) 4-dr., $2,-| 

025° (ps). 

f "ST Beil Air (8) conv., $1,390. | 

; "56 Bel Air (6) conv., $1,025*; Two-ten/| 

(6) 4-dr., $860; Delray, $820; One-fifty 
(6) 2-dr,, 

55 Bel Air (6) conv., $795. 

"64 Corvette, $940°. 

"53 One-fifty 4-dr., $385. 

| CHRYSLER—'56 NY 2-dr., $1,450° (ps). 

' DODGE—'57 Coronet (8) | 4-dr., $1,200; 

; Royal (8) 4-dr., $1,500° (ps). | 

: "53 Coronet (6) 2-dr.. $215; Meadow- 

: brook (6) 4-dr., $190°. | 

' FORD—'58 Fairlane (8) 500 Skyliner, $2,- 

’ 455° (ps); conv., $2,045* (ps); Vic- 
toria, $1,985° (ps). 

"ST Fairlane (8) 500 conv., $1,450*; 2- 
dr., $1,400°; ranch wagon (8) 2-dr., 
$1,335°; Custom (8) 300 4-dr., $1,- 
190°; Custom (8) 2-dr., $1,165. 

"66 Country sedan (8), $1,115*; Fairlane 
(8) Victoria 2-dr., $985*; Victoria 4- 
a@r., $1,100°; Custom (8) 4-dr., $975; 
2-dr., $810. 

"55 Custom (8) 2-dr., $800°; Fairlane| 
(8) conv... $785°; 4-dr., $755°; club 
sedan, $585°. | 

"54 Custom (6) 2-dr., $380. 

"53 Custom (6) 4-dr., $105. | 


Used Imported 
Cars 


Albany 


Jaguar—'58 4-dr., $2,150°*. 

2-dr. station wagon, $910. 
Vauxhall—'5S 2-dr., $1,340. | 
Volkswagen— 57 2-dr., $1,800. | 


Buffalo 
Triamph—'56 roadster, $1,105. 
Volkewagen—'57 2-dr., $1,220. 


Chicago 










MG—'58 "roadster, $1,900. 
Volkswagen—'58 conv., $1,750; 2-dr., $1,- 
675*, $1,575. 


Daytona Beach, Fla. 


Ford (English)—'58 Prefect, $1,150. 
"ST Prefect, $875. 


Detroit 
MG—'5S7 roadster, $1,620. 
Kansas City 
Lieyd—'58 station wagon, $800. 
Portland, Ore. 


Borgward— 57 2-dr., $1,405. 
Word (English)—'58 station wagon, $1,000. 
Renault—'58 4-dr., $1,300. 
Simean—'58 4-dr., 1 175. 
Votkswagen—'58 $1,560. 
"56 2-dr., $1, ie, -a08, 
"55 2-dr.. $900; bus, $920. 


Seattle 


DEW—'56 2-dr., $1,210.” 
Hiliman—'58 4-dr., $1,275. 
daguar—'53 Mark ’3, $800. 
Volkswagen—'56 2-dr., $1,295. 


Bordentown, N. J. 


Hiliman—'54 conv., $410. 
daguar—52 conv., $575. 
Metropolitan—'58 conv., $1,425. 
MG—'58 2-dr., $1,900. 
Opel——'58 2-dr., $1,575. 


Ba 


DEFIANCE ~- OHIO 





















Model Breakdown 
Of Auction Averages 








PLYMOUTH—’58 Belvedere (8) 2-dr., 














’55 Firedome 2-dr., ‘ 
DODGE —’56 Sierra (8) station wagon, 
’55 Coronet Lancer 2-dr., 

ps). RAMBLER—’ 57 
"53 Meadowbrook 

’52 Coronet 
FORD—'57 Fairlane 

340; Custom (8) 300 4-dr., 

"56 Country Squire (6), 

"565 Ranch wagon . 
; Fairlane (8) 4-dr., 
; Custom (8) 4-dr., 


"54 Crest (8) conv., $530°. 
*53 Custom (6) 2-dr., 
"52 Main (6) 4-dr., 
"51 Custom (8) 4-dr., . 
LINCOLN —’'57 Premiere 4-dr., 
Thursday. Prices are for sale of Nov. 
Market holding steady. 
120 consignments. 
BUICK—’57 Special Riviera 4-dr., 


55 Custom 4-dr., e 
MERCURY—’56 Monterey 4-dr., 
; Montclair 2-dr., 
*55 Monterey 4-dr., 
"54 Monterey conv., 









































———ee 


$360. 
OLDSMOBILE — ’57 (98) Holiday 4-dr, 
$2,050* (ps). 
he ae Holiday 4-dr., $1,550* (ps); 2. 
$1,025*; 4-dr., $1,010*; (88) Super 
Holiday 2-dr., $1, 460* (ps). 
’55 (88) 4-dr., $1,200°. 
’54 (98) Holiday 2-dr., $610*. 
"53 (98) 4-dr., $325*; (88) Super 4 
dr.. $275*. 
51 (88) 4-dr., $260*. 


PACKARD—'55 Clipper Constellation 2 


dr., $820°%; 4-dr., $800* (ps), $500*, 
°54 Clipper 4-dr., $160. 
$2,. 


010* (ps); 4-dr., $1,900%; Savoy (§) 
Hardtop 2-dr., $1,800*. 

°57 Custom (8) station wagon, $1,635¢; 
Savoy (6) 2-dr., $1,310*%; Suburban 
(6), $1,310. 

"56 Savoy (8) 4-dr., $1,050°; 2-dr, 
$810*; Savoy (6) 4-dr., $760*; Plaza 
(6) station wagon, $940. 

’65 Belvedere (6) 4-dr., $750°, $250. 

54 Plaza (6) suburban, $150*. 


PONTIAC—’55 Star Chief conv. $890*, 


54 Star Chief Catalina 2-dr., $580* (ps); 
4-dr., $375*. 

Super (6) station wagon, 
$1,400°. 

’55 (8) station wagon, $850°; (6) 4 
dr., $550°. 

’53 Custom (6) conv., $120°*. 


MISCELLANEOUS— S4 Chevrolet (6) 


carryall, $360. 

’53 Chevrolet %-ton pickup, $380; Ford 
(8) %-ton pickup, $350; Studebaker 
¥%-ton pickup, $300. 

*51 Chevrolet (6) %-ton pickup, $210. 


FARGO, N. D. 


Tri-State Auction Company. Sale every 
13. 
Sold 78 cars from 


$1,790° 
(ps). 
(Continued on Page 25, Col. 1) 





FROM GENERAL MOTORS 
New highs in 


The mile has not shrunk . . . and a gallon is still a gallon. But 
new 1959 General Motors cars make every trip seem shorter. 
And every gallon of gasoline does a lot more work. 


One important reason is the new Rochester-GM Carburetor, 
engineered by General Motors for exclusive use on GM cars. 


Here, at the General Motors Technical Center and at Rochester, 
new ideas of carburetion are constantly considered. Once they 
have been proven successful through thousands of rugged 
test miles, they immediately become regular features of 
Rochester -GM Carburetors. 


This constant research and testing results in a carkuretor 
that’s ideally suited to the particular engine with which it is 
teamed. Better performance and better economy are direct 


Rochester-GM Carburetors are original equipment on the new 
Cadillac, Buick, Oldsmobile, Pontiac and Chevrolet. And 
Rochester-GM Carburetors and parts are available everywhere 
as the top-quality replacement carburetor. Rochester Products 
vision of General Motors, Rochester, New York. 


























ores 


we 


Used-Car Auction Prices 





(Continued from Page 24) 


pecial Riviera 2-dr., $760*. 


55 e 
M 4-dr., $515* (ps). 


"sh! 


52 Special 2-dr., $205; RM 4-dr., $100* | 


(ps). 
CADILLAC—’57 (62) sedan de Ville, $3,- 


345° (ps). | 

CHEV ROLET—’58 Bel Air (8) Hardtop, 

$1.950* (ps), $1,935* (ps); Biscayne 
(8) 4-dr., $1,815. 

57 Two-ten (8) Hardtop 2-dr., $1,640* | 

(ps), $1,415*; 4-dr., $1,430*; Two-ten 

(6) 4-dr., $1,375*, $1,275; Bel Air 4- 


dr., $1,595*, $1,570* (ps). 

"56 Two-ten (8) 4-dr., $975*. 

65 Bel Air (8) 4-dr., $745. 

51 Styleline Deluxe 2-dr., $185. 
pesOTO—'57 Fireflite 4-dr., $1,565* 
EDSEL—'5S Pacer 4-dr., $1,900* 
FORD — '58 Country sedan (8), 

(ps), $2,100* (ps); Fairlane (8) 500 
4-dr., $2,025* (ps), $2,020* (ps), $1,- 
950* (ps), $1,930* (ps); Victoria 2-dr., 
$1,950* (ps), $1,905* (ps); 2-dr., §1,- 
780°: Fairlane (8) 4-dr., $1,870* (ps), 
$1,865* (ps), $1,685*; Fairlane (6) 500 
4-dr., 3 at $1,770* (ps), $1,670* (ps); 
Fairlane (6) 4-dr., $1,770* (ps), 4 at 
$1,670* (ps), $1,640* (ps); ranch wag- 
on (6) $1,770* (ps). 

‘57 Custom (8) 4-dr., $1,410* (ps); 2-dr., 

$1,390*, $1,025*; ranch wagon (8), $1,- 


(ps). 
(ps). 
$2,170* 


395; Custom (8) 300 2-dr., $1,380° 
(ps). 
"66 Fairlane (8) 4-dr., $1,185; Victoria 
2-dr., $890*; Custom (8) 4-dr., $1,050. 
‘SS Country sedan (8), $1,065*; Custom 


(8) 4-dr., $645*; Main (8) 2-dr., $570*. 


— 





; °54 Custom (8) 2-dr., $375. 
| '53 Custom (8) 4-dr., $355, $345*; club 


| coupe, $230. 

| OLDSMOBILE—’56 (88) Super conv., $1,- 
j 325. 

| °55 (88) Holiday 2-dr., $1,120*; 2-dr., 


$900*. 

PLYMOUTH—’56 Savoy (6) 4-dr., $770. 

’54 Beivedere (8) Hardtop 2-dr., $425*. 

53 Cambridge (6) 2-dr., $155. 

*52 Cambridge (6) 2-dr., $135. 
PONTIAC—’'55 Chieftain 4-dr., $805*, 
| RAMBLER—’57 (8) 4-dr., $1,465*. 
STUDEBAKER—’'52 Commander (8) 4-dr., 
| $135*. 
| MISCELLANEOUS 


EBENSBURG, PA. 


Ebensburg Auto Auction. Sale every 
Thursday. Prices are for sale of Nov. 13. 
Buyers plentiful; prices remain strong on 
clean units. Sold 51 cars out of 76 con- 
signments. 

BUICK—’57 Super Hardtop, $1,270* 

55 Super Hardtop, $1,060*; 

iera 2-dr., $860*. 

’54 Super Hardtop, $410. 

"53 Super 2-dr., $330. 
CHEVROLET—'56 Two-ten (8) 2-dr., $795. 
’55 Bel Air (8) 4-dr., $775. 

"54 One-fifty station wagon, 

"53 Two-ten station wagon, 

$205*. 
| *51 Hardtop, $245*. 
| °5O 4-dr., 2 at $195. 
| CHRYSLER—'53 Windsor (6) 4-dr., $195*. 


795*. 





’53 Ford 2-ton, $675. 


(ps). 
Super Riv- 


$540. 
$355; 2-dr., 


DeSOTO—’53 Firedome 4-dr., $305*; 2-dr., 
$205*. 
DODGE— 57 Suburban station wagon, $1,- 
* 


645°. 
’52 4-dr., $200. 


FORD—’58 Fairlane (8) conv., $2,000*. 


’57 Fairlane (6) conv., $1,305; Custom 
(6) 2-dr,, $1,025. 

56 Fairlane (8) 2-dr., $1,085"; Custom 
(8) 4-dr., $590. 

55 Fairlane (8) 4-dr., $770, 

’54 2-dr., $225. 

‘53 2-dr., $345, $300°, $270. 

MERCURY—’56 Monterey Hardtop, $1,- 

150*. 


53 Custom 2-dr., $380. 
PLYMOUTH—’57 Belvedere (8) 4-dr., $1,- 
400°. 
’56 Plaza 2-dr., $680. 
’54 Savoy 4-dr., $350*. 
*52 2-dr., $112. 


PONTIAC—’56 Chieftain (8) 2-dr., $855. 
*54 Chieftain coupe, $390* (ps). 
’53 Chieftain 2-dr., $285*, $155. 
"52 4-dr., $190. 
'50 station wagon, $130*. 
RAMBLER—’57 Custom (8) 4-dr., $1,100. 
’53 Hardtop, $395. 
STUDEBAKER—’52 Commander (8) 2-dr., 
$160. 
WILLYS—’'54 Jeep station wagon, $1,000. 
"51 Jeep station wagon, $160. 
MISCELLANEOUS — ’50 Chevrolet %-ton/| 


pickup, $170. 
49 Ford %-ton 


SEATTLE 


South Seattle Auto Auction, Sale every 
Wednesday. Prices are for sale of Nov, 12. 


pickup, $245. 


Demand still strong for better cars, Sold 

141 cars from 237 consignments. 

BUICK —’57 Super 2-dr., $1,890* (ps); 
Special 2-dr., $1,680*. 

56 Special estate wagon, $1,545*; Rivi- 
era 4-dr., $1,475°; 2-dr., $1,225°. 
55 RM 2-dr., $880° (ps); Special 2-dr., 

$790*. 


"50 Special 2-dr., $145°*. 
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CADILLAC—’58 (62) conv., $4,250* (ps); 


coupe de Ville, $4,230* (ps); sedan 
de Ville, $3,895* (ps). 

’57 (62) sedan de Ville, $3,425* (ps), 
$3,350* (ps); coupe de Ville, $3,225* 
(ps). 

*54 (62) coupe de Ville, $1,795* (ps); 
sedan de Ville, $1,470* (ps). 

'53 (62) coupe de Ville, $900° (ps); 


sedan de Ville, $845* (ps). 
*51 (62) coupe de Ville, $730*. 
CHEVROLET—’58 Bel Air (8) Hardtop 4- 
dr., $2,335* (ps), $2,285* (ps), $2,245* 


(ps); 2-dr., $1,880*%; Yeoman (8), $2,- 
195°. 

’57 Bel Air (8) 2-dr., $1,665*; 4-dr., $1,- 
545°. 

"56 Bel Air (8) conv., $1,545°, $1,515*; 
4-dr., $1,300*%; Two-ten (8) station 
wagon, $1,490*, $1,220*. 

’55 Two-ten (8) station wagon, $1,225°, 
$1,015; Bel Air (8) 4-dr., $1,045; Two- 
ten (6) 2-dr., $770; Bel Air (6) 4- 
dr., $865. 

"54 Corvette, $1,510*; Bel Air 4-dr., 
$750*. 

’53 Bel Air 4-dr., $580*. 

*52 Styleline 2-dr., $205*. 

'49 4-dr., $195*, $165. 

CHRYSLER — '56 NY St. Regis, $1,680*| 
(ps). 
’54 Windsor 4-dr., $590* 
"53 Windsor 4-dr., $350° (ps). 
DeSOTO '53 Custom (6) 2-dr., $435* 
(ps). 
DODGE—’'56 Royal (8) Lancer 4-dr., $1,- 
130*; Coronet (8) 4-dr., $795*. 
’55 Royal (8) 4-dr., $855 (ps); Coronet 


(8) suburban, $845*. 

FORD—'58 Fairlane (8) 500 Victoria 4- 
dr., $2,150* (ps); 2-dr., $2,135*; ranch 
wagon (8), $2,105*. 


'57 Country sedan (8), $1,865*; Fair- 
lane (8) 500 Victoria 2-dr., $1,710°; 
Fairlane (8) 2-dr., $1,470* (ps); Cus- 
tom (8) 300 2-dr., $1,470*, $1,445*, 
$1,385*; 4-dr.. $1,445* $1,295. 

’56 Fairlane (8) 4-dr., $1,295*, $1,180*, 
$1,135°, $1,125°; 2-dr., $1,130° (ps), 
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$1,200*; Custom (8) 
$1,270, $1,200°; 4-dr., 
$980. 

(8), $1,215* (ps); 

$975*; Fairlane (8) 
Victoria, $955; 4-dr., $850*. 

’53 Custom (8) ranch wagon, $645*; 
Crest (8) Victoria 2-dr., $600*; 4-dr., 
$510; 2-dr., $325*. 

°49 club coupe, $155. 

LINCOLN—’ 57 Premiere Landau 4-dr., $2,- 
730° (ps). 

52 Capri Hardtop, $405*. 

MERCURY—’'55 Monterey Hardtop, $995* 
(ps). 

NASH 
$920*. 

OLDSMOBILE—'57 (88) 4-dr., $1,765*. 
'56 (88) Super Holiday 4-dr., $1,745* 
(ps); (88) 2-dr., $1,360*. 

'55 (88) Super 4-dr., $1,150* 
day 4-dr., $1,145*%; (88) 
dr., $1,125*; 2-dr., $870*. 

*54 (98) Holiday 2-dr., $1,190* (ps); (88) 
4-dr., $595°. 

"52 (88) 4-dr., $355* (ps). 

*51 (88) 2-dr., $345°*. 





$1,095*; conv., 
ranch wagon, 
$1,070*, $1,055*, 
°5S Country sedan 
ranch wagon (8), 


'55 Ambassador (8) Hardtop, 





(ps); Holi- 
Holiday 2- 


PACKARD—’53 (400) 4-dr., $315* (ps). 
| PLYMOUTH—’58 Custom (8) station wag- 
on, $2,380°*. 
'ST Plaza (6) 4-dr., $1,115*; 2-dr., $1,- 
115°. 
°56 Plaza (8) 4-dr., $850. 
55 Savoy (8) 2-dr., $750*; 2-dr., $475. 
"53 Cranbrook (6) club coupe, $410. 
"51 4-dr., $115. 
PONTIAC—'56 Star Chief 4-dr., $1,305*; 


conv,, $1,155* (ps). 
54 Star Chief conv., 
"53 4-dr., $215. 
RAMBLER—’58 Custom (6) Cross Country, 
$2,220°. 
| °55 Cross Country (6), $1,145*, $1,050. 
| STUDEBAKER—’'51 Commander (8) 4-dr., 
$195*. 
WILLYS—'55 station wagon, 
"52 Lark 2-dr., $125*. 
*51 station wagon, $755. 
MISCELLANEOUS—’'56 Dodge %-ton pick- 
up, $830. 
*55 International “%-ton pickup 
Dodge %-ton pickup, $680. 
"54 Chevrolet %-ton pickup, $645. 
"49 Chevrolet %-ton pickup, $315. 
"48 Dodge %-ton panel, $120. 


KANSAS CITY 


K. C. Automobile Auction Company, Ine. 
Sale every Wednesday. Prices are for sale 
of Nov. 12. 

BUICK—’57 Special 4-dr., (ps). 

"56 Super Riviera 4-dr.. $1,275* (ps); 
RM Riviera 2-dr., $1,250° (ps). 

*55 Century Riviera 2-dr., $1,047* $845°; 
Special Riviera 4-dr.. $1.002*; 4-dr., 
$967°; Super 4-dr.. $992° ips). 

"54 Super Riviera 2-dr., $825* (ps), 
$780°; RM 4-dr., $690° (ps); Special 
4-dr.. $585°. 

"52 Super Riviera 2-dr. $385°. 

"S51 Super 4-dr., $342*, $270°. 
CADILLAC—’'57 (62) coupe de Ville, $3,- 

325° (ps), $3,.205° (ps). 

"56 (62) coupe de Ville, 

"55 (62) sedan de Ville, 

"54 (62) coupe de Ville, 
$1,520° (ps). 

"53 (62) sedan de 

"52 (62) sedan de 

"48 (61) 2-dr., $195° 
| CHEVROLET — ‘58 Brookwood 
| 345°; Nomad (8), $2,275*; 
| conv., $2,275° (ps); 

$2,192°. 

"ST Bel Air (8) station wagon, $1,825*°; 
Hardtop 4-dr., $1,610°; Hardtop 2-dr., 
$1,600°; Two-ten (8) 4-dr., $1,295°; 

| 2-dr.. $1,250°; Two-ten (6) 4-dr., $1,- 

| 287. 

| °56 Bel Air (8) 4-dr., $1,237°; conv., $1,- 
200°; Hardtop 2-dr., $1.135*, $1,115*; 
Two-ten (8) Hardtop 2-dr.. $1,182*; 

| 2-dr.. $1,090°. 

"55 Bel Air (8) 4-dr., 
$960°; Bel Air (6) 
ten (8) 4-dr., $935°. 

"54 Two-ten 2-dr. $630; 
station wagon, $540*; 


$340. 
"53 Two-ten 4-dr.. $395*, 

| Bel Air 2-dr., $347. 

"52 Deluxe 4-dr., $370, $302°. 
"51 Bel Air Hardtop, $352*; Deluxe 4- 


$680*; 4-dr., $595°. 


$1,250. 


$725; 





$1,702° 


$2,280° 
$1,820° 
$1,562° 


$935° 
$400° 


(ps). 
(ps). 
(ps), 


Ville, 
Ville. 


(ps). 
(ps). 


‘8), §2,- 
Impala (8) 
Hardtop 2-dr., 





$972": 
4-dr., 


Hardtop, 
$970; Two- 


4-dr., $595°; 
One-fifty 4-dr., 


$385, $380; 


dr., $260. 
"49 Deluxe 4-dr., $150. 
DeSOTO—'57 Firedome 4-dr.. $1,475*. 
"55 Firedome Hardtop, $1,082*; conv., 
$805*. 
"51 Custom (6) 4-dr., $150. 
DODGE—'58 Sierra (8), $2,370° (ps). 
"ST Coronet (8) 2-dr., $1,250°. 
| °SS Royal (8) Hardtop, $895*; Coronet 
(8) 2-dr., $872°. 
"S53 Coronet (8) 4-dr., $357; Hardtop, 
$275. 
FORD—'58 Fairlane (8) 500 4-dr., $1,977° 
(ps); Custom (8) 300 4-dr.. $1,792°, 
$1,600°. 


"57 Country sedan (8), $1,725* (ps), $1,- 
600; Fairlane (8) 500 4-dr., $1,697° 
(ps); Victoria, $1,655* (ps), $1,540° 
(ps); ranch wagon (8), $1,.410°;: Cus- 
tom (8) 4-dr., $1,295, $1,292, $1,030°. 

"56 Country sedan (8), $1,285* (ps); Fair- 
lane (8) conmv., $1,180*°; Victoria, $1,- 
165°, $997°; 4-dr.. $1,142° $1,005°; 
Custom (8) 2-dr., $855*; Main (6) 2- 
dr., $540*. 

"55 Coun sedan (8), $995°; Fairlane 
(8) 4-dr., $845°; 2-dr.. $830*; Custom 
(8) 4-dr., $812°, $755* $732°; 2-dr., 
$775*; Main (6) 2-dr., $520° (ps). 


"54 Country sedan (8), $925*; Crest (8) 
Victoria, $720; 2-dr.. $586; 4-dr., 
$512*, $500°. 

"53 Custom (6) 2-dr., $577*: ranch 
wagon (8), $550; Crest (8) Victoria, 
on 4-dr., $372*°; Main (8) 2-dr., 


"52 Custom (8) 4-dr., $245*; 2-dr., $215°. 

"51 Crest (8) Victoria, $155*; Deluxe 
(6) 2-dr,, $142. 

"50 Custom (8) 2-dr.. $160*. 
HUDSON—'54 Hornet (6) 4-dr., $375*. 
MERCURY—’57 Monterey Hardtop 2-dr., 

$1,690*; Hardtop 4-dr., $1,440*. 

’56 Montclair Hardtop 2-dr., $1,260* 
(ps), $1,075* (ps); Hardtop 4-dr., $1,- 
197* (ps); Monterey 4-dr., $1,130*; 
Hardtop 2-dr., $1,105*. 

’55 Montclair conv., $900* (ps). 

*54 Monterey Hardtop 2-dr., $560*. 

"53 Custom 4-dr., $310*. 


(Continued on Page 35, Col. 1) 
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TYREX< certified viscose tire cord for the future : 
NOW IN TIRES ON ALL MAJOR MAKES OF CARS| 5; 


M 








CAR DEALERS IN 20 YEARS! 


“~~ 


From every leading make in 1959 will come new 
cars that are factory equipped with tires containing 
TYREX viscose tire cord—the remarkable science 
discovery that makes driving safer than ever before. 
Millions of dollars and years of research produced 


this ideal viscose tire cord! 


Over 80,000,000 adults have seen TYREX advertise- 
ments in national magazines, let your customers 
know your car is equipped with this certified viscose 
tire cord of the future. TYREX dealer aids are 
now available from many car manufacturers. Ask 


for them. 


TYREX INC., Empire State Bidg., New York 1, N. Y. 


*TYREX is a certification mark of Tyrex Inc., for viscose tire yarn and cord. 


TYREX cord is also produced and available in Canada. 
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The following imported-car prices are 
Port of Entry figures at New York, They 
include ocean freight, U, 8S, excise tax 
and import duty. They do not include 
“emergency freight’’ charges, U. S. trans- 
portation fees, state and local taxes or 
optional equipment, 

(Copyright, 1958, by Automotive News) 


ALFA ROMEO—Giulietta—Spider, $3,- 
298; Super Spider, $3,686; Sprint Cpe., 


$3,784; Veloce Cpe., $4,194. 1900 Series— 
Super Sprint Cpe., $5,883. 2000 Series—| 


4-dr, sed., $4,994; Spider roadster conv., 
$4,982. 

ARNOLT-BRISTOL—(Prices are F.O.B. 
Chicago)—Competition, $3,995; Bolide, $4,- 
245; Deluxe, $4,995. 

ASTON-MARTIN—DB24 Mark III cpe., 
$7,550; conv., $8,190. 

AUSTIN—A-35 Deluxe 2-dr, sed., $1,- 
557; A-55 Deluxe 4-dr. sed., $2,214. 


(Heater standard.) 
AUSTIN-HEALEY — Sprite — roadster, 


$1,795. 100-Six—conv., $3,087; Deluxe 
conv., $3,389. (Heater standard on De-| 


luxe.) 


AUTO UNION—*'1000" cpe, deluxe, $2,-| 


495. (Heater standard.) 


BENTLEY—Series S — Standard Steel | 


Saloon, $13,450. (Automatic transmission, 
power steering, power brakes standard.) 


Other models are custom-built and vary 


considerably in price. 
BERKELEY — 325-c.c. roadster, $1,595 


in New York ($1,695 in Los Angeles, West 
Coast is principal entry point). 


BMW — Model 502/3.2 — $6,198; Model 


503/8, $9,292. 

BMW ISETTA 300 — sunroof, $1,048; 
cabriolet, $1,098. BMW (Isetta) 600—5- 
pass. sed., $1,398; sunroof sed., $1,487. 
(Heater standard on all models.) 

BORGWARD—Isabelia—2-dr. sed., $2,- 
495; stat. wag., $2,685; Touring Sport, 
$2,845; Touring Sport Coupe, $3,750. 

CITROEN—2CV 4-dr. sunroof sed., $1,- 
298 (centrifugal clutch), ID-19—4-dr, sed., 
$2,795 (air suspension). DS-19—4-dr. sed., 
$3,295. ‘(Alr suspension, heater, power 
brakes, power steering, automatic clutch 
standard on DS-19). 

DATSUN—4-dr. sed., $1,799. 

DKW—4-dr. sed., $2,395; 2-dr. sed., $1,- 
995; 2-dr. hardtop, $2,195; stat. wag., $2,- 
495. (Heater standard on all models.) 


FACEL-VEGA — 2-dr. hardtop, $9,750; | 


, Excellence 4-dr. hardtop, $12,800. (Aute- 
matic transmission, power brakes, power 
windows, radio, heater are standard.) 

FERRARI— ‘250 Granturismo’’—Coupe, 
$12,000; 2-dr. Berlinetta (light car), $12,- 
000; Conv., $14,000. “250 California’’— 
Conv., $12,000. 

FIAT—S00 Serles—2-dr. sunroof, $1,- 
098. 600 Series—4-dr. stat. wag. $1,595; 


2-dr. sed.. $1,298; conv., $1,360. 1100 


Series—4-dr. sed., $1,683; 4-dr. stat. wag., 
$2,069. 1200 Series—Gran Luce 4-dr. sed., 
$2,253; Spyder conv., $2,498. 

FORD (Engliand)—Angtia—standard 2-dr. 
ged.. $1,464; deluxe 2-dr. sed., $1,561. 
Prefect—-standard 4-dr. sed., $1,517; deluxe 
4-dr. sed., $1,661. Escort—2-dr. stat. wag., 
$1,651. Squire—2-dr. stat. wag., $1,761. 
Consul—4-dr. sed., $2,034; conv., $2,373; 
4-dr. stat. wag., $2,772. Zephyr — 4-dr. 
sed., $2,215; comv., $2,574; 4-dr. stat, wag., 
$2,945. Zedine—4-dr. sed., $2,387; conv 
$2,865; 4-dr. stat. wag., $3,149. Thames 
900—Estate Bus, $2,433. 

GOGGOMOBIL—-400 sed., $1,160; Florida 


Sunroof deluxe, $1,280; Step-In Van, §$1,-) 


460; Coupe de Ville, $1,560. (Heater stand- 
ard on all models.) 
GOLIATH—1100 Series — Standard bus!- 


088.80; Custom conv., $2,395; Custom 2-dr. 
stat. wag., $2,287.80; Empress Deluxe 2-dr. 


sed., $2,481.14; Tiger sport cpe., 1 


(Heater standard on Empress, Tiger and 


HILLMAN—4-dr. Special sed., $1,699 
4-dr. Deluxe sed., $1,549; conv., $2,009; 
2-dr. stat. wag. (Husky), $1,639; 4-dr. 
stat. wag. (Minx), $2,299. 

JAGUAR—Mark VIII—4-dr. sed. (over- 
drive and power steering), $5,750; 4-dr. 
sed. (automatic transmission and power 


steering), $5,835. 3.4 Liter Sedan—/(over-| 


drive and disk a. (auto- 


642.50. XK-150—cpe., $4,475; cpe. (auto-| 


matic transmission), $4,725; conv., $4,595; 
conv. (automatic transmission), $4,845; 
roadster, $4,495; roadster (overdrive), s.- 

- roadster (automatic transmission 
45; “SS roadster (overdrive), $5,008. | 
— Appia — 4-dr. sed., $3,298; 





cony., $5,830; sport coupe, $5,830, Flaminia 
—4-dr. sed., 


$7,460 
LLOYD—600' Series—2-<r, sed., $1,395; | 


Port-of-Entry Prices 
On Imported Cars 


MERCEDES-BENZ—180 4-dr. sed., $3,-| 
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240; 180-D 4-dr, sed, (diesel engine), 


$3,517; 190 4-dr sed., $3,431; 190-SL road- | 
ster, $5,020; 190-SL epe., $5,232 (with! 
removable hard or soft top, $5,416); 219) 


4-dr sed., $3,823; 220-8 4-dr. sed., $4,283; 
220-S conv., $7,641; 300-C 4-dr. sed., $7,- 
559; 300-SL epe., $8,905; 300-D 4-dr. 
hardtop, $10,418; 300-SL roadster, $10,928; 


300-SC conv. or roadster, $12,272, (Power 


brakes standard on 219 sed.; automatic 


transmission standard on 300-C sed, and | 


300-D hardtop.) 

METROPOLITAN — 2-dr, hardtop, $1,- 
626.10; conv., $1,650.10, 

MG—MG “A’’—roadster (disk wheels), 
$2,462; roadster (wire wheels), $2,546; 


epe. (disk wheels), $2,695; cpe. tones | 
wheels), $2,785. Magnette—4-dr, sed., $2,-/| 


740, (Heater standard on Magnette.) 


MORETTI—750 Coupe, $2,495; Super 
Panoramica Sedan, $2,495; four or five-/ 
| passenger station wagon, $2,580; six or 
seven-passenger station wagon, $2,664; 1200 | | 


Spider conv., $4,348. 
MORGAN—*‘Plus Four’’ cpe., $2,855. 
MORRIS 1000—Standard—4-<ir. sed., $1,- 
678; 2-dr. sed., $1,495; conv., $1,574; 2-dr. 
stat. wag., $1,798. Deluxe—4-dr. sed., $1,- 


757.95; 2-dr. sed., $1,638.95; conv., $1,-) 
675.95; 2-dr. stat. wag., $1,964.95. (Heater! 


standard on Deluxe models.) 
NSU PRINZ—2-dr. sed., $1,398; sunroof 
sed., $1,487. (Heater standard.) 
OPEL — Rekord—2-dr. sed., $1,987.50; 
Caravan—2-dr. stat. wag., $2,400. (Heater 
standard on both models.) 


PANHARD — 4-dr, deluxe sed., $1,995. | 
; 


(Heater standard.) 


PEUGEOT — 403 — 4-dr. sunroof sed., 
$2,175. 


PORSCHE — Speedster — 70 horsepower, | 


$3,215; 88 horsepower, $3,615; 115-125 
horsepower (Carrera), $5,215. COoupe— 
horsepower, $3,665; 88 horsepower, $4,115: 
115-125 horsepower (Carrera), $5,665. 


Hardtep—70 horsepower, $3,830; 88 horse- | 


power, $4,280; 115 horsepower (Carrera), 
$5,830. Convertible—70 horsepower, $3,915; 
88 horsepower, $4,365; 115 horsepower 


| (Carrera), $5,915. 


RENAULT — 4CV 4-dr. sed., $1,345; 
Dauphine 4-dr. sed., $1,645. (Heater stand- 
ard on both models.) 

RILEY—1.5 sed., $2,316, (Heater stand- 
ard.) 


ROVER—90 4-dr. sed., $3,295; 1058 4- 


jdr, sed., $3,625 (overdrive); 106R 4-dr. 


sed., $3,765 ‘(automatic transmission and 
overdrive); JOGR deluxe 4-dr. sed., $3,565 


| (automhatic transmission and overdrive). 


(Heater standard on all models.) 


ROLLS-ROYCE—Stiver Cloud—Standard 
Steel Saloon, $13,750. (Automatic trans- 
mission, power steering, power brakes 
standard.) Other models are custom-built 


|} and vary considerably in price. 


SAAB—**93B""—2-dr. sed., $1,895; 2-dr. 
sed. (automatic clutch), $1,995; 2-dr. sun- 
roof sed., $2,019; 2-dr. sunroof sed. (auto- 
matic clutch), $2,119. Granturisme 750— 
2-dr. sed., $2,568. (Heater standard on all 
models. ) 


SIMCA—Aronde—Deluxe 4-dr. sed., $1,- 
698; Super deluxe 4-dr. sed... $1,798; 
Chatelaine 2-dr. stat, wag., $1,963; Plein 
Clel 2-dr. hardtop, $2,947; Oceane conv., 


$3,167. Ariane (4-cylinder)—4-dy. sed., $2,- | 


102. Ariane V-8—4-dr. sed., $2,204. 
Vedette V-8—Beaulieu 4-dr. sed., $2,501. 
SKODA—S-440 deluxe sed., $1,686; 5&- 
445 deluxe sed.. $1,787; S5-450 sports 


ness sed., $1,995; Custom 2-dr, sed., §2,-/|conv., $2,395; VSS Italia conv., $2,985; 


VSS Italia hardtop, $3,085. (Heater stand- 
ard on all models.) 


SUNBEAM—Rapier—2-dr. hardtop, $2,- 
| 499; conv., $2,649. 

TAUNUS — Standard —4-dr. sed., $2,- 
120.50; 2-dr. sed.. $2,028.50; Com bt- 
wagon, $2,237. Deluxe —4-dr. sed., $2,- 
266.50; 2-dr. sed.. $2,174.50; Combi-wagon, 
$2,383. 

TEMPO — Matador — 12-passenger stat. 
wag., $2,575; 9-pass. stat. wag., $2,495; 
6-pass. stat. wag., $2,425. (Heater stand- 
ard.) 

TOYOPET — Crown 4-dr. sed., $2,222. 
(Los Angeles port-of-entry price.) 


TRIUMPH—4-dr. sed., $1,699; 4-dr, stat. | 


wag., $1,899. TR-3 (sports cars)—softtop, 
$2,675; hardtop, $2,835. 
VAUXHALL — Victor — 4-dr. sed., $1,- 
987.50; 4-dr. 2-seat stat. wag., $2,400. 
(Heater standard on both models.) 
VOLKSWAGEN—2-dr. sed.. $1,545; 2- 
$2,045; Kombi 
(8-pass.), $2,020; stat. wag., $2,120; de- 
| luxe stat. wag., $2,576; deluxe camper, 
| $2,737. Karmann Ghia—cpe., $2,445; conv., 





2-dr. sunroof sed., $1,445; conv., $1,510; | $2,725. (Heater standard on all models.) 


2-dr. 4-passenger stat, wag., $1, 445; 2-dr, | 
4-passenger sunroof stat. ‘wag., $1, 500; 
2-dr, 6-passenger stat. wag., $1,665; 2-dr. 


6-passenger sunroof stat. wag., $1,730 3} 


2-dr, 6-passenger stat. wag. (long wheel- | 

base), $1,770; 2-dr. 6-passenger sunroof | 

stat. wag. (long wheelbase), $1,850. 
MAICO—700 Sport—2-dr. sed., $1,845. 





VOLVO—2-dr. sed., $2,238.53; 2-dr. stat. 
wag., $2,490. (Heater standard on beth 


| models.) 


WARTBURG—Standard 4-dr. sed., $1,- 
688; deluxe 4-dr. sed., $1,799; coupe, $2,- 
199; sport coupe, $2. 799; conv., $2,099; 
2- ar. stat. wag., $1,898; 4-dr. stat. wag., 


| $2,085. 


Mich. Truckers 
Win Tax Fight 


COLUMBUS, O.—The Ohio Board | Ohio and Michigan had a reciproc-| with three or more axles that uge 
of Tax Appeals has dismissed as-|ity agreement that provided ex-| Ohio highways. 





The following prices include the sug- 
gested base factory list 
excise tax amounts and suggested dealer 
delivery-and-handling charges. 
cluded are variable items passed on to 
the retail buyer, such as State and local 
transportation charges and op- 
tional equipment. 


(Copyright, 1958, by Automotive News) 
1959 MODELS 
BUICK—LeSabre—4-dr. 
hardtop, $2,849; 
Invicta—4-dr. 
hardtop, $3,515; 


hardtop, $3,447; 


hardtop, $3,963; 2-dr. 
Electra 225—4-dr. Riviera sed. 
$4,300; 4-dr. hardtop, 
(Twin-tarbine Dyna- 
Electra and 
Power steering and power 
brakes standard on Electra and Electra 


(6-window hardtop), 


standard on Invicta, 
Electra 225. 


CADILLAC — Sixty Two—4-dr. 


| Deduct $83.70 for six-cylinder Rangers; 
deduct $96.50 for six-cylinder stat. wags.) 
Ranger—4-dr. sed., $2,683.50; 2-dr. sed., 
$2,629; 4-dr. hardtop, 2,755.50; 2-dr. 
hardtop, $2,690.50. Corsair—4-dr. sed., $2,- | sed., $2,690.50; 4-dr. hardtop, $2,771.25; 
812; 4-dr, hardtop, $2,884.50; 2-dr. hard-| 2-dr. hardtop, $2,714.25. Spert Fury—2-dr. 
top, $2,819; conv., $3,072. Station Wagons hardtop, $2,927.25; conv., $3,125.25. St» 
—4-dr., 2-seat Villager, $2,971; 4-dr., 3-) tion Wagons—2-dr. 2-seat Custom, §2- 
seat Villager, $3,054.70. | 814.25; 4-dr, 3-seat Custom, $2,990.75; 4 


, $5,080; 2-dr. hardtop, $4,892; 
Sedan de Ville 4-dr. 
, $5,498; Sedan de Ville 4-dr. hard- 
, $5,498; Coupe de Ville 2- 
Eldorado— Brougham 
Seville 2-dr. 


. hardtop, $5,252 
4-dr. hardtop, $13,075; 
Biarritz conv., , . 
Special—4-dr. hardtop, $6,233. Seventy-Five 


70 | (Hydra-Matie, power steering, power brakes 
standard on all models). 


CHEVROLET — (Prices are for six- 


els. For V-Ss, add $118.) Custom 300— 
4-dr. sed., $2,273; 2-dr. sed., $2,219; busi- i ‘ 
ness sed., $2,132. Fairlane—4-dr. sed., $2,- | <"CT- 5€¢., 
411; 2-dr. sed., $2,357. Fairlane 500—4-dr. 
sed., $2,530; 2-dr. sed., $2,476; 4-dr. hard- 
top, $2,602; 2-dr. hardtop, $2,537; conv., 
$2,839; retractable hardtop (V-8 standard), 
$3,346. Station Wagons — 2-r. 2-seat | 


Biscayne— 4-dr. ; 


$2,160. Bel 
., $2,386. Impala— 
. J hardtop, $2,664; 
hardtop, $2,599; . $2,849. Sta- 
tion Wagons—2-dr. 2-seat Brookwood, 


Wagon, $2,634; 2-dr. 2-seat Country 
2-seat Brookwood, 


Sedan, $2,678; 4-dr. 2-seat Country Sedan, 
$2.745; 4-dr. 3-seat Country Sedan, $2,829; 
4-dr. 3-seat Country Squire, $2,958. Thun- 
derbird—(V-S standard) —2-dr. hardtop, | 
$3,696; conv., $3,979. 


5 ’ 2-seat Nomad, 
Corvette—hardtop cpe. 


CHRYSLER—Windsor—4-<ir. 
hardtop, $3,353; 2-dr. 


Saratoga—4-dr. sed., $3,966; | 


New Yorker—4-dr. sed., $4,424; 4-dr. hard- 
hardtop, $4,476; conv., 


power steering, power brakes standard on 
top, $4,533; 2-dr. all models. ) $2,881. Custom—4-dr. sed., $2,732; 4-dr, 
4-dr. 3-seat stat. wag., $5,212. 300-E—2-<r. 
$5,318.50; conv., 
(TorqueFlite, power steering, 

standard on Saratoga, 


hardtop, 


New Yorker and 


CONTINENTAL 4-dr. 


$6,598.30; conv., : 
(Tur b o-Drive, 
power steering, power brakes standard on 
all models.) 


= 


sessments of about $37,000 in axle- emption. The Ohio Supreme Court 

mile taxes against seven Michigan; had ruled that the reciproc 

trucking firms. | agreement was broad enough to 
The board pointed out that the| cover the axle-mile tax. 

taxes were levied in 1954 when| The taxes were assessed on trucks 


Current Prices on U. S. Cars 





DeSOTO—Firesweep—4-dr. sed., $2,904; | 2-dr. hardtop, $3,954.50; conv., $4,206 


4-dr. hardtop, $3,038; 2-dr, hardtop, $2,- | Station Wagons—2-dr. 2-seat Comr nuter, 
| 967; “conv., $3,315; 4-dr. 2-seat stat. wag., | $3,144.50; 4-dr, 2-seat Commuter, §3, 215: 
| $3,366; 4-dr. 3-seat stat. wag., $3,508. | 4-dr. 2-seat Voyager, $3,793; 4-dr. 2-seat 


Firedome—4-dr. sed., $3,234; 4-dr. hard-/| Colony Park, $3,932. (Mere-O-Matic stand, 


top, $3,398; 2-dr. hardtop, $3,341; conv.,| ard on Montclair, Voyager, Colony Park. 
| $3,653. Fireflite—4-dr. sed., $3,763; 4-dr. | Multi-Drive, Mere-O-Matic, power steer. 
hardtop, $3,888; 2-dr. hardtop, $3,831; | ing, power brakes standard on Park Lane.) 
conv., $4,152; 4-dr. 2-seat stat. wag., $4,- 
216; 4-dr. 3-seat stat. wag., $4,358, Ad- 902: 2-dr. sed 2,837: 4-dr. hardt 

venturer—2-dr. hardtop, $4,427; conv., $4,- | 936: 9-ar. moshise, $2,958: conv. "$3,208 
749. (Torquefiite standard on Fireflite and | 4-dr. 2-seat stat. wag., $3. 365. Super 33 
Adventurer. Power steering And power /4.4, sed., $3,178; 4-dr, hardtop, $3,405; 
brakes standard on Adventurer.) 2-dr, hardtop, $3,328; conv., $3,595: 4-dr 


OLDSMOBILE—Series 88—4-dr. sed., $2,. 


DODGE—Coronet Six—4-dr. sed., $2,- | 2-seat stat. wag., $3,669. Series 98—4-dr, 


586.50; 2-dr. sed., $2,515.50; 2-dr, hard-j|sed., $3,890; 4-dr. hardtop, $4,162; 2-dr, 
top, $2,643.50. Coronet V-8—4-dr. sed.,| hardtop, $4,086; conv., $4,366. (Hydrm. 
$2,707; 2-dr. sed., $2,636; 4-dr. hardtop, | Matic, power steering, power brakes stand. 
$2,841.50; 2-dr. hardtop, $2,764; conv., | ard on Series 98.) 

$3,089. Royal—4-dr. sed., $2,934; 4-dr. PLYMOUTH — (On six-cylinder models, 
hardtop, $3,068.50; 2-dr. hardtop, $2,990. | add $119.50 for a V-8 engine). Savoy Six 
Custom Royal—4-dr. sed., $3,144.75; 4-dr. | —4-dr, sed., $2,282.75; 2-dr. sed., $2,2am% 
hardtop, $3,279.25; 2-dr. hardtop, $3,200.75; | business cpe. (V-8 not offered), $2,142.75, 
conv., $3,421.50. Station Wagons—4-dr. 2- | Belvedere Six—4-dr. sed., $2,439.75; 2-dr, 
seat Sierra, $3,103; 4-dr. 3-seat Sierra, | sed., $2,389.25; 4-dr. hardtop, $2,524.75; 
$3,223.50; 4-dr. 2-seat Custom Sierra, $3,-|2-dr. hardtop, $2,461.25. Station Wages 
| 318; 4-dr, 3-seat Custom Sierra, $3,438.50. Six—2-dr. 2-seat Deluxe, $2,574.25; 4-dr, 


EDSEL—(Prices are for V-8 models. | 2-seat Deluxe, $2,641; 4-dr. 2-seat Custom, 
$2,761.50. Plymouth V-8—(On the follow. 
ing models, a V-8 engine is standard ané 
a six-cylinder engine is not available} 
Belvedere — conv., $2,814.25. Fury 4-dr, 


dr, 2-seat Sport, $3,020.75; 4-dr. 3-seat 
Sport, $3,130.50. 
PONTIAC—Catalina—4-dr. sed., $2,704; 
$2,633; 4-dr. hardtop, $2,844; 
| ar. hardtop, $2,768; comv., $3,080; 4-dr, 
2-seat stat. wag., $3,101; 4-dr. 3-seat stat. 
| wag. $3,209. Star Chief—4-dr. sed., $3,- 
005; 2-dr. sed.. $2,934; 4-dr. hardtop, $3, 
138. Bonneville—4-<dr. hardtop, $3,333; 2-dr. 
hardtop, $3,257; conv., $3,478; 4-dr. 2-seat 
stat. wag., $3,532. 
RAMBLER—Anerican—2-dr. Deluxe sed., 
$1,835; 2-dr. Super sed., $1,920; 2-dr. 2 
seat Deluxe stat. wag., $2,060; 2-dr. 2-seat 
Super stat. wag., $2,145. Deluxe Six—4-dr, 
sed., $2,098. Super Six—4-dr. sed., $2,268; 
4-dr. hardtop, $2,343; 4-dr. 2-seat stat. 
IMPERIAL—Custom—4-dr. sed., $5,016; | wag. $2,562. Custom Six—4-dr. sed., $2- 


FORD—(Prices are for six-cylinder mod- | 


Ranch Wagon, $2,567; 4-dr. 2-seat Ranch | 


4-dr. hardtop, $5,016; 2-dr. hardtop, $4.- | 383; 4-dr. 2-seat stat. wag., $2,677. Rebd 
909.50. Crowm—4-dr. sed., $5,647; 4-dr. | y.9super—4-dr. sed., $2,398; 4-dr. 2-seat 
hardtop, $5,647; 2-dr. hardtop, $5,403; | stat. wag., $2,692; Custom—4-dr. sed., §2,- 
conv., $5,773.50. LeBaron—4-dr. sed.. $6,-/513: 4-dr. hardtop, $2,588; 4-dr. 2-seat 


103; 4-dr. hardtop, $6,103. (Torquefiite, | sta: wag., $2,807. Ambassador—Super— 
4-dr. sed.. $2,587; 4-dr. 2-seat stat. wag. 


LINCOLN—Lincoln—4-dr. sed., $5,089.60; | hardtop, $2,822; 4-dr. 2-seat stat. wag, 
4-dr. hardtop, $5,089.60; 2-dr. hardtop, $4,- | $3,026; 4-dr. 2-seat hardtop stat. wag, 
902.10. Premiere—4-dr. sed., $5,594.20; 4- | $3,116. 


dr, hardtop, $5,594.20; 2-dr. hardtop, $5,- STUDEBAKER—Lark Deluxe Six—4-dr. 
347.10. (Turbe-Drive, power steering, power | sed., $1,995; 2-dr. sed., $1,925; 2-dr, 2-seat 
brakes standard on all models.) stat. wag., $2,295. Lark Regal Six—4-dr. 


MERCURY— Monterey —4-dr. sed.. $2,-| sed.. $2,175; 2-dr. hardtop, $2,275; 2-dr. 
831.50; 2-dr. sed., $2,767.50; 4-dr. hardtop, | 2-seat stat. wag., $2,455. Lark Regal V-6— 
$2,917.50; 2-dr. hardtop, $2,853.50; conv., | 4-dr. sed., $2,310; 2-dr. hardtop, $2,410; 
$3,149.50. Montelair—4-dr. sed., $3,308; 4-|2-dr., 2-seat stat. wag., $2,590. Silver 


dr. hardtop, $3,437; 2-dr. hardtop, $3,-| Hawk—six-cylinder cpe., $2,360; V-S cpe, 
| 356.50. Park Lane—4-dr. hardtop, $4,031; | $2,495. 
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FIRST IN SAFETY 


THE OUTSTANDING TIRE FOR THE ’S9S CARS 
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BLOWOUT SAFETY THRUWAY SAFETY 
—more resistant to impacts! —greater cruising endurance! 


PUNCTURE SAFETY SKID SAFETY 
—carried nails 5,000 miles —stops faster on slickest 
without a “‘flat’’! surfaces! 


In 241-million test miles, the U.S. Royal Safety 8 has proved itself 
the safety leader in its field. It is equally outstanding in riding comfort 
and mileage economy. And today, thanks to new advancements 
throughout its construction, it is a better tire than ever before! 


S$ |\SSh5a. 88S 


z 


\ 


One of the many new advancements in the U.S. gives this tire added strength for greater safety 
Royal Safety 8, appearing on many 1959 cars, plus increased flexibility for a softer ride: Ask 
is TYREX—a new kind of tire cord. TYREX for the U.S. Royal Safety 8 on your 1959 cars! 


US. Royal & Tires 


US United States Rubber 


Rockefeller Center, New York 20, N. Y. In Canada: Dominion Rubber Co., Ltd. 
See things you never saw before. Visit U.S. Rubber’s New Exhibit Hall, Rockefeller Center, New York 











CHARGER—Triple A Specialty Co., 2105 
W. Wainut St., Chicago 12, Iil., has added 
the mode! 200 fo its line of Silver Beauty 


battery chargers. It has a charging rate 

of 100 amps at six volts, 60 amps at 12 

volts. The unit is automatic. It feeds 

power as needed, cuts power off before 

there is any danger of overcharging. Per- 

manent easy-to-read operating instructions 
‘ are silk-screened printed on the metal of 
f the contro! panel. 
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tion of the mony uses to which its adjust- 
able storage racks are being put in indus- 
try is contained in a brochure published 
by Paimer-Shile Co., 15979 Fullerton, Dept. 
} J, Detroit 27, Mich. 
j points ovt that the rocks moke possible 
_ utilization of floor to ceiling space in 
plants and warehouses, thereby saving 
many squore feet of floor area for pro- 
ductive purposes. Rocks ore custom built 
t for any storage requirement and can be 
| wsed in single, double, or multiple sec- 
' 
j 
' 


; 

f 

STORAGE RACKS—A pictorial presento- 
} 


The monvufacturer 


tions. They can also be galvanized for 
outside use. 





AUXILIARY SPRING—an adjustable aux- 
Wary spring called an Equad-loader which 
can be installed on any model car, sia- 
' tion wagon, or light truck with leaf 
/ springs, has been developed by Cambria 

Spring Co., 3225 E. Washington Bivd., Los 
Angeles 23, Calif. With @ lock nut adjust- 
i ment giving up to 500 pounds additional 
weight capacity, the vunit automatically 
equolizes load distribution, assures rear 
end stability on curves, keeps headlights 
level for safe driving, and stops the ve- 
hicle bottoming ovt under normal or extra 
loaded conditions, Wt is claimed. 





AIR BRUS H—Designed for effective 
touch-up of scratches, mars and pit marks, 
the Wren air brush has been introduced 
by the Binks Mfg. Co., 3122 Carroll Ave., 
t Chicago 12, Ill. The Wren is available in 
two models—model A for spraying light 
to medium consistency such as fabric dyes 
: and model B for use with medium to light- 
‘e. heavy materials such as lacquers, enamels 
: and other paints. Both models are capable 

of perfect atomization, it is claimed. 
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AUTOMOTIVE NEWS, NOVEMBER 24, 1958 


NEW PRODUCTS 


Static Powder 


Speedex static chaser powder 
that is injected into auto tires is 
effective in dissipating static inter- 
ference in automobile radios, ac- 
cording to its manufacturer, 
Speedex Mfg. Co., 400 S. Wyman 
St., Rockford, Ill. The powder can 
be blown into tires without com- 
pletely deflating by means of the 
injector device provided with each 
kit. The injector connects to the 
valve core of the tire and the 
powder is blown in with a conven- 
tional air hose. 





HEAT RISER TUBE—A heat riser tube 
replacement kit, designed to fit all cars 
and trucks with automatic chokes, has 
been announced by Wohlert Corp., Lon- 
sing 5, Mich. The kit, called Wohlert 
4030TV, is said to replace avtomatic choke 
heat tube that is broken off or plugged 
up. The unit can be installed anywhere 
on exhaust manifold or cross over man- 
ifold. 





TIRE PRESSURE METER —Tel-Air Corp., 
4250 Harry Hines Bivd., Dollas, Tex., has 
marketed a tire-pressure unit that flashes 
@ dashboard warning that a dangerous 
drop in the pressure of a tire has occurred. 
Called Tel-Air, it is a highly-sensitive 
metering device attached to the hub of 
each wheel, and connected to the valve 
stem of either single or dual tires. Meter- 
ing is pre-set for any desired pressure and 
@ small red light flashes an instantaneous 
signal if the pressure in any tire drops, 
it is said. 





TRANSMISSION TESTER—A multi- 
purpose testing unit designed to check 
out scientifically automotive transmissions 
has been developed by Consolidated 
Diesel Electric Corp., Stamford, Conn. Con 
Diesel's Auto-Hydrodyne Transmission Test 
Bench is said to offer a self contained 
assembly capable of providing one-stop 
check outs of Hydramatic, Fordomatic, 
Dynafiow, Powerglide, Borg-Warner and 
certain Allison truck and bus transmis- 
sions. Loading of the unit is hydraulically 
operated and simulates actual road condi- 
tions. Loading torque is adjustable to 300- 
inch Ib., and can be pre-loaded to any 
value up to the maximum torque figure. 
Power is provided by a 25 horsepower 
electric motor using 220 or 440 volts. 
The test bench is so designed that trans- 
missions can be serviced while on the 
machine, and can be swung 90 degrees, 
on center, for adjustments. 





: 


BUFFER—Thorough cleaning and rough- 
ening of tires and tubes without gouging 
or burning is said fo be easy with the 
No. 942 Bishman electric buffer. Gear 
reduction, through precision-cut all steel 
gears, provides the proper speed of 1,080 
r.p.m. under load for buffing. Dynamically 
balanced armature eliminates vibration 
and clatter, it is said. It is equipped with 
a 3-inch medium gage wire brush tested 
for 15,000 r.p.m., a three-wire cord and 
special two-prong adapter plug with 
ground wire. Bishman Mfg. Co., Osseo, 
Minn. 





PART RACKS—An automotive bulky 
ports rack has been marketed by Lyon 
Metal Products, iInc., Avrora, Ill. The 
manufacturer claims the racks will moke 
inventory and stock contro! simple through 
systematic storage of long or irregularly 
shaped ports. Units can be used in a 
variety of combinations that can be read- 
ily adjusted to fit individual requirements, 





it is said. Shelf dividers are available in 
several hegihts. Finished in green baked- 
on enamel. 





REPLATING PROCESS—in announcing a 
discovery for replating chrome, the Krome 
Pilate Co., Box 127, Morton Grove, Iil., 
stresses that it is not a polish, not a paint, 
but a true metallic repiating process—that 
does not require expensive electro-plating 
equipment. Krome Pilate can be applied 
with cloth or fingers, it is said, It sets 
instantly. 











UTILITY BOXES—A series of weather- 
proof tool and utility boxes designed for 
do-it-yourself installation on pickup trucks 
has been announced by Reading Body 
Works, Inc., Reading, Pa. Called ‘‘Tool- 
Mates,"" the boxes fit all standard pickups 
ranging from a half-ton to one-ton chassis. 
They are available in four lengths—78, 90, 


96 and 108 inches. 
o * 


Coating for Brake Shoes 


Developed by Raybestos 


Raybestos division of Raybestos- 
Manhattan, Inc. has developed 


Ray-Bond, a coating designed to 
protect newly manufactured brake 
shoes from corrosion in storage. 
Raybestos claims Ray-Bond is 
resistant to oils, brake fluids and 
water, that it prevents the shoe 
from rusting until it is ready to 
be bonded and that it provides 
post-bonded protection against rust. 
+ * +. 





AXLE STANDS—Ken-Tool Mfg. Co., 768 


E. North St., Akron 5, O., has announced | 


a line of axle stands featuring extra-heavy 
construction. 
includes five models, from three to 15-ton 
capacity. The stands are self-adjusting to 
any floor contour and requires no special 
shimming or leveling, it is claimed. Other 
safety features are said to include a self- 
locking mechanism to prevent accidental 
release while stand is loaded, a saddle 
design to keep loads from slipping, and 


large dimensions to minimize tipping. 
> = > 





The line of Ken-Tool stands | 








SHOCK SPRING —A shock spring ha 
been marketed by Hercules Shock Spring 
Co., 12896 Artesian, Detroit 23, Mich. The 
shock spring stops “bottoming” completely, 
|}and increases lood capacity of cars and 
light trucks by up to 750 pounds, it i 
said. Hercules shock springs fit over any 
standard airplane-type rear shock ab. 
sorber, and are gvoaranteed to be rus, 
salt, and corrosion-free. Fitting clamps ore 
j made of cast aluminum, and will not 
| squeak or require grease, it is soid. 


i . > > 
| 





BATTERY STORAGE UNIT—A unit de 


| signed to maintain a full charge on bal- 


teries in storage without the possibility of 
|““burn up” through overcharging has been 
announced by Rex Metal Craft, Inc., Dept. 
17, 1717 Gent St., Indianapolis 2, Ind. 
Known as the Battery Keeper, it is ideal 
for use on any 6 or 12-volt storage battery 
that may be unused over extended pe 


|riods, it is said. The unit plugs into any 


MIRROR ASSEMBLIES— Auto Lamp Mfg. 
Co., 2909 Indiana Ave., Chicago 16, Iil., 
has announced its Pathfinder “Square” 
look mirror assemblies with hinge or body 
mounting extension arms. These five-inch- 
square mirror heads have gloss with 
rounded corners and carefully beveled 
edges, it is said. The mirror glass is set 
in a steel head with universal swivel ball 


| joint secured between two tension plates 


with screw adjustment to maintain any 
desired position. Called the No. 3555, No. 
3556 and No. 3557, these assemblies 
have long arm extension from 14 to 23% 
inches. No. 3555 has hinge type extension | 
arm with 2 to 3-inch hinge adjustment. | 
No. 3556 has body mounting type ex-| 
tension arm with U & L Bracket. No. 3557, | 
specially designed for Ford Trucks, has/| 
side mounting type extension arm and 


special hinge bracket. 
7-2 


eee? Shwe Gar mers 
—= Nae 

nat eee 

awe amen 


wee ences omens 
a eT) 


cones 


‘Sri Sete 








ee " 


oneal 
som ae 


iF 





es 





STUDS AND NUTS — Wheel and rim 
studs, stud nuts, inner and single-cop 
nuts are being manufactured by Transit 
Parts Co., 35700 Vine St., Willoughby, O. 
The units are cadmium-plated to give max- 
imum wear, the firm said. 


110-volt electrical outlet and features on 
industrial rectifier, six-foot power cord, 
and two lead cords, with corrosion-resistont 


battery terminals. 
a 





MUFFLER — “Engine Mated” mufflers 
from Alexander-Tagg Industries, Inc., Hal- 
boro, Pa., are said to incorporate desig 
features to provide stronger heads and o 
more attractive appearance and thot fil 
the cubic inch displacement of engines in 
oll makes of trucks, not just exhaust 
pipes. The heavy gauge steel mufflers 
that are said to be available with the 
new shaped heads include ATI Sound 
Sentry units which are multi-path, gas en- 
gine muvuffiers that give maximum noise 
reduction with low back pressure; AT! 
Power Guard gas engine mufflers offering 
minimum back pressure with acceptable 
silencing, and ATI diesel mufflers. 

oe. oe 


Lathe Collars 


Non-glare, satin-finish chrome 
graduated collars now are standard 
equipment on all 10-inch and larger 
South Bend lathes. They are made 
by South Bend Lathe, South Bend 
22, Ind. 
































TV GUIDE... today’s greatest growth magazine... delivers 


RE READERS PER DOLLA 


than any other magazine covered in 1958 Starch Consumer Magazine Report 





All statistics in this - are deri a en 1958 Starch Consumer be ry zine Report covering primary readership. 
The Starch figures are projected against current circulation guara and current c oh gut r blac he wnd-white e page. 


MORE PRIMARY READERS PER DOLLAR . MORE HOUSEWIVES PER DOLLAR 


TV GUIDE TV GUIDE 
Reader's Digest ... . 690 | Reader's Digest 





esiegiairiz 


Saturday Evening Post . 489 


Total number of TV Guide magazine readers—14,755,000 


















TV GUIDE - TV GUIDE 
Reader’s Digest [E}\ Reader's Digest 
de- 
bot. 
yi ool ae ; 
ert Saturday Evening Post . 10/7 Saturday Evening Post 
= Total number of TV Guide magazine young married adult readers—3,835,439 Total number of car-owning families reading TV Guide—5,642,000 
~ 
ms ..and the readers are concentrated in Sindlinger Markets “I” and “Il,”* where greatest sales potential lies 
*synonymous with Nielsen “A” and ““B”’ counties | Readers — ” 
Market “I” Market “II” Markets “I” and “II” 
TV GUIDE 41.5% 36.6% 78.1% 
READER’S DIGEST 37.6% 2/.8% 65.4% 
LIFE 38.1% 29.5% 67.6% 
LOOK 38.7% 30.7% 69.4% 
SATURDAY EVENING POST 37.1% 29.1% 66.2% 

Source: Audience Characteristics of Five Magazines, Sindlinger & Company (1958) 
= More readers per dollar and greatest concen- You will want to turn to both reports whenever 
Yr tration in the best areas for the sale of mass- media selection is under study. They are yours 

: market products—that combination is a big for the asking. Call your local TV Guide 

ust factor in TV Guide magazine’s explosive upturn advertising office or write National Advertising 

- in advertising volume. Department, Radnor, Pa. 
. New off the press are TV Guide reports covering 

ise these two important surveys. Each contains a 

a wealth of valuable data about important mass- 

ple market publications. 


More than 6,500,000 circulation 







BEST-SELLING WEEKLY MAGAZINE IN AMERICA 
























































































AMONG BOTH because of its crisp 
and authentic local, national and 
world news coverage, its clean 
format, its outstanding feature 
writers and comics, and its com- 
plete reporting on radio, TV, the 
movies and theatre. 


THIS INSURED EDITORIAL READERSHIP 
CAN ONLY MEAN INSURED ADVERTISING 
READERSHIP FOR YOUR SALES MESSAGES. 


For ECONOMY—for more advertis- 
ing for your dollar concentrated 
on those with more dollars to 
spend—use the Morning Courier- 
Express. FOR SATURATION-— 
use the Sunday Courier-Express— 
tures have a particularly strong the state’s largest newspaper 
appeal to homemakers. outside of Manhattan. 


ROP COLOR available both daily and Sunday 


Buffalo Courier-Express © *st!Sextss Sisessine Netwon 


unday Magazine Networks 
quskanadioas Scolaro, Meeker 
Western New York's Only Morning 
and Sunday Newspaper 


insured 
Readership 


AMONG MEN because the Courier- 
Express is undisputedly Buffalo’s 
leading financial and business 
paper—most complete initssports 
coverage and first with final re- 
sults of most sporting events. 


AMONG WOMEN because its daily 
special women’s pages and fea- 


. & Scott 
: Pacific Coast: Doyle & Hawley 
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GREY IRON GASTING 


ONE 
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[OST MODERN 
DUCTION FOUNDRIES 


THE WHELAND COMPANY 


FOUNDRY DIVISION. 


ATTANOOGA 2, TENNESSEE 


Put Your Auction In The Spotlight 


Thousands of leading car dealers . . . your best 
customers . . . . read AUTOMOTIVE NEWS 


every week. 
An advertisement or listing of your auction in our 


“LEADING USED-CAR AUCTION DIRECTORY" 
will let them know who you are, where you are, 


and all the good things you have to offer. 


Frequency rates on request. 


Contact 


Automotive News 


965 EAST JEFFERSON AVE., DETROIT 7, MICH. 


(Space in “Leading Used-Car Auction Directory” reserved for 
recognized wholesale auto auctions only.) 
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| prototype section—prototype devel- 
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Decade of Progress... 





Body Engineers View 
10 Years of Advances 


(Continued from Page 14) 


plied to the desired area before 
painting operations in a viscous 
liquid state,” he explained. “The 
oven heats expand and cure the 
material into a sponge rubber 
consistency. The actual volume of 
material increased by about 150 
percent.” 

However, he added, use of ex- 
panding sealer has been retarded 
because the joints to be sealed 
must be correctly designed (pref- 
erably, three sides enclosed), the 
material cost is high and it has a 
tendency to expand in storage, es- 
pecially in a warm area. 

Arthur M. Tomchuck, of Ford 
Motor Co.’s stamping process de- 
partment, said that many Ford 
engineers wonder how they ac- 
complished their jobs before the 
company set up its plastic proto- 
type section seven years ago. 

* * > 

HIS section makes full-size or 

%-size visual study models to 
permit those in body engineering, 
manufacturing engineering and the 
operating divisions to resolve ear- 
and processing 
problems with each new car. 


Such problem areas include struc- 
tural design, assembly, welding, 
dies, tooling, material handling, 
checking, purchasing, cost compari- 
sons, metal and other finishing, 
processing, shipping, testing, clear- 
ances and many others. 

Declaring that plastic prototypes | 
are made quite early in a new 
model program, Tomchuck said: 

“Styling makes the clay models, 
body surface layout makes sur- 
face lines from clay models and 
body structures designs the struc- | 
ture into each job and then sends 
this information to the plastic 
prototype section which makes 
the necessary forming models. 
From these forming models, plas- 
tic prototypes are vacuum 
formed. Approximately 90 per- | 
cent of our models are in full | 
size and the balance in % scale.” 

He said the skilled team in the 


opment engineers, mode] makers 
and model fabricators—realizes that 
quick delivery of the models is| 
more important than a perfect 
finish. 

“Utilization of plastic prototypes 
early enough in the design stage 
of a new model program and in 
planning for manufacturing.” said 
Tomchuck, “makes it possible to 





| save millions of dollars annually by 
| getting programs under way in less 


| 


|} time, reducing engineering man- 
|hours, reducing engineering 
| changes, reducing tooling costs, 

increasing use of manufacturing 
suggestions and affecting more co- 
| operative teamwork between manu- 

| facturing and engineering from the 
beginning of the design to the fin-| 
ished product. 

“Wise old Confucius once said, 
‘One picture is worth a thousand 
words.’ Ford Motor Co. engineers 
say ‘One plastic prototype study 
model is worth 50 pounds of prints 
and 50 hours of explaining that 
goes along with the prints.’” 

7 * > 


Hardware Problems 


O. RILEY, director of product 

* engineering and development 
of the Ternstedt division of General 
Motors, discussed the two types of 
automotive body hardware — me- 
chanical and ornamental. 

“Each of these two types of 
hardware presents problems pecu- 
liar to it and requires its own en- 
gineering approach,” Riley said. 
“The difference in the methods 
used to resolve these problems can 
be examined by discussing them 
separately. 

“Car owners take the proper 
functioning of the invisible or me- 
chanical hardware items for 
granted. This, together with the 
fact that they are hidden and not 
easily accessible for servicing, 
makes it mandatory that these 
parts be designed and engineered 
to be efficient, durable, of sufficient 
strength to provide maximum saf- 
ety and manufactured at a cost 
compatible with their use. 
“Ornamentation is originally 





| Riley compared the current door) 
|locks which are electrically oper- | 
| ated mechanisms with 50 parts to | 


| tional manual type to the present 
| power-operated, six-way adjusters, 


| supporting wider seats. |given credit for,” he declared. 


conceived by the auto stylist and 

is in the form of a color render- 
ing, black and white drawing or 

a@ piece of painted clay. The styl- 
ist’s function is to create some- 
thing that will appeal to our 
esthetic sense; his primary con- 
cern is not the material to be 
used to produce the part, the 
method of fabricating and finish- 
ing, or means for attaching or 
assembling to the body. These 
are the problems of the hardware 
engineers.” 

To reproduce faithfully in durable 
material what has been conceived 
by the stylists, Riley said infinite 
attention to minute detail must be 
paid. Even a small change in a 
radius or thickness of a line can 
cause a change in the light reflec- 
tion so that the finished part looks 
different, he pointed out. 

“Decorative parts on a per pound 
basis are among the most expen- 
sive components of an automobile,” 
he commented. “This is caused by 
the relatively high price of the 
basic materials used. 

“Also, these parts due to their 
physical shape, production volume 
and yearly model changes, are not 
often fabricated by automated 
methods. The finishing processes of 
plating and painting also require 
many hand operations.” 

= * > 
were that in the past 10 years | 
the design and engineering of 
automotive body hardware has be- 
come considerably more complex, 


| the former slide-bolt locks that had 
28 parts. 

Seat adjusters also have consider- | 
|ably changed—from the two-direc- | 


engineers are also | 

using new methods in their work. | 
For instance, Ternstedt engineers | 
recently developed electronic | 
computer programs to calculate 
the number of key interchanges | 
in door lock cylinders and to | 
solve some of the gearing and | 
cam problems in mechanical | 
hardware. 
Riley concluded, “a constant in- 

terchange of information between 
the body and hardware engineers) 


——, 


are still many obstacles to over. 
come. Welding equipment rang. 
facturers are working steadily on 
the problems and will, one day, 
lick the ones that seem so insur. 
mountable today. Welding time 
cycles are too long and the 
erations are consuming too much 
power. 

“I can conceive of the time when 
stampings will be automati 
shunted from the press lines into 
an assembly line for flashless weld. 
ing.” 

a oe cad 

— SUNDBERG, an independ. 

ent industrial designer, said he 
was selected to discuss current auto 
styling because an automobile 
stylist couldn’t tell the truth about 
his own product unless he were 
financially independent and he 
couldn’t criticize his fellow stylists 
at competitive companies if he were 
a gentleman. 


“There seems to be a general 
agreement among designers that, 
with a couple of exceptions, the 
year 1958 was one of the saddest 
years in the history of auto styl- 
ing,” said Sundberg. “We estimate 
that approximately 90 percent of 
the cars were worse stylewise than 
in 1957. 

“While 1959 has not brought 
the hoped-for improvement, we 
feel that approximately 60 percent 
of the new cars are an improve- 
ment. 

“All of the cars that we feel are 
improved have one thing is com- 
mon—less chrome—or at least a 
more tasteful use of it. This is par- 
ticularly true of the cars that have 
|had the advantage of major re- 
| tooling programs. This leads us to 
wonder if in 1960, or the ‘facelift’ 
years, Management can resist 
‘schlocking’ them up with chrome 
to make the required difference in 
model years.” 

Sundberg paid tribute to the tool- 
and-die makers and the body en- 
gineers for the execution of the 
present-day contours and shapes 
that would have been considered 
impossible not so long ago. 

“Only good design can succeed, 
because, believe it or not, most of 
the people, rich and poor, have 





|much better taste than they are 
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is required from the very beginning 
and during the development of en- 
gineering work. A clear under- 
standing must be established) 
regarding specifications for perfor-| 
mance and appearance require- 
ments. 

“The trend to yearly style | 
changes in the wide scope of these | 
changes has brought about a condi- | 
tion whereby parts that had been| 
carryover for five or more years) 
must now be redesigned and en-| 
gineered for every model change. | 
This, along with the ‘pushbutton’ 
era of more power-operated acces- 
sories, has resulted in the need for 
considerably more engineering to 
be applied to automotive hardware.” 

” - * 


What Is Automation? 


JRBeNARD J. WALLIS, president 
of Livernois Engineering Co., 
began his talk on automation by 
versonally defining it as “the in- 
tegrated, continuous processing ex- 
tending from the time the part to 
ba processed enters the equipment 
until it emerges, with the equip- 
ment operations being internally 
controlled and automatically read- 
justed.” 

Wallis admitted that a medium- 
sized plant can be automated to a 
greater extent than a large plant, 
but added that when U. S. cars are 
designed for automation, as they 
ultimately will be, the automation 


of the larger plant will be just as | 


extensive, He said current attempts 


to automate body assembly are ob-|| 1 | enclose check covering books at | 
structed by welding techniques and || %. 
material handling, but that these|| [1 Send books C.O.D., plus postage 


difficulties will be overcome. 
“Significant progress,” he 
stated, “has been made in auto- 
mating stamping operations. 
However, in the assembly of 
stampings where welding is the 


Tlorgren-Stemat 


5434 So, Delaware, Littleton, Colo. 











Can 
Used Car Profit 


Be Increased ¢ 


The answer to 
this and count- 
less other ques 
tions is in “The 
Automobile 
Dealer” by 
Martin H. Bury. 
This valuable 
book, now in its 
second printing, 
has been ac 
claimed the 
“bible” of its field. oe now with 
coupon. If, after 10 ou are 
not convinced that this ei. merits 
being a worthwhile, permanent ref- 
erence, return it and your money 
will be refunded. Send for yout 
copy now before it slips your mind. 





| PHILPENN PUBLISHING COMPANY “a 
| 1750 N. Broad St., Philadelphia 2/, Pa. _—| 


Send____c¢ {copies) © of the new book, | 
| “The Automobile Dealer" 


each 
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Phoenix Dealers to Use Test in Shopping Center . . . 


Five Western Shows to Open 


(Continued from Page 3) to both the younger set and their 
parents has been lined up, he said. 
Les Paul and Mary Ford, singer 
Veronica Martel, and the newest 
teen-age rage, Conway Twitty, 
will appear the first four days, 
followed by the Four Lads, 
daily. The hour-long productions | Gretchen Wyler, musical comedy 

will be headlined by the Four Lads} singer, and the Honey Girls. 
singing quartet and the Three Suns| The theme of the show is “A ’59 
instrumental group. for Christmas Time.” One of the 
* * |features will be the giveaway of a 


will be exhibited in one large dis-| 
play area, while imports, antique, | 
custom and classic cars will be) 
shown in the exhibition hall be-| 
neath the arena. | 

Stage shows will be held twice 





+ 


FICIALS of the show, spon- 

sored by the Associated Auto 
Dealers of St. Paul and Saintpaul- 
ites, Inc., expect an attendance of 
50,000. About 41,000 saw last year’s 
exhibits. 

A new format has been adopted 
for the Sioux Falls exposition in 
the Coliseum, said D. B. Broderick, 
manager of the sponsoring Sioux 
Falls New Car Dealers’ Assn. 


Instead of having the enter- 


tainment and exhibits in separate | 


halls, they will be housed in the 
same auditorium, Broderick said. 
Everyone who attends this year 
will pay, he added. In other years 
there was a fee for only the stage 
show. 

Admission prices will be 90 cents 
for adults, 50 cents for juniors and 
% cents for children, Broderick 
said. 

The association will stage the 
South Dakota Miss Universe con- 
test for the third straight year. The 
winner will represent the state in 
the Miss Universe contest in Long 
Beach, Calif. 


> cs * 


O civic projects—the Variety 

Boys Club and Rotary Club 
Little League—will divide proceeds 
from the fifth annual Houston show 
in Sam Houston Coliseum and its 
annex. 

“We expect considerably more 
people than last year’s 65,000,” said 
R. M. Pearson, chairman of the 
show committee. “The 1958 model 
show was relatively late. The pres- 
ent date is close to that of our 
most successful of the four past 
shows, which was run in October.” 

Entertainment designed to appeal 






Salvo at U. S. Design i 
Britisher Draws Bead 


| Studebaker Lark, Pearson said, 
a * * 

| HOW SHORTS: GM’s Motorama 

drew 380,506 visitors during a 
nine-day run in Boston’s Common- 
|wealth Armory. In 1956 the show 
|was seen by 471,096 during an 11- 
|day period. Motorama now has 
| been dismantled, with various ex- 
| hibits slated to go to various auto 
|shows throughout the nation. 
| About 100 service stations in the 
| St. Louis area are selling tickets 
|for the St. Louis auto show, which 
|runs until Sunday (Nov. 30). Sta- 
| tion operators are members of the 
| Midwest Gasoline Dealers Assn. 
| Dealers in Marietta, Ga., and the 
Town & Country Shopping Center 
staged a two-day auto show in a 


} 





| 
| 


facilities for business sessions and 

model demonstrations,” he added. 
“There will be excellent accom- 

modations for television and the 


show in the theater could be tele-| 


” 


vised over any national hookup, 
Mayer continued. 


For shows and sales meetings, 
Mayer said, all facilities will be 
available including radio, FM and 
public address systems. The light- 
ing system will be tailor-made for 
auto shows, with “all sorts of ad- 
justments for interesting lighting 
positions and color moods,” he 
e.dded. 

There will be a restaurant facing 
the lake, Mayer explained, where 
car manufacturers may entertain 
guests, and a cafeteria for fast food 
service. There will also be banquet- 


| style service, he said, and lunch- 


eons and dinners will be available 
in all meeting rooms. 

There also will be space for per- 
manent displays, Mayer said, and 
“the center will be open to the pub- 
lic at all times, except for the 
closed-meetings section.” 

a * « 


2-Day Pasadena Show 
Draws 25,000 Visitors 


PASADENA, Calif.—A two-day 


roped-off section of the parking} auto show sponsored by the Pasa- 


area. 


= * * 


dena New Car Dealers Assn, and 
the Pasadena Independent, Star- 


New Chicago Exhibit Hall | News drew more than 25,000 visi- 


Called Ideal for Auto Show 


CHICAGO.—A spokesman for the | 


Metropolitan Fair & Exposition 
Authority told Avtomotive News 
last week that the Exposition Hall 
now in the early building stage 
was planned and designed to ac- 
commodate many activities of the 
automobile industry. 

However, Ed Cleary, manager of 
the Chicago auto show, said auto 


representatives had not been con-| 


sulted on their needs. 

David Mayer jr., Authority chair- 
man, said there will be more than 
340,000 square feet of exhibit floor 
space. Exhibitors and officials can 
walk off the exhibition floor into 
the balcony of the theater, or down 
one flight to the 5,000-seat audi- 
torium where they will have “ideal 





(Continued from Page 58) 


cept some degree of compromise; 
if you cannot easily look over 


the top of a car, its lines will | 


Rever really seduce you, but if 
you can, you will never be really 
comfortable when getting into it, 


ae in it or trying to leave | 


“I have seen too many seat 
squabs placed just at that angle 
which gives you a pain in the 
neck and prevents you from see- 
ing the wing tips (fender edges) ; 
rear-seat cushions allowing for 


GET THE MOST 
FOR YOUR MONEY 
WITH A 


MANLEY 


THE PIONEER IN 


WRECKERS 
3 to 20 


® 3 Ton to 20 Ton models available 
from stock 
ENGINEERED FOR 
STRENGTH AND DURABILITY 


Maniey—A Division of 
Douglas Motors Corp. 
1234 N. 62nd St., Milwaukee, Wis. 
Please send detailed information 









the sheerest two-point contact, 
with subsequent high specific 
pressures on the surfaces con- 
cerned; and rear seats—they are 
worse than the front ones gen- 
erally—placed so low on the floor 
that you can rest your head—for 
which there is not enough room 
anyhow—on your knees quite 
easily. 

“Most of these things can be 
prevented. Take a look at the 
front seat of the new Humber 
Super Snipe with its adjustable 
squab, for instance, or the Citroen 
DS-19 rear seat—but with French 
trim. True—it looks less like a 
piece of furniture from an Ed- 
wardian library, but what do you 
care after 400 miles? 

“All makers seem to use for 
their body design dummies which 
they call by their Christian 
names, but I do not always feel 
in harmony with Oscar, Peter 
and Paul. 

“Good visibility means for me 
that I should be able to see the 
tips of my wings and the tips 
of the mountains yonder and the 
motorcyclist who tries to take 
cover in the projection of my 
windscreen pillar when he hurls 
himself at my car. 

“And is it really unfair if I 
make the wipers work in order 
to find out how much I can see 
when it rains? ... 

“When it comes to the question 
of finish, I do not bother so much 
about the actual shine, but try 
to imagine how the car will look 
after having been used for trans- 
port purposes by the adult mem- 
bers of the family and as a 
playground by the children for 
several years .. .” 








tors. 


The top deck of the three-level 
parking lot of the J. W. Robinson 
department store was the setting 
for the display of 125 U. S. and for- 
eign cars. 
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NOTICE TO 
AUTOMOTIVE NEWS 
SUBSCRIBERS 


Effective January 1, 1959 subscription prices for 
AUTOMOTIVE NEWS will be: 









$ 9.00 one year 
16.00 two years 


U. S. and Canada and 
U. S. Possessions 


—— 





| $13.00 one year 
22.00 two years 


All other countries 


—=—-— 


New prices apply to all new and-renewal subscrip- 
tions which take effect on or after January 1, 1959. 


This modest increase is due to higher postage rates. 


Automotive News 


965 East Jefferson Avenue, Detroit 7, Michigan 
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What Happens 






To Your Car Sales 


When The Snows And Rains Come? 





KAR-SHOW OWNERS GO RIGHT ON SELLING 


Think what it will mean to your sales if there is 
no interruption due to snow, rain, and ice! Kar- 
Show keeps your cars clean and available . . . 
displays them at their best, regardless of weather. 


These all-steel, low-cost outdoor merchandising 
units have proved their value time and again for 
dealers coast to coast. They cost, on the average, 
less than $250 per car installed. Maintenance sav- 
ings alone (up to 66% based on NADA figures) 
will pay for your Kar-Shaw in just two years. 
Sales increases up to 25% are not unusual. 


It will cost you nothing to find out how you, 
too, can put Kar-Show to work on your sales lot. 
Write now to any distributor below, or direct, for 
illustrated literature, information, and prices. 


Steel Builders, Inc. Box 5157, Columbus, Ga.—FA -4-2452 


ATLANTIC STEEL CO. 
P.O. Box 1714 
Atlanta 1, Ga. TR 5-3441 


FABRICATED METAL PRODUCTS CO. 


or any of these distributors 
NORTH CENTRAL STEEL BUILDERS 
P.O. Box 268 
Sioux Falls, $. D. 8-2331 


104 Bauer Ave. 
Louisville, Ky. TW 6-1840 


CONTINENTAL STEEL PRODUCTS CO.STEEL BUILDERS SOUTHWEST DIV. WEST COAST STEEL BUILDERS 


39 Maple Ave. 
Netcong, N. J. NE 2-2333 


34152 Milton’ 
Dallas 5, Texas EM 8-1831 


2456 Van Ness Ave. 
San Francisco, Cal. OR 3-1517 
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Sales Testing the Imports 
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| cars. Exception is the fourth speed 


| be lifted off the ground with the 


ception is the floor-mounted head- | of the transmission. It’s an over-| greatest of ease and a potential 
light-beam control. It’s in the way | dtive, used after the car is travel- | sale might go down the drain if 
and leaves no room for a left | ling 35 or 40 miles an hour by shift- | an enthusiastic prospect finds him- 


foot. 


|ing to neutral, pressing the shift 


Starting is a snap. Turn the key| lever downward against a spring 
in the steering-wheel lock (old| 2nd then shifting to a forward po- 


timers will remember to wiggle the 
wheel to free the lock bolt) a full 
half turn to the right. This turns 
on the ignition and causes the oil- 
pressure indicator to light up. 

Pull the choke, push the starter 
button and the engine fires. Then 
you'll notice a red glow behind the 
temperature meter. Peugeot asks 
403 owners, before driving off, to 
let the engine idle until this glow 
fades out. 

> > + 


Fourth Speed Is Overdrive 


ANDBRAKE, clutch and gear- 
shift lever match our American 


sition slightly under second gear. 

This is pretty good, for you 
need only shift two times in 
traffic and can use the O. D. for 
highway touring as required. It 
cuts engine r.p.m, about one third. 

Steering is fast and accurate. The 
rack and pinion gear includes an 
automatic device to take up play 
and eliminate backlash. Wheel ratio 
is 3.75 turns lock to lock, which is 
more than fast enough to keep the 
sports-car crowd happy. 

However, go easy on demonstrat- 
ing this quick steering until you 
are used to it. Rear wheels can 


The New Classic Look 
in Foreign Motor Cars 


On September 8, 1958, Automotive News published the first Advertisement 
announcing a new Dealer Network for Japan's Datsun Motor Car. Response 
was exceptional. There was overwhelming interest in the New Classic 
Styling. The Datsun caught the imagination of profit-minded Dealers 


across the country. 


It is rare for a concept of design to be so fine that it immediately becomes—and 
remains—a Classic. The Datsun is a roomy, comfortable, low-priced motor car. 
Since 1835 Datsun has been respected as a quality automobile ail over the World. 


The New Classic Look 
in U.S. Auto Showrooms 


Now—in America—the Datsun fills a specific opening in the market... an 
opening not being filled by any other motor car . . . imported or domestic. 
This great profit potential is why so many Dealers responded. The Datsun 
Marketing Program includes a Protected Profit for the Dealer. The Sales 
Promotion, Advertising and Public Relations Campaigns are as handsome, 
functional and classic as the Datsun itself. 


Dealer Franchise Applications are being processed immediately. For further 
information write on your letterhead or mail the coupon below. 


- 


My 
Dealer 
Addr 


City. 


DATSUN 





Luby Datsun, 107-36 Queens Bivd., Forest Hills 75, N.Y.C., N.Y. 
Yes, | am interested in the Datsua's Profit Potential. 


i 
i 
! 
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I 
! 
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LUBY DATSUN 
DIST, LTO. 
107-36 Queens Boulevard, 


Forest Hills 75, 
New York City + BOulevard 3-7555 


self using only three wheels to 
round a corner. 
* * * 


Ride Is Comfortable 


ne qualities are firm by 
American standards, but not at 
all uncomfortable, Best demonstra- | 
tion will be running down a paved | 
road at 50 miles an hour, then 
driving off onto a rough dirt 
shoulder. Scary, but you'll notice 
little difference in ride, and there’s 
no loss of control. 

Front springs are crossways, 
like the early Ford V8s, with | 
front-axle mountings bearing a 
strong resemblance to our ball | 
suspensions, Rear springs are | 
coil jobs located forward of the | 
rear axle. 
A huge stabilizer bar ties the | 

axle and body together and pre-| 
vents side sway. Double-acting hy- | 
draulic shocks are used front and 
rear, and can be refilled to main- | 
tain their usefulness over a long) 
period of time. 

Finned and slotted brake drums, | 

both front and rear, are 10 inches | 

in diameter, with plenty of cooling | 

space between the drum and wheel. 

We tried a number of fast stops, 

one after the other, and noticed 

no measurable amount of fading. | 
> * . 


Stops Straight and Easy 


Gas stops, with all four tires 
losing rubber, caused no un- 
friendly actions. The car stopped 
in a straight line, even though the 
pavement was rough enough to 
justify side slip. Two 1%-inch brake 
cylinders are used on each front 
wheel, while one 1-inch cylinder is 
used for each rear wheel. 

After driving the Peugeot for 
over 600 miles, we checked our 
total gasoline mileage. Factory 
literature mentions 30 miles per 
gallon, which must be a steady- 
speed reading with the Overdrive 
in use. 

For average driving, we tallied 
21.41 miles per gallon of Mobilgas 
Regular, which can be used because 
the 403 engine runs a 7.5 to 1 com- 
pression ratio. 

Less enthusiastic drivers could 
get better mileage, but we feel this 
is pretty good considering the state 

of Los Angeles’ famous freeways. 
7 7 . 


Top Has Sun Roof 


[ummEs a lot of class in this 
little car. The top is cut with 
a steel sun roof which can be 
opened to many positions for bet- 
ter visibility of overhead traffic 
lights or enjoyment of scenery. 

Front doors have adjustable 
arm rests, map pockets and but- 
ton locks that lock the door when 
pulled upward. This is the oppo- 
site of most American cars. 

There’s a central arm rest for 
back-seat passengers, with an ash 
tray in the arm rest, serviceable 
rubber floor mats in front, blue 
carpet in the rear, with adjustable 
seat backs making into a full- 
length bed. Or the passenger seat 
can be converted to a bed, leaving 
the driver's seat upright for tour- 
ing. 

Under the hood you will find a 
most unusual engine. The four- 
cylinder job uses true hemispher- 
ical combustion chambers in an 
aluminum head, Though rated at 
a modest 60-65 horsepower (depend- 
ing on whose figures you accept), 
the 403 could be a real bomb with 
increased compression ratios to use 
our better grade gasolines. 

oe * ” 


Loose Steel Liners Used 


HE cast-iron block uses loose 

steel liners that can be lifted 
easily for replacement after the 
head has been removed. A down- 
draft carburetor mounts directly to 
the head (no intake manifold) and 
pulls air through a tuned silencer 
and an oil bath cleaner. 

The water coils for the car 
heater are next to the engine, as 
is the 12-volt battery. Oil filter 
(cleanable), fuses and electrical 








For Greater Visibility— 


The steel sun roof of the Peugeot 403 
can be opened to many positions for bet- 
ter visibility of overhead traffic lights, for 
more ventilation and observation. 


* * * 


connections are easy to find and 
easy to service. 

Two novel items include the 
socket for an underhood light and 
a switch on the battery to discon- 
nect the electrical system while 
working on the car. This last item 
alone should prevent a number of 
damaged mechanics. 

In back you'll spend more than 
a minute looking for the fuel-tank 
filler cap. There is none. Lift the 
lower portion of the left tail light 
and you'll expose the filler tube and 
find the “cap” is a soft rubber 
plate, spring-mounted to the lid, 
which seals the filler tube when 
the lid is closed. There's no chance 
of losing a cap. 

« + * 


Spare Is in Handy Spot 
on. capacity is about % the 

capacity of a 1958 Chevrolet, 
with the spare tire under a shelf. 
Owners will like this, for tires can 
be changed without unloading the 
luggage. 

This is another car you should 
put on the hoist, Underneath is 
the solid torque tube drive, with 
center mounted bearing to elim- 
inate drive-shaft rumble. 

The unit-body construction shows 
to a good advantage, as do coil 
springs and refillable shock absorb- 

ers. The differential is a worm- 
drive unit, similar to that used by 
heavy-duty trucks, And the trans- 
mission has a magnetic plug to 
pick up metal particles. 


Some Points Bear Watching 
yom are a few Peugeot points 
that bear watching. The owner’s 
manual and shop manual leave a lot 
to be desired. For example: There’s 
lots of information about the car- 
buretor, little on the distributor. 

Figure out simple English 
equivalents of French letters on 

the instrument panel controls, 
and pass them along to your pros- 
pects. 

Thumping sheet metal is impres- 
sive on some imports, but it won’t 
make a Peugeot sound good. For 
some reason the panels ring, but 
the doors sound like well-fitted 
bank vaults. Shut doors, but don’t 
pound. The car is a little noisy, 
with lots of wind whistle around 
slots in the sun roof. 

And when shifting to overdrive, 
wait an extra second or two for 
the engine to slow. Though all for- 
ward gears are synchronized, the 
O. D. will clash a bit if shifting is 
attempted before the engine runs 
down. 

* x ~ 


Needs Special Antifreeze 


AST hint concerns antifreeze. 

Because the T N 3 engine uses 

an aluminum head with cast-iron 

block, it must have only factory- 

approved antifreeze solutions. This 

is important enough to write on 
the wall. 

Impressing prospects will be 
easy. In the showroom you might 
consider this comment from page 
44 of the Owners Manual: “By 
reason of the exceptional rigidity 
of the 403, it is possible that when 
one of the rear wheels is raised by 
the rear support, this may cause 
the wheel on the opposite side to 
leave the ground.” 

We tried it, and every door 


opened and closed as evenly ag 
when all four wheels were on the 
ground. 

Pitch the warranty inspection at 
600 miles, the comfort and spacious. 
ness of the body and the adcquate 
trunk, Demonstrate the sleeping 
seats, adjustable tilt of the front 
seats, easy-to-find fuses and steer. 


ing-wheel lock. 
* * * 


_|Stress Engine Features 


- the hood and go over the 

engine, battery location, easy. 
to-reach heater coils and point out 
the block-drain control rod which 
can be reached from the top of the 
engine. 

There’s plenty of sound insula- 
tion under the hood (and note 
that panel up under the dash), 
plus impressive steel sections of 
the unit body extending forward 
into the engine compartment, 

In back are the well-spaced tai] 
lights, the never-get-lost filler cap 
and bumper over riders to prevent 
being hooked by careless parkers. 

The trunk is lined, with a plat- 

form separating spare tire and lug- 
age. A large mirror on the show- 
room floor will give you a chance 
to talk of the rear-coil springs, 
stabilizer bar and truck-type differ- 
ential. 

In front the same gimmick will 
show off the rack and pinion steer- 
ing, and front-axle suspension that 
closely resembles our best ball-joint 
suspension. 

= as = 








No New Tricks Needed 


T $2,175 (P.0O.E.), Peugeot's 403 

sedan is a real competitive 
package. Your prospect need learn 
no new tricks to enjoy his first 
drive, if you'll take just a moment 
to explain the control knobs. 

Be sure rough roads at high 
speeds are included on the demo 
route, and have him check out the 
overdrive for cruising. There's a 
lot of value in this car. All it needs 
is showing. 





Adjustable Seats— 


There's plenty of track length to adjust 
the driver's seat to accommodate either 
the tall or short operator of the Peugeot 
403. Seat backs also are slightly dished 
to provide additional comfort. 


WSS ATT 


Salesman's Portfolio 


Introductory Trial Offer 


eT T tae -le tea Tih) 
eis 


yh ei! 


Special Introductory price 
including supply of forms 
—only 18.65 

7.05 

8) 


SAVINGS 
For Limited Time Only—One 
to a dealership 


Try it. You'll want more! 


Automotive Enterprises 
1100 North Woodward Avenue 


Birmingham, Michigan 
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and sunny. Prices remained firm today as good clean cars are sold here, Plenty of 














2-dr., $1,290* (ps); (98) Hardtop, $1,- 
425* (ps), $1,360* (ps). trading was very active from start to fin- | dealers here today, buying and selling. 
’5S (88) Hardtop, $1,185* (ps), $1,100*/ish. Sold 76 percent of the total consign- | * * . 
| (ps); 4-dr., $700*; (98) Hardtop, $1,- | ment. 
025* (ps), $975* (ps), $950* (ps). o. 2P. »S MANHEIM, PA. 
, *. a > 
Be CF ete DANVILLE, VA. | Manheim Auto Auction, Inc, Sale every 
| 53 (98) Hardtop, $410*. Danville Auto Auction. Sale every Wed-| Friday (Nov. 14). Market continues firm. 
: nesday (Nov. 12). Poor quality cars this | 50d 79 percent of 683 cars registered. 
PACKARD—’ 54 conv., $425*. ——" : : y , 
| °S3 4-dr.. $300* (ps) week resulted in lower sales percentage. | 
PLYMOUTH—’57 Belvedere Hardtop, $1,- * * * | 
|" §90* (ps); conv., $1,510*; 4-dr., $1,-| FLINT Rambler-Import Dual 
170; Suburban station wagon, $1,510*; | ’ " 
4-dr. $1,360; Plaza 4-dr., $1,050. Flint Auto Auction, Sale every Wednes- | Akron’s newest automobile deal 
| +56 Suburban station wagon, §$900%,|day (Nov. 12). Car prices are holding|ership, North Main Rambler and 
$600; Plaza 4-dr., $650. —— dean ate Se — eae Foreign Cars, has been opened by 
| “on 2-dr., $775*; Plaza 2-dr., aia Solc 7 8 ¢ s Iu y DeWitt, chairman of the 
| PONTIAC—'58 Super Chief 4-dr., $1,825* a aa Oe |DeWitt Motor Co. (Dodge 
(ps). VALDOSTA, GA. | Plymouth). The new concern will 
Ss . ,315* (ps), 
* Sar Chie Hardtop, $1.315° Be), ‘Tom Hewitt Auto Auction. Sale every|bandle Rambler, Metropolitan and 
300°: Hardtop, $1,125*, $1,040*, $920*. | Friday (Nov. 14). For the ‘high dollar’ all Lloyd. 
| ’ , 9 , : 7 — ——— ——- = == 
| °55 Chieftain 4-dr.. $1,070*; $750; 2- ae 
dr., $905*; Star Chief conv., $925* 
(ps). n 
RAMBLER—’57 Custom 4-dr., $1,530°. | new DESIG S for 1959 
’52 station wagon, $210, $125 
STUDEBAKER—’54 Champion 4-dr., $255 DESIGNED ' ESSIVE SELLING! 


’52 2-dr., $100. 
*51 2-dr., $100. 
| MISCELLANEOUS— 52 GMC Walkin truck, 
$165; International milk truck, $180 


| ’50 Willys %-ton stake truck, $525. — : 
| * * * —- 


— Auctions in Brief — 


BUSINESS CARDS 
IN FULL COLOR 


CARDS SHOWING ‘59 MODELS 
AVAILABLE FOR FOLLOWING DEALERS: 





© FORD @ CHEVROLET 
Dixie Auto aan ae every Tues- 7 ae - 
s. } © BUICK 


| day (Nov. 11). The sale is getting bigger 





and better every week. Consignment rises Send for Free Equally impressive Line of cords ovailable for 
and sales soar with each sale. Sample Folder Today Dodge, DeSoto, Chrysler, Edsel and Rombler 
| * * deolers 
INDIANAPOLIS 
Ken Schaefer Auto Auction, Inc Sale UTLEY BROTHERS, INC. ° 17631 FILER ° DETROIT 12, MICHIGAN 
(Nov. 13). Weather: Cool 


every Thursday 











Ding 
Tont *52 Custom Hardtop, $205*. __ $2,650* (ps); Voyager, $2,400° (ps). 
Leer. 51 Custom 4-dr., $105°*. anes 57 Montclair Hardtop, $1,775* (ps) ; 
NASH — '54 Statesman (6) 4-dr., $455°*, | Monterey Hardtop 4-dr., $1,705°; | 
$210°. | Hardtop 2-dr., $1,610* (ps), $1,575* 
62 Statesman (6) 4-dr., $200*, | os ha $1,515*. , pe 
. ae » AeA $1,- | "56 Monterey station wagon, ‘ 
cuss onal —i07 8 Heuaey tt St] Mog Custom "ation wagon, $1300, 
66 (88) 4-dr., $1,110* (ps). sn — Hardtop 2-dr., $800*; 2- 
the 15 (88) Holiday 2-dr., $1,260* (ps); 4-| dr., $630° 
. } : ’53 Monterey Hardtop, $465*. 
950* (ps). . 
— io ss) 4-dr,, $510°, $395*. OLDSMOBILE — '58 (98) Holiday 2-dr., 
out "51 (88) 4-dr., $135*. $2,950* (ps); Holiday 4-dr., $2,925* 
‘ . tee ; fia 710* (ps). (ps). 
- Pe a auer Patricen, cene*, re ‘57 (98) Holiday ‘dr. $2,100° (ps); | 
52 (400) 4-dr., $227*. | tant Saudey aan ~ = 55* (ps); 
95 hid -dr. ’ 
PLA MOUTH 58 Suburban (8), $1,520, | "56 (98) Holiday 4-dr., $1,605° (ps), $1,- 
ila- "57 Belvedere (8) Hardtop, $1,600* (ps); | 450° " aad one ee $1,350°* ; | 
« conv ° (RR) § i , na 
ote coe” $1,220°; Gavey (6) 4-¢r., Gi. ar. $1 as0° : (88) Holiday oar. '$1,- 
ih), +58 Belvedere (6) Hardtop, $550; Savoy a Gers 200*, $1,195*; Holiday 
9.¢ 77* $66 dr 235 
of , <*) i aa veen0 "55 (98) Holiday 4-dr $1,225* (ps); 
ard PONTIAC.’57 Star Chief conv... $1,900* | Holiday 2-dr _ $840°; (88) 4-dr., $1,- 
(ps), $1,675*; Chieftain station wagon, | 065°; 2-dr., $955° 
$1,875*. PLYMOUTH—'58 Piaza (6) 2-dr.. $1,450 
tail '55 Chieftain Catalina, $942*, $900*, '57 Belvedere (8) 4-dr., $1,400*, $1,360*, | 
$700* (ps); 2-dr., $775. | $1,355*: Savoy (8) station wagon, $1.- 
= ‘54 Chieftain conv., $750*; Catalina 2-| 345; 4-dr., $1,175*, $1,160*; Plaza (8) 
ven dr., $635°. 4-dr.. $1,100 
“s '52 Chieftain 4-dr., $115*. "56 Belvedere (6) station wagon, $1,020; | 
os 51 Chieftain 4-dr., $150*. Savoy (8) Hardtop, $960*, §900°; 
lat. RAMBLER—'55 (6) Country club, $780* Savoy (6) 4-dr., $725* 
| 54 (6) station wagon, $620; 4-dr., $477*. "55 Belvedere (8) 4-dr.. $820; Savoy (8) 
ug- "52 (6) Country club, $175. 4-dr., $600; Savoy (6) 4-dr., $590 
\OwW- STUDEBAKER — '57 Golden Hawk (8) PONTIAC—’'58 Star Chief Catalina 4-dr., 
Hardtop, $1,510* (ps). $2,555* 
ince "56 Commander (8) 4-dr., $825°. 57 Star Chief Safari, $2,020, $1,780*;| 
ngs, MISCELLANEOUS — '51 Chevrolet %-ton Catalina 4-dr., $1,975* (ps): Catalina 
f pickup, $402; Ford %-ton pickup, $222. 2-dr $1,830°; conv., $1,590° (ps) 
er- 48 Studebaker Bus, $245; Chevrolet %- ’56 Star Chief conv., $1,195* (ps): Cata- 
ton pickup, $300. lina 4-dr $1,190*; Chieftain 4-dr., 
$1,.060* 
will CHICAGO ’55 Star Chief station wagon, $1,280*; 
eer- 4 A Catalina 2-dr $850° (ps): conv., 
Arena Auto Auction, Sale every Tuesday 700° _ 
nat Prices are for sale of Nov. 11. Sold 501 | RAMBLER oS Super 8) cross country, 
oint cars from 679 consignments. $2.050° (ps); Custom (8) cross coun- 
BUICK—'58 Special 4-dr., $2,325* (ps) try, $2,015°; Super (8) cross country, 
'5T RM Riviera 2-dr., $2,000* ‘ps), $1,-/| a 840° 
950° (ps); 4-dr., $1,770* (ps); Special 4 Custom (6) 4-dr., $920° 
Riviera 4-dr., $1,635*; 4-dr., $1,495* 55 Custom (6) 4-dr., $935. 
'S6 Super Riviera 2-dr., $1,375 STL DEBAKER 57 Provincial (8), §$1,- 
403 Special Riviera 4-dr., 3: : ; 575°. 
: $1,125* (ps); Riviera 2-dr $1,250°; 
tive Century estate wagon, $1,285*; RM BORDENTOWN, N, 3 
arm 4-dr 1,195° (ps) 
first 5S Sulaaie a 4-dr., $1,070° (ps): National Auto Dealers’ Exchange. Sale 
Super Riviera 2-dr., $990* (ps). $910° | CVery Wednesday. Prices are for sale of 
ent (ps), $860* (ps); Special 2-dr.,'$930°;| Nov. 12. Volume of registrations remains 
4-dr., $925*: RM Riviera 2-dr.. $775* high. Percentage of sales dipped sligtitiy 
e (ps). F from last week. Demand for clean cars 
igh CADILLAC—'5S (62) sedan de Ville, $3,-| COmtinues very strong. Sold 77 percent out 
mo 990° (ps) of 453 consignments 
th 'S7 (60) Special 4-dr., $3.665* (ps);| BUICK—'57 Super Hardtop, $1,835° (ps) 
e (62) coupe de Ville, $3.470° (ps), §3,- $1,820* (ps); Special Hardtop, $1,700*, 
5 a 110° (ps); sedan de Ville, $3,250° (ps), ‘ $1,695°; 4-dr., $1,515° (ps) 
‘eds $3.245* (ps) 56 Special Hardtop, $1.440* (ps). $1.- 
‘56 (62) conv., $2.215* (ps); coupe de 380° (ps); 4-dr., $1,125° (ps); Century 
Ville, $2,145* (ps) _pardtop, $1,280° 
‘55 (60) Special 4-dr., $1,830* (ps), $1,- 55 Special Hardtop, $1,080°, $945° (ps) 
700* (ps). $815°; 4-dr.. 2 at $800°; Super Hard- 
"54 (62) sedan de Ville, $1,475* (ps). top. $1.020° (ps); RM Hardtop, $750* 
"SS (62) conv., $820* (ps) , (ps); Century Hardtop, $625° (ps) 
CHEVROLET—'58 Bel Air (8) conv., $3,- 54 Century Hardtop, $610°; Special 4- 
000°; Hardtop 2-dr., $1,950°, $1,920° dr., $575 
(ps): 2-dr., $1,945° (ps); Impala (8)| _ '53 RM 4-dr., $360° (ps) 
Hardtop 2-dr., $2,320* (ps), $2,290*, CADILLAC—'56 (62) 4-dr., $2,250*° (ps). 
2.135*: Yeoman (6). $1,800: Bel Air "55 (60) Special sedan, $1,750* (ps) 
(6) 4-dr.. $1,750; Biscayne (6) 2-dr., "53 (62) 4-dr., $800° (ps). 
$1,650; Delray (6) 2-dr., $1,525°. ,52 (62) 4-dr., $485° 
"67 Bel Air (8) Hardtop 2-dr., $1,900* 51 (62) 4-dr.. $415° 
(ps), $1,595°, $1,450, $1,465*; conv.,| CHEVROLET—'5S Impala (8) conv. §2,- 
$1,775*; 4-dr., $1,600* (ps), $1,590°*, 350° (ps); Delray (8) 2-dr.. $1,670, 
$1,545*; 2-dr. $1,415*; Bel Air (6) . $1,625 
Hardtop 4-dr., $1,480%; Two-ten (8) 57 Bel Air (8) Hardtop, $1,.725* (ps), 
station wagon, $1,700*, $1,635*: Hard- £1,720; 4-dr., $1,720° (ps), $1.710° 
top 2-dr., $1,440° (ps); 2-dr., $1,360*; (ps), $1,665° (ps); 2-dr $1,510°; 
Two-ten (6) Hardtop 2-dr., $1,475, $1,- Two-ten (8) 4-dr.. $1,675*; One-fifty 
450: station wagon, $1,385*: 2-dr., (8) 2-dr.. $1,330 
$1,380°, $1,285*, $1,280, $1,250; 4-dr., "56 Bel Air (8) 4-dr., $1,505°, $1,150°*; 
$1,370 , 2-dr., $1.400° (ps), $1.325°, $1,070*; 
‘56 Bel Air (8) Hardtop 2-dr., $1,470*; Bel Air (6) conv., $950*; 2-dr., $940°. 
Hardtop 4-dr., $1,255*, $1,290*: Two 55 Two-ten (8) 2-dr., $995; 4-dr., $875*, 
ten (8) station wagon $1,305*: Bel $750; Bel Air (8) 4-dr., $940*; Bel Air 
Air (6) Hardtop 2-dr., $1,265*; Two- (6) 4-dr., $785; 2-dr., $785 
ten (6) 4-dr. $1,185*; Two-ten (8)| ‘54 Bel Air 4-dr.. $575; 2-dr.. $535, 
Hardtop 2-dr., $1,175 $505°; Two-ten 2-dr.. $570°, $325 
"55 Bel Air (8) Hardtop 2-dr., $1,040*, "53 Hardtop, $610; 4-dr., $605; 2-dr., 
$940°: 4-dr.. $1,020: 2-dr. $§940*: Bel 530, $455° station wagon, $510 
Air (6) 4-dr., $925°. "52 Hardtop, $315° 
7 CHRYSLER—'5S NY Hardtop 4-dr., $3,- CHRYSLER—'57 NY conv., £2,060* (ps): 
jjust 075* (ps) Saratoga Hardtop, $1,850* (ps); Wind- 
ther ‘57 NY conv., $2.100* (ps); Windsor | sor Hardtop, $1,775* (ps) 
4-dr., $1,820° (ps), $1,719* (ps). "56 NY 4-dr., $1,415° (ps). 
jeot ’56 Windsor 4-dr.. $1,.270* (ps) "h3 NY 4-dr.. $230*° (ps). 
hed "55 Windsor Hardtop 2-dr., $1,019* (ps) | "51 Hardtop, $100° 
DeSOTO—'58 Fireflite Hardtop 4-dr., §3,- DeSOTO—'57 Firesweep 4-dr., $1,470* (ps). 
—_ 000* (ps), $2,700*, $2.580* (ps). | °56 Firedome 4-dr., $1,110* (ps). 
—— ’57 Firedome Sportsman 2-<dr., $1,850* "54 Firedome 4-dr $610* (ps). 
(ps), $1,840° (ps), $1,640° (ps) | _*53 Firedome 2-dr., $245°. 
"56 Firedome Hardtop 2-dr.. $1,400* | DODGE—'57 Coronet Hardtop $1,645*, 
(ps); Fireflite 4-dr.. $1,075* (ps). $1,605*, $1,460°; 4-dr.. $1,200. 
DODGE—'58 Custom Royal (8) Hardtop, "56 Royal Lancer Hardtop, $1,075*: Cor- 







g $2.300* (ps); Coronet (8) Hardtop, §2,- 
080°. 









‘ST Royal (8) 4-dr., $1,540*; Coronet 
3 (8) conv., $1,500* (ps). 

56 Custom Royal (8) Hardtop 4-dr., 
$1,210* (ps); Coronet (8) 4-dr., $1,- 


. 055*; Hardtop 2-dr., $1,045". 
55 Coronet (8) station wagon, $1,005*; 
4-dr., $800*. 
EDSEL—'58 Pacer 4-dr., $1,880*, $1,735°. 
FORD—'58 Thunderbird, $3,375* (ps). $3,- 

























325° (ps); country sedan (8), $2,125*, 
$2,045*; Fairlane (8) 2-dr., $1,800*; 
Fairlane (8) 500 2-dr., $1,790*; 4-dr., 


$1,595*; Custom (8) 300 4-dr., $1,730°. 
57 Thunderbird, $2,800*; Fairlane (8) 
500 Skyliner, $2,085* (ps), $1,920* 
(ps); Victoria 2-dr., $1,590, $1,525*, 
$1,445*, $1,350°, $1,495*; 4-dr., $1,- 
460°; Fairlane (6) 500 Victoria 2-dr., 
$1,455*; country sedan (8), $1,600*; 
ranch wagon (8), $1,525* (ps); Fair- 
lane (8) Victoria 4-dr., $1,520*; Cus- 
tom (8) 300 4-dr., $1,320; Custom (6) 
300 2-dr., $1,305; Custom (6) 4-dr., 
$1,170, $1,160; 2-dr., $1,110; Custom 

e (8) 2-dr., $1,105. 

56 Country squire (8), $1,300*; Fairlane 
(8) Victoria 2-dr., $1,145*, $1,135°; 
4-dr., $1,075*; 2-dr., $1,070*; country 

‘ Sedan (8), $1,115. 

55 Thunderbird, $1,385*; country sedan 
(8), $1,070*; Fairlane (8) 4-dr., $920*, 
$905*; Fairlane (6 )conv., $775*; Vic- 
toria 2-dr.. $775*; ranch wagon (8), 

: $880, $795*. 

54 Crest (8) 4-dr., $635*. 

RIAL—'57 4-dr., $2,370* (ps). 
ILN—’57 Premiere Hardtop, $2,575* 

(ps); Capri Hardtop, $2,175* (ps). 

a Premiere Hardtop, $1,600* (ps). 

55 Capri Hardtop, $1,210* (ps). 

SURY—’58 Park Lane Phaeton 4-dr., 


















onet Hardtop, $850°*. 

"55 Coronet Hardtop, $970*; Royal Hard- 
top, $910* (ps). 

"51 2-dr., $195. 

FORD — '58 Skyliner 
Fairlane (8) 
$1,960* (ps), 
775°. 

"57 (8) Country sedan station wagon, 
$1,710° (ps), $1,690°*, $1,570*, $1,550°: 
Fairlane (8) Hardtop, $1,650* (ps); 
2-dr., $1,310*, $1,225*; Sunliner (8) 
conv., $1,520°; Custom (8) 4-dr. §$1,- 
355*; 2-dr.. 2 at $1,210, $1,140; $1,- 
000. 

"56 Country Squire 


(8) 
Hardtop, 
$1,830° 


conv., $2,320°; 
$2,050° 
(ps); 2-dr., 


(8) station wagon, 
$1,510* (ps); Country sedan (8) sta- 
tion wagon, $1,415*, $1,120* $950; 
Ranch Wagon (8) station wagon, $1,- 
220° (ps); Fairlane (8) Hardtop, $1,- 
175*, $1,160* $1,100* (ps), $965; Fair- 
lane (6) 2-dr., $670*; Custom (8) 4- 
dr., $800. 

’55 Sunliner (8) conv., $840*, $815*, 
$700*; Fairlane (8) club sedan, $675*. 





HUDSON—'54 Hornet 2-dr., $285*. 
LINCOLN—’56 Capri Hardtop, $1,615* 
(ps); Premiere 4-dr.. $1,510* (ps). 
— Monterey Hardtop, $1,610* 

Ps). 
"56 Monterey Hardtop, $1,250*, $1,025*; 
4-dr., $940*. 


"54 Monterey 4-dr.. $790* (ps), $590*. 
"53 Monterey 4-dr., $465*, $285°, 
*52 conv., $250. 
"51 2-dr., $190. 

NASH—’52 4-dr., $220, $165*. 


= OBILE —'’58 (88) conv., $2,540* 

Ps). 

‘57 (98) Hardtop, $2,010* (ps); (88) 
Hardtop, $1,900* (ps), $1,885* (ps), 


$1,700* (ps). 


"56 (88) 4-dr., $1,490* (ps), $1,275* (ps); 





dual exhaust systems contribute to costly early 
failure of ordinary carbon steel mufflers. 





Bring Customers Back 


Here’s a fact that can mean more satisfied muffler Installed as replacements, mufflers made of this 









































































customers for you: 

Actual road tests show that mufflers made of 
Armco ALUMINIZED STEEL more than double 
average service life. In fact, every key part made 
of ALuminizep STEEt helps boost the average. 

Your customers will appreciate knowing about 
this because they want longer-lasting mufflers . . . 
especially now that more powerful engines and 


special aluminum-coated steel can give your cus- 
tomers the trouble-free service that brings them 
back and builds good will for you. 

Next time you order mufflers, ask for those with 
key parts made of Armco ALUMINIZED STEEL. 
Build a reputation for top-grade muffler service. 

Armco Steel Corporation, 2848 Curtis Street, 
Middletown, Ohio. 


ARMCO STEEL 





Armco Division * Sheffield Division + The National Supply Company 
Armco Drainage & Metal Products, Inc. * The Armco International Corporation 
Union Wire Rope Corporation » Southwest Steel Products 
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Features Listed by S-P, Mack and White... 





3 Makers Offer New Trucks 


DETROIT.—A Scotsman V-8 
pickup by Studebaker-Packard 
Corp., two six-wheel-drive models 
by Mack and a White 5000 highway 
tractor line are new entries in the 
truck market for 1959. 

The Scotsman V-8 is the big 
brother of a six-cylinder model 
introduced for the ’58 market. 
The success of the latter led to 
production of the V-8, said S. A. 
Skillman, S-P general sales man- 
ager. 

He said the low-price six ac- 
counted for 25 percent of S-P’s 
truck sales and is proof that truck 
owners are cost conscious. 

Skillman said lower operating 
and maintenance costs will be the 
chief selling points for S-P’s entire 
truck line for ’59. Besides the Scots- 
man, there is the Transtar series, 
ranging from a %-ton through two- 
ton vehicles, and 4 by 4 drive units. 

The Scotsman V-8 has a new 
259-cubic-inch power plant that 
develops 180 horsepower at 4,500 
r.p.m., he said, It has the widest 
clear-floor body in the industry 
—51% inches, he said. The body 
is 6% feet long in the 112-inch 
wheelbase models. 

The 122-inch wheelbase model 
offers either an eight-foot pickup 
or stake body, Skillman said. 

A heavy-duty, three-speed trans- 
mission is standard with both a 
new six and the V-8, he continued. 
A four-speed synchromesh trans- 
mission and overdrive are optional 
with both and automatic transmis- 
sions are optional on the V-8, he 
said. 

The Scotsman is rated at 5,- 
000 pounds GVW. Single-stage 
rear springs are standard while 


heavy-duty, two-stage rear | 


springs are optional. 

Other options include Twin-Trac- 
tion, which transmits power to the 
rear wheel with the greatest trac- 
tion. 

The smaller of the two Mack 
models, the B-426S, is in the 40- 
50,000-pound GVW class. It is in- 
tended mainly for dumper and 
mixer service where maximum 
traction is required, Mack said. 

It is powered by Mack’s Magna- 
dyne gasoline engine and uses the 
conventional constant-velocity 
jointed shaft in its front axle. 

The larger model, B-8136SX, is 
in the 60-65,000-pound GVW class 
and is designed for use in off- 
highway operations such as con- 
struction, logging and oil-field 
duties. 

It is powered by Mack’s turbo- 


DeSoto Unveils 
*59 Adventurer 
At Detroit Show 


DETROIT.—The 1959 Adventurer, 
top prestige car of the DeSoto line, 
made its public debut at the Detroit 
Auto Show, which opened last Sat- 
urday (Nov. 22). It is now available 
at DeSoto dealerships. 

The limited-production Adven- 
turer is offered in two models, a 
two-door hardtop and a convertible. 
It is available in two exterior colors, 
black or pearl white, with a gold 
anodized aluminum insert. The roof 
is finished in a new paint treat- 
ment which gives it a textured 
feeling, DeSoto said. 

The 383-cubic-inch Adventurer 
engine, which develops 350 horse- 
power, is available in all DeSoto 
models for the first time, the com- 
pany said. 

Standard features on the 1959 
Adventurer include swivel seats, 
three-speed pushbutton Torqueflite 
transmission, Constant- Control 
power steering and Total-Contact 
power brakes. 

Other standard features include 
8.50 x 14 white sidewall tires, dual 
rear radio antenna, outside left and 
right rear-view mirrors, backup 
lights, bumper guards, electric 
clock, hand-brake warning light, 
padded safety instrument panel, 
roof molding (on two-door hard- 
top), special steering wheel, wind- 
shield washer and electric wind- 
shield wiper. 


Ben Kay Moves 
Ben Kay, Chicago DeSoto- 
Plymouth dealer, has moved to 
new quarters at 6522-44 N. West- 
ern Ave. 





charged 205-horsepower Thermo- 
dyne diesel engine, and uses the 
large-capacity Mack Balanced Bo- 
gie with a Power Divider type 
inter-axle differential. 


The front axle differs from the 
conventional unit in that the drive 
through the steering knuckles util- 
izes two pairs of spiral-beveled 
gears, Mack said. 


This system eliminates con- 


8 More Dealers 
Named by Jaguar 


NEW YORK.—Appointment of 
eight more dealers has been an-| 
nounced by Jaguar Cars, Inc., of 
New York., U. S. subsidiary of 
Jaguar Cars, Ltd., England. They 
are: 

Miner Motor Sales, 280 Jackson 
St., Willimantic, Conn.; Mrozek 
Auto Sales, 415 Roselle St., Linden, 
N. J.; Stevens Auto Sales, Inc., 505 
N. Central, Medford, Ore.; British 
Car Sales, Inc., 2195 Fairgrounds 
Rd., Salem, Ore. 

Foreign Cars, Inc., 1025 N. Clark 
St., Chicago; Leo Martin Motors, 
1224 Fort Worth St., Weatherford, 
Tex.; Motorsport Corp., 218 Monte- 
zuma Ave., Sante Fe, N. M., and 
Rountree Imported Cars, 1800 


Barksdale Blvd., Bossier City, xa.) 











Mack Six-Wheel-Drive— 


stant-velocity universal joints 
heretofore used in heavy-d 
front-drive axles and provides 
greater turning angles and longer 
life than the conventional sys. 
tem, the firm said. 

The White 5000 features a fiber. 
glass power-tilt cab that measures 
50 inches from its bumper to the 


| back of the cab. 


White said the 50-inch dimension 


| provides maximum payloads under 
|any state highway regulations and 


accommodates almost any type and 
length of trailer with maximum 
payload-earning power. 

The cab underframe is made 
of high-tensile aluminum extru- 
sions with bolted construction 
and functions as part of the cab 
structure for added strength, 
White said. 

Tubular cross-members at the 
front of the underframe give tor- 
sional stability. 

Powered by Cummins diesel en- 
gines, two versions are available— 
the “Light 5000” and the Ultralight 
5000.” 

The “Ultralight” weighs 9,225 
pounds, including the nine-speed, 


power-shifted transmission, but less 

fuel and fifth wheel. A weight sav- 

ing of 1,250 pounds is realized by 

the extensive use of lightweight ma- 

terials, White said. 
” 


This is the smaller of two six-wheel-drive models introduced by Mack. Called the 
B-426S, it is in the 40-50,000 pound GVW class and is powered by Mack's Magnadyne 


gasoline engine. 


New Scotsman V-8 Bows— 


A new Scotsman V-8 %-fon pickup truck has been introduced by Studeboker- 
Packard Corp. It is powered by a 259-cubic-inch engine and joins the six-cylinder 


brought out last year by S-P. 





White's New ‘'5000' Tractor— 


White Motor Co.'s new “5000” highway tractor is being shown for the first time 
at the 25th convention of the American Trucking Assns. at Miami Beach this week. 
The new tractor features a power-tilt fiberglass cab that measures 50 inches from 


bumper to the back of the cab. 
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Car, Truck Output Estimates 
By Automotive News 


PASSENGER CARS 


(U. S. PRODUCTION ONLY) 









































Week Week Jan. 1 Jan. 1 
Ended Same Ended Output, To To 
Nov. 22, Week, Nov. 15, November, Nov. 23, Nov. 22, 
1958 1957* 1958* To Date 1957* 1958 
AMER. MOTORS** .... 6,400 3,238 6,120 20,915 97,533 180,092 
Bas ASR  ...000.cccccssecccccesee 6,400 3,238 6,120 20,915 92,627 180,092 
CHRYSLER CORP. .... 19,200 23,509 5,931 46,363 1,131,967 523,773 
Chrysler 2,268 450 3,628 109,932 44,334 
Imperial 714 146 1,093 35,208 11,135 
TOC ...2..22ccecccercreccceveees 1,400 2,098 442 3,387 111,479 32,768 
BIGTO ce cess cocsccessoeccececesee 4,200 5,930 1,452 10,492 271,516 103,308 
Plymouth oo... 11,500 12,499 3,41 27,763 603,832 332,228 
FORD MOTOR*** ........ 41,805 44,265 40,319 124,477 1,712,115 1,011,436 
TIIDE  scccscesvecsceseneccccosscese 1,350 476 1,330 4,135 52,004 17,412 
MINE cecccescoceseotecovse- covessoste 34,500 37,587 34,230 105,584 1,373,213 870,435 
BIBONR  ceccccesessccevcecoscocere 725 802 718 2,171 33,185 21,660 
PROPCUTY once ncesececccccesoees 5,230 5,400 4,041 12,587 253,179 101,929 
GENERAL MOTORS .. 71,014 79,283 62,444 191,693 2,459,726 1,771,394 
TEIOIE . ccccccscocesseceoosseccoscees 9,959 11,052 9,483 29,853 358,213 205,183 
TEND cccccccscccccccsoccoccseee 4,000 3,975 3,539 11,044 137,089 104,910 
Chrevr let  ............00..c000 $8,000 44,795 32,767 99,087 1,319,452 1,030,481 
Oldsmobile .................... 10,155 10,202 9,156 28,306 343,075 256,301 
SEEEUED. secincsesscccssccsccinsees 8,900 9,259 7,499 23,403 301,897 174,519 
BE CTE. cccccccccccccccccvcees 2,900 1,551 2,820 9,023 67,821 41,377 
BINIIED. cccvecccncscccencesecss neseverece DE timsnesnss = treats 4,789 1,745 
Studebaker .................. 2,900 1,494 2,820 9,023 63,032 39,632 
Total Cars, U. S. ........141,319 151,846 117,634 392,471 5,469,162 3,528,072 
en Motors’ totals for 1957 include Nash and Hudson production. 
**Ford Motor Co. totals for 1957 include Continental production. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Output, Te Te 
Nov. 22, Week, Nov. 15, November, Nov. 23, Nov. 22, 
1958 1957* 1958* To Date 1957* 1958 
CHEVROLET wu 9,400 8,835 8,347 26,169 316,253 232,027 
DIAMOND T .............. 150 143 139 471 5,137 5,167 
EE 70 47 57 179 2,546 2,530 
DODGE ecttninndees Tae 1,569 650 4,117 70,571 49,812 
SEY iissiciimanicsctivensmenen "Sige 6,197 7,838 23,392 309,934 207,496 
De csdhicmiiomddmmeneiane - Oe 1,708 1,965 4,514 61,950 51,622 
INTERNATIONAL. ....... . 2,557 1,360 3,265 108,344 79,486 
SET. cnssns diatescoensccsceves 300 341 285 902 15,919 12,715 
STUDEBAKER. .............. 304 189 272 926 8,548 8,689 
WHITE*** 415 335 416 850 17,236 15,483 
= score «908 1,490 2,273 7,735 5A,782 80,367 
MISCELLANEOUS** .. 76 72 76 224 41,042 4,041 
Total Trucks, U.S. .... 23,v90 23,483 23,678 72,744 975,762 749,435 
ee oe 165,309 175,329 141,312 465,215 6,444,924 4,277,507 
ee 8,099 8,914 7,793 24,171 373,986 306,591 
Grand Total, 


Cars and Trucks, 


U. S. and Canada ..173,408 184,243 149,105 489,386 6,818,910 4,584,098 





Revised 





**Misceliancous includes Corbitt, Marmon-Herrington, Federal, Four Wheel Drive, etc. 
"Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway in 


Mack totals. 


NB. All U, S. totals include cars and trucks for military orders. 





New Washington Quarters 


Will Be Erected by ATA 


By Jack Weed 
Truck Editor 


> MIAMI BEACH—The executive 


committee of the American Truck- 
ing Assns. last week announced 
Plans for construction of a new 
headquarters building in Washing- 
ton. The seven-story, limestone- 
faced structure is to replace the 
old headquarters building in a 
nearby site. Completion is expected 
in the spring of 1960. 

The announcement was made 
at ATA’s silver anniversary con- 
vention here. The attendance, 
which has averaged 3,000 at con- 
ventions in recent years, was 
limited to 1,995 because of a lack 
of facilities at Hotel Fontainebleu. 


Walter Carey, chairman of the 
ATA Foundation, announced the 





Dealer Opens Import Unit 


DENVER.—Kumpf Motor Car 
Co. (Continental-Lincoln-Mercury), 
has opened Kumpf Motor Imports 
in a new 3,200 square-foot building 
across from its headquarters at W. 
Twelfth Ave.. and Acoma St. The 
new division, headed by Roy Bowe, 
handles Jaguar, Austin-Healey, MG, 
Morris and Riley. 


addition of the 24th member, Mid- 
land Ross Co. and the 25th, High- 
way Trailer Co. He also reviewed 
foundation progress for the year. 

It was announced that Interna- 
tional Harvester swept first place in 
all divisions of the annual road-e-o 
except the tank-truck division, 
which went to White. Trailmobile 
and Fruehauf split honors as run- 
ners up. 

A new steel-cord truck tire said 
to give up to twice the mileage 
of those using regular cord con- 
struction was announced by B. B. 

Hathaway, Firestone trade sales 
vice-president, in a press confer- 
ence. 

He said the new tire runs at least 
100 degrees cooler, provides 25 per- 
cent less power loss and has better 
traction. The W-2 steel cord tire 
has only one ply, he added, with 
39 high-tensile, Swedish-type fila- 
ments being twisted to form a 
single cord for this tire. 

It will be slightly more expensive 
in initial cost but less per cost mile, 
Hathaway said. 

Russell DeYoung, president of 
Goodyear. Tire & Rubber Co., said 
his industry could reach its highest 
dollar volume year in history next 
year. 


Dealers Alerted to ‘Beat 
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Renault Maps Sales Push 


(Continued from Page 6) 


shortage of cars, Green said. In- 
creased shipments scheduled for 
receipt after the first of the year 
may permit opening new points. 

Dealers were told that parts in- 
ventories should be raised to keep 
up with increased service business 
and future parts requirements. 

On the subject of representation 
Green was emphatic. 

“We have many exceptional 
American car dealers dualling with 
Renault. Today we're asking them 
to give us equal representation. In 
many cases they sell more Renaults 
than the Detroit-built line, and we 
think it fair that our line be given 
equal status,” he said. 

Peugeot is being offered Re- 
nault dealers on a limited avail- 
ability basis. Though worldwide 
warranty claims for Peugeot av- 
erage only 70 cents a car, U. S. 
dealers will have to pony up 
some $1,500 for parts and tools to 
care for their estimated allotment 
of four to six cars a month. 

More Peugeots for the U. S. are| 
expected to reach the country in the | 





next six months, including a station | 
wagon. 
* - + 
Mercedes-Benz 


j 


pusaae> reports that the 
Hollywood (Calif.) display build- 





ing for Mercedes-Benz cars would 
soon be closed have been branded 
as false by M. M. Scovill, Stude- 
baker-Packard zone manager. He 





Rural N. Y. Dealer Sues 
GM for $2 Million 


SODUS, N. Y.—A former Chev- 

rolet dealership in this upstate 
New York town of 1,600 popula- 
tion is suing General Motors for 
$2 million under the good-faith 
law. Papers filed in the U. S. 
District Court in Buffalo show 
that Johnson Chevrolet Co., Inc., 
owned by Robert Johnson, of 
Newark, N. Y., is seeking the 
money for damages caused when 
it “was forced to terminate its 
automobile dealership.” 
- “Commencing with the year 
1957,” the complaint states, “the 
defendants (GM) failed to act in 
good faith in performing and 
complying with all the terms of 
the agreement and exposed the 
plaintiff (Johnson agency) to acts 
of coercion and intimidation. Due 
to the breach of good faith by the 
defendants, the plaintiff was 
forced to terminate his automo- 
bile dealership business.” 
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said, “This facility is definitely not 
going to be closed. It’s a successful 
point and moves its share of cars.” 

Richard Moon has resigned as 
manager of the Hollywood outlet, 
and Office Manager Dwight C. 
Knowles is acting as temporary 
manager until Studebaker-Packard, 
owner of the deal, finds a new man 
to spearhead its drive to increase 
Mercedes sales in the fine-car field. 

Trade circles believe that S-P 
would like to sell the operation in 
order to divest itself of dealer criti- 
cism aimed at factory-owned retail 
outlets. Automotive News has been 
given to understand that potential 
buyers will have to have plenty of 
cash and be willing to continue the 


operation in its present form. 
+ am * 





Citroen 


PPOINTMENT of 10 Citroen- 

Panhard dealers has been an- 
nounced by Citroen Cars Corp. They 
are: 

Cresko Motors, 183 Market St., 
Kingston, Pa.; Fox Chevrolet, Inc., 
2020 Hanover St., Baltimore; Sau- 
ber’s Autos, Inc., 821 Main St., As- 
bury Park, N. J.; Import Sales, Inc., 
W. Fourth St., Mount Carmel, IIL; 
Continental Motors, Vestal, N. Y. 

Emmerick Motors, 2020 College 
Ave., Elmira, N. Y.; Francis Mo- 
tors, U. S. Route 22, North Plain- 
field, N. J.; Savard Imported Cars, 
Inc., 998 Washington St., South 
Attleboro, Mass.; Bernard Motor 
Sales, 809 Third Ave., Berlin, N. HL, 
and August Osterlund, Inc., 1180 
Washington St., West Newton, 
Mass. 


Ruling Near on Good-Faith Law 


‘Continued from Page 2) 
Roseville area was permitted to 
dispose of the dual franchise. 
Kelly declared that Chrysler's 

actions, besides washing out his 


Federal District Court here. The 
case of Lief M. Hanson, who op- 
erated Hanson Motor Co. (Ford) 
in the southern Minnesota city, is 
being heard by Judge Gunnar H. 


$50,000 investment, deprived him of | Nordbye. 


potential profits of $150,000. The 
complaint asked that the combined 
$200,000 damage claim be tripled 
under the Sherman antitrust law. | 

Chrysler called the good-faith law | 
unconstitutional on the ground that | 
it “necessarily interferes with (the) 
constitutional freedom to enter con- | 
tracts.” 

“The Act,” Chrysler continued, | 
“does not serve the general public | 
but, instead, confers benefits upon | 
members of a single class, i. e.,| 
automobile dealers; therefore, it} 
does not meet the constitutional 


requirements of due process.” | 
> . > | 


7S corporation said Kelly's com-| 
plaint failed to allege violations | 


Hanson charges the Ford com- 


Output Leaps to 58 High; 


pany gave “larger discounts” to his 
competitors, thereby forcing him 


| into bankruptcy. James F. Pfau, 


who has been named trustee in the 


bankruptcy, is a co-plaintiff with 
Hanson. 


All Makers on Overtime 


(Continued from Page 1) 


earlier to an estimated 34,500 last 
week; Mercury from 4,041 to 5,- 
230; Lincoln, from 718 to 725, and 
Edsel, from 1,330 to 1,350. 
American Motors failed to resume 
production until Tuesday, due to 
a supplier strike, but Saturday op- 


week earlier and 23,483 units during 
the week ended Nov. 23 a year ago. 

Canadian manufacturers turned 
out an estimated 8,099 cars and 
trucks, compared with 7,793 units 
a week earlier and 8,914 vehicles 
during the same week a year 


of the franchise terms. Nor, said| erations helped to hoist output from| ago. 


Chrysler, did Kelly show how the} 
factory’s conduct restricted the flow | 
of interstate commerce. 

The good-faith law is “arbitrary 
and therefore unconstitutional.” 
Chrysler held, in that it allows deal- 
ers to sue factories but does not 
allow factories to sue dealers on 
similar grounds of franchise per- 
formance. 

The law, however, permits fac- 
tories who are defendants in bad- 
faith suits to assert as a defense 


the failure of the dealer to act in | —— 


good faith. Chrysler did not use 
this defense in its reply to the | 
Kelly complaint. 

Damages sought in the good-faith 
suits filed by dealers to date are in 
excess of $5.8 million. McLaren Mo- 
tors asked for a $480,000 judgment 
against Chrysler. 

> - 


Minn. Dealer ioe Ford 


For Breach of Contract 
MINNEAPOLIS.—A former oper- 
ator of an Albert Lea (Minn.) deal- 
ership is suing Ford Motor Co. for 
an alleged breach of contract in 





Dodge Dealers, Salesmen 
Test Competing Makes 


DETROIT.—Dodge is staging a 
series of Compar-A-Rama meet- 
ings in 71 cities for its 3,500 deal- 
ers and 10,000 of their salesmen. 
The programs consist of a com- 
parative presentation of competi- 
tive products and prices. 

Among the features compared 
are economy, safety, ride quali- 
ties, handling ease and overall 
performance. Dealers and sales- 
men also will have an opportunity 
to drive a variety of competitive 
models. 











6,120 Rambler assemblies the pre- 
vious week to an estimated 6,400 
units last week. 

Studebaker, working six days last 


week, as against five a week earlier, | 
upped its production from 2,820 to! 


an estimated 2,900 units. 


7 > > 
ous output totalled an esti- 
mated 23,990 units last week, 
compared with 23,678 assemblies a 


PROC ms ee 
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Speed and Tire Wear— 





Of the 8,099 vehicles produced in 
Canada last week, 6,780 were cars 
and 1,319 were trucks. The previous 
week the manufacturers amassed 
6,649 cars and 1,144 trucks. 


« = * 


Nearly 100,000 Galaxies 
Due in Next 60 Days 


DEARBORN.—Citing advance 
orders from dealers for the new 
Ford Galaxie series, Ford division 
reports it will produce almost 100,- 
000 of these units in the next 60 
days. About 74,000 of these Galaxies 
will be produced by the end of 1958, 
Ford said. 

Production, which started last 
Monday at a daily rate of 674 units, 
will increase to 2,400 a day by the 
end of November. In December, 45 
percent of total Ford production 
will be in the Galaxie series, it was 
stated. 


Work Nearly Completed 


On New Plymouth Plant 


ST. LOUIS.—Construction of the 
Plymouth assembly plant on US-66 
near Valley Park is 90 percent com- 
plete and equipment is being in- 
stalled, according to Nelson E. 


The effect of high speed on tread wear | McLeod, plant manager. 


is illustrated in this photograph of two 
identical car tires, each of which was 
driven 19,200 miles concurrently over the 
same routes on cars of the same make 
by the B. F. Goodrich Tire Co. test fleet. 


He said partial occupancy of the 
two-story, U-shaped administration 
building is scheduled for Thursday 
(Nov. 20). Overall construction is 


The tire on the left went 9,200 miles at| ©xPected to be completed by Jan. 1. 


65 m.p.h., 5,000 miles at 70 m.p.h., and 
5,000 miles at 75 m.p.h. carrying a stand- 
ard load. The companion tire, also with 
standard load, was driven the entire 19,- 


It will be late spring or early 
summer before the plant is fully 
equipped and ready for its operat- 
ing “shakedown,” McLeod said. 


200 miles at 60 m.p.h. and showed sub-| Pilot production of 1960 model cars 


stantial tread and useful mileage remain- 
ing at the end of the controlled run. 


is due to begin in the plant next 
summer. 
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Chrysler, AMC Tieups End... 


Haulaway Walkout 
Is Averted in East 


clear the way for the union to 
avoid defending itself on the 
charges and also avoid the election 
showdown. 


According to Scheinman, this was 
the case when Kilborn’s filed un- 
fair picketing charges and then 
waived them when the union re- 
quested an election. The union then 
pulled out of the election before 
it was held, he said. 


* * * 


Suppliers Hit by Walkouts 


THE factory front, two auto- 

mobile manufacturers returned 

to normal production last week, but 

the UAW struck two major sup- 

pliers, Electric Auto-Lite Co. and 
Bendix Aviation Corp. 


American Motors plants in 
Kenosha and Milwaukee, Wis., 
went back to work Tuesday (Nov. 
18) after shutting down four days 
earlier because of a strike at 
supplier plant. 

The strike at Budd Mfg. Co., 
Gary, Ind., ended over the weekend. 
Budd makes underbodies and other 
stampings for Ramblers, and the 
shutdown at AMC plants followed 
the trouble at Budd. 

Chrysler Corp. also reported full 
production on Tuesday (Nov. 18) 
after the end of a six-day strike 
by 8,000 salaried workers Sunday 
(Nov. 16). 

In Toledo, a strike by 2,000 mem- 
bers of UAW Local 12 closed four 
Plants of Electric Auto-Lite Co., a 
major Chrysler supplier. The plants 
turn out generators, distributors, 
starting motors and other electrical 
automobile equipment. 

The workers walked out after 
negotiations became deadlocked 
over the company’s insistence on a 
cost reduction program. 

- > > 


Auto Output Unaffected 


¥ IS not expected that Chrysler’s 
production will be affected by 
the Auto-Lite strike, at least for 
some time. 

Eight Bendix divisions, with 13,- 
500 employes, were closed last 


Obituaries 


Richard I. Dwyer 
BOSTON.—Richard I. Dwyer, 71, a pi- 
oneer Boston auto dealer, died Nov. 13 at 
his home in Newtonville. Mr. Dwyer and 
his two brothers established Dwyer Buick 
Co, in 1914. He was treasurer and general 
a ee oe 





Robert G. Gunn 

PITTSBURGH.—Robert G. Gunn, pres- 
ident of Gunn Pontiac, Inc., died Nov. 13. 
He was 69. Mr. Gunn opened his dealership 
im 1939 after 18 years with General Motors 
and six years with Chrysler Corp. He was 
a director of the Pennsylvania Automotive 
Assn, and a director and a past president 
of the Pittsburgh Automobile Dealers Assn. 

* . * 


Keith B. Cogswell 
RUSSELLVILLE, Ark.—Keith B. Cogs- 
well, 59, owner of two Ford dealerships 
and former assistant district sales manager 
for Ford Motor Co. in Oklahoma City and 
Memphis, died of a heart attack Nov. 12 
while duck hunting near Plainview, Ark. 
He had owned Cogswell Motor Co., Russell- 
ville, and Dardanelle Motor Co. Dardanelle, 
since 1949. He was a director of the Ar- 

kansas Aahemnis Dealers Assn. 

* * 


LeRoy H. Geller 
TOLEDO.—LeRoy H. Geller, 77, a pi- 
oneer Toledo dealer, died Nov. 12. He 
headed Leonhardt-Geller Co., Willys-Over- 
land distributor, in the 1920s and later 
was with Shank-Cobley Co, 
* * 


Ray McClure Brown 
WEST MANCHESTER, 0.—Ray McClure 
, 68, part owner of H. A. Geeting 
Auto Co. here, died Nov. 6. 
es 2s © 


Albert L. May 
DALLAS.—Albert L. May, 62, manager 
of Beard & Stone Electric Co., automotive 


Lester Weidman 
ELIZABETHTOWN, Pa. — Lester Weid- 
used-car dealer here and a 
Lancaster Auto Auction, died 
ailment Nov. 13 in a local hos- 


mitteeman of Lancaster County for more 
than 20 years, 
* oe = 


John L. Roberts 
DEARBORN.—John L. Roberts, 60, a 
Ford division executive administrative ‘as- 
sistant, died of a heart attack Nov. 17 
fowe ates arriving at his office, He had 
been with Ford for 34 years, 


(Continued from Page 6) 








week after negotiations failed to 
produce a new agreement. A 
major stumbling block was said 
to be the company’s attempt to 
reduce the amount of money it 
pays for employe medical insur- 
ance. 


Among the Bendix plants struck 
is a division in South Bend which is 
a major industry supplier of auto- 
mobile brakes. However, the strike 
is causing no immediate threat to 
automobile production. 


The UAW executive board also 
announced that it had approved au- 
thority for a strike at Studebaker- 
Packard. 

* * = 
Aa the UAW has ap- 
proved a strike, and S-P work- 
ers have voted one if necessary, 
both the union and S-P officials) 
have predicted a settlement soon. 


Another UAW strike has halted 
production at 15 International 
Harvester Co. plants and idled 
some 36,500 employes. 
The UAW also is on strike at} 

three Caterpillar Tractor Co. plants. 
In addition to the 15,000 workers 
out, another 500 office workers in 
the production plants have been 
furloughed by the strike which 
began Oct, 11. 


End of a strike was voted at 
American Metal Products, Detroit. 
A new three-year contract, contain- 
ing the basic improvements of the 
Big Three automobile contracts, 
ended a 10-day UAW strike at Bohn 
Aluminum Co., Detroit. 

Another UAW strike has shut Ex- 
Cell-O Corp., Detroit. The strike) 





began Oct. 20, and no negotiations 
have been held since. The union is 
demanding continuation of its na- 
tional agreement with Ex-Cell-O, 
and the firm wants local plant 
contracts. 

* > * 
Budd Asks $3 Million 
In UAW Strike Suit 

GARY, Ind.—As a result of two 
unauthorized strikes at its plant 
here, Budd Mfg. Co. has filed a $3 
million damage suit against both 
the United Auto Workers Interna- 
tional Union and UAW Local 1122. 

In its suit, Budd charges that on 
two occasions, during a five-day 
strike two weeks ago and during a 
four-day strike in September, mem- 
bers of the union went out on wild- 
cat strikes which “damaged the 
company’s business and resulted in 
its being unable to supply its cus- 
tomers.” 

The company, which makes 
underbodies and other stampings 
for Rambler, is seeking $750,000 in 
a flat sum, plus $250,000 for each 
of the nine days the local was on 
strike. The latest strike forced 
American Motors Corp. to shut 
down its assembly plants in Mil- 
waukee and Kenosha, Wis., for two 
days. 


DISTRICT 
SALES 
MANAGERS 


Positions open with Southwest Dis- 


tributor for one of England's finest 
complete line of imported cars. Ameri- 
can wholesale automotive experience 
preferred. Headquarter city and salary 
(plus bonus) open. Address applica- 
tions, stating references, 
and salary desired to: 


P. O. Box 9103 
Houston 11, Texas 


experience 


WANTED: 


AUTOMOTIVE NEWS, NOVEMBER 24, 1958 


HELP WANTED 


Prospectin’ For Gold! 


Stake Your Claim for a Franchise 
Bonanza with 
Automotive Institute 


In just two weeks, franchises for West 
Coast (Cal., Ariz., Nev.) and Northeast 
(N, Y., N. 4 New Eng.) were staked out. 
We now place franchises for the rest of 
the country on the open market for the 
most revolutionary, profit making innova- 
tion for new car dealers since the intro 
of “buyina on time." 

We're looking for nine wise men with 
the sweet smell of success to take over as 
our exclusive sales franchisees for remain- 
ing territories. In a few short months we 
launch “Operation Bonanza" with national 
advertising and sales promotion, Every- 
body who knows about our program wants 
in, But we ain't selling. 

We're interested only in an all-star 
team—the top nine (9) men in the auto- 
motive field—proven money makers to 
organize overnight and train hard-hitting 
sales forces to follow up and cash in on 
our ads and sales promotion when the 
lid is off this explosive package. If you've 
made the grade as a dealer, gen. mgr., 
sales mgr., factory rep., or in advertising, 
promotion or merchandising: if you want 
in on the ground floor of a long-term, 
once-in-a-lifetime deal, and u're not 
adverse to making in the big five figures 
—YOU SELL US! 

Write (airmail, special delivery) 
about yourself, background, experience, 
qualifications, everything there is to know 
—it's confidential. We'll screen all pros- 
pects for the cream and set up interviews. 
We either fly you to New York at our 
expense or we ship one of our excess 
Vice Presidents to your home base to 
close a deal. 


We're pushing the deadline date when 
our advertising agency breaks the national 
campaign. So, if you want in, get on the 
ball and sell yourself in that opening 
letter. Write to the Office of the Execu- 
tive Vice-President, 





NEXT AVAILABLE FRANCHISE: 
MICHIGAN—1NDIANA—KENTUCK Y 
INTERVIEWS IN INDIANAPOLIS 


AUTOMOTIVE INSTITUTE 


285 Madison Ave., New York 17, N. Y. 





Executive type person for man- 
aging new and used automobile operation 
dealing with one of the largest selling 
imported cars. Business located in central 
Jersey. All inquiries held confidential. 
Inquire Box 8683, c/o Automotive News, 
Detroit 7. 





LEADING AUTOMOBILE IMPORTER seeks 


one sales and one service representative 
for Virginia, Carolina region; one sales 
representative for Pennsylvania, Mary- 
land region. Apply Box 8668, c/o Auto- 
motive News, Detroit 7. 





USED CAR MANAGER, age 45, American- 
Irish, 25 years’ experience, better than 


average education. Know all phases of 
used car operation, top pencil-man, vol- 
ume producer. Complete knowledge of re- 
conditioning, advertising, car value and 
financing. Able to handle salesmen and 
get better than average results from 
them. Applicant has lived and worked 
in Chicago all his life and now wishes 
to make a permanent move to a warmer 
climate for family health sake. Can 
furnish top references with regard to 
ability, honesty, etc. Box 8684, c/o Auto- 
motive News, Detroit 7. 


ACCOUNTANT—Experienced in all phases 


of automotive accounting and business 
management. Capable of operating effi- 
cient office and assisting general man- 
ager. Presently employed with large Ford 
dealer, but desire to relocate in western 
states or Florida, preferably with mul- 
tiple dealer or one with Motors Holding 
interest. Prompt, accurate reports, audits 
and controls. System installation or pres- 
ent procedures and methods improved. 
No objection to travel. Box 8685, c/o 
Automotive News, Detroit 7. 





EXPERIENCED AUTOMOBILE DEALER, 


38. Just sold interest in Chrysler deal, 
desire position in Florida, Only inter- 
ested in percentage of profit arrange- 
ment. Initial salary unimportant. Best 
of references. Available December 1, 
1958.. Can invest some cash, Robert D. 
Nelligan, 731 Montford Drive, Charlotte, 
North Carolina. 


PARTS MANAGER —15 years with GM 


dual dealership, recently closed. Locate 
anywhere—prefer midwest. Am also a 
dealer accountant and office manager. 
Ervin Dixon, 342 W. Wesley, Jackson, 
Michigan. 









POSITION WANTED 





DEALERSHIP MANAGEMENT P ROB- 


LEMS? Is this your problem? I have 


several years’ experience as general man- | 


ager with proven record in Ford, Gen- 
eral Motors and Chrysler dealerships. 
Consider any location with potential of 
high earnings. Not looking for gravy 
train, fancy salary or guarantee. I want 
to participate in net earnings. Can fur- 
nish all necessary dealership man power 
where needed. Why wait. Act now. You 
know your problems—Let me straighten 
them out. Box 8656, c/o Automotive 
News, Detroit 7. 





ACCOUNTANT- OFFICE MANAGER, I de- 


sire supervisory responsibilities. Fourteen 
years’ diversified experience in mechani- 
cal field, includes such phases as ac- 
counting systems, finance, insurance and 
auto retail, Graduate accountant. Age 
38, married. Box 8686, c/o Automotive 
News, Detroit 7. 





SALES MANAGER _ - GENERAL MANA- 


GER, age 33, family man, ten years’ 
heavy experience all phases including cost 


control, salesmen training, wholesaling, 
retailing, buying, selling, appraising, fi- 
nancing, used car reconditioning, etc. 


Background includes Ford and Chrysler 
Corporation, own used car business, man- 
ager three years for largest new/used 
car operation in New York city. Seeking 
permanent position where diversified tal- 
ents can be put to full use. New York 
city area preferred, Full references avail- 
able. Box 8669, 
Detroit 7 


CHRISTIAN DEALER, Genezal Motors line 


—who believes Christianity is operative 
on Monday—who values integrity above 
expediency—who needs a sales manager 
sharing the same point of view. Box 
8670, c/o Automotive News, Detroit 7. 





ACCOUNTANT—Office manager, 








YOUNG MAN wants salaried position in 


small dealership in Florida. Full know!l- 
edge of new and used car management. 
Married, have three children, do not 


c/o Automotive News, | 





drink. Best of references. Box 8671, c/o) 


Automotive News, Detroit 7. 





15 years’ 
experience with GM Accounting large 
volume operations. Efficient, honest, 
middle-aged lady, unencumbered. Will re- 
locate. References. $100 weekly. Tele- 
phone: HU 8-2473, Columbus, Ohio or 
write Box 8672, c/o Automotive News, 
Detroit 7. 


GENERAL MANAGER-SALES MANAGER, 


capable of taking complete charge. Ford 
experience—presently employed as general 
sales manager for General Motors dealer. 
Factory references. Box 8673, c/o Auto- 


motive News, Detroit 7. 


DEALERSHIPS AVAILABLE __ 


MID-AMERICA 
CORPORATION 


DISTRIBUTORS FOR 


HILLMAN - SUNBEAM 
“Britain's Finest" 


NOW HAS A LIMITED NUMBER OF 
DEALERSHIPS AVAILABLE IN 


LOUISIANA 


ARKANSAS 
MISSOURI - NEW MEXICO 
OKLAHOMA - TEXAS 


WRITETO = =§MID-AMERICA 


CORPORATION 


P.O. BOX 9103 
HOUSTON 11, TEXAS 


DEALERSHIP FOR SALE handling Buick, 


central Virginia. Nice, growing town with 
many industries, large payrolls every 
week. Modern building, used car lot and 
office. No used cars or accounts receiv- 
able, priced reasonably for quick sale. 
Gheck location and price for a real op- 
portunity. Box 8634, c/o Automotive 
News, Detroit 7. 








MORE DEALERS NEEDED 


CHEVROLET OR BUICK, 


DEALERSHIPS AVAILABLE 


DEALERS WANTED 


YOU CAN HAVE THE 
SENSATIONAL NEW 


GOGGOMOBIL 


IF YOU ARE IN 
THESE TERRITORIES: 
Virginia, North Carolina, 
West Virginia 


The Goggomobil is the newest 
German import. Performance is 
amazing—vup to 50 miles to a 
gallon. Eye-catching styling and 
pocketbook price makes the Goggo- 
mobil a good deal for you. 


Write or phone today 
LAURITZEN MOTORS 


Distributors 


1840 WEST BROAD STREET 
RICHMOND, VIRGINIA 
PHONE: ELGIN 8-1511 


HAVE DEALERSHIP handling cual “Big 
Three’ in central south Florida. Lovely, 
growing, wealthy small town, Potential 
easily to 200 units per year now. Con 
sidering retiring because of ill health. 
Business established many years. Box 
8675, c/o Automotive News, Detroit 7. 





DEALERSHIP HANDLING FORD, serv- 
ice station and truck service department, 
house trailer sales. Official safety lane 
used car lot. No other garage in towns 


of 1,000 population. Group one, high 
profit. Large territory in rich farming 
area, low overhead, near larger cities 


with very high overheads and good pay- 
rolls. No real estate, accounts or used 
cars to buy. Fully equipped with approx- 
imately $30,000 equipment and $15,000 
stock. Will sacrifice for a quick sak 
account of health at $25,000. Should pay 
for itself first year. Located on very good 
Federal highway in central Illinois, Box 
8676, c/o Automotive News, Detroit 7. 


DEALERSHIP HANDLING CHRYSLER 
PRODUCT in fastest growing section of 
southeast Florida Gold Coast. Modern, 
with fully equipped facilities, The prop- 
erty alone is worth the asking price. 
Write Box 8674, c/o Automotive News, 
Detroit 7, 





CENTRAL NEW ENGLAND — Handling 


Chevrolet, 75 to 100 car dealership, 8,000 
sq. ft. fireproof building, well equipped 
service and body shops—S0% absorption. 
large blacktop used car lot. $20,000 to 
$30,000 net for many years. Large parts 
inventory. Reason for selling iliness 


family. Must have factory approval. 
Box 8678, c/o Automotive News, De- 
troit 7. 





to meet the 
growing demand for Alma mobile homes. 
Natural side-line for auto dealers. Newly 
designed, top quality value line p 

to sell fast. Some excellent territories 
still open for Alma Franchise with guar- 
anteed sales areas. Write for full details 
on the new Alma deal or phone Ken 
Mitchell, 920—Alma, Michigan. 





SOUTHERN CALIFORNIA—Handling De- 


Soto-Plymouth, also leading impo! 
car franchise. Wonderful potential. Small 
investment, Box 8677, c/o Automotive 
News, Detroit 7. 





DEALERSHIP WANTED 





CHEVROLET-FORD franchise, 300-500 car 


potential—any area. Or will consider 
other GM dealership handling approxi- 
mately 200 units. Responsible party— 
will maintain utmost confidence, Box 
8679, c/o Automotive News, Detroit T. 


100-200 car 
dealership wanted, east coast of Florida 
preferred or in that vicinity. Will pay 
cash and can obtain factory approval. 
Replies will be held strictly confidential. 
Box 8682, c/o Automotive News, De 
troit 7. 





HELP WANTED 


EXECUTIVE SALES DIRECTOR 


Position open for General Sales Manager for Southwest Distributor of Britain's 






Finest line of Sports and Economy Cars. 


Must assume complete charge of Sales Department, be able to hire and direct 
personnel, appoint and up-grade dealers. Salary plus bonus open. American 


car wholesale experience preferred. 





Address applications, stating references, experience and salary desired to: 


P. O. Box 9103, Houston 11, Texas 
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DEALERSHIP WANTED 


————————— 
DEALERSHIP 
WANTED 


— METROPOLITAN GM DEALER HAS 
SEPARATE SHOWROOM AND SERVICE FA- 
cuLITIES IN DOWNTOWN WASHINGTON, 
p. C. AMPLE CAPITAL AND KNOW-HOW 


AVAILABLE. 
INTERESTED IN FOREIGN 
OR DOMESTIC CARS 


Box 8681, c/o Automotive News, 
Detroit 7, Michigan 












Neen eee eee EEE 


CADILLAC OR OLDSMOBILE dealership, 
Virginia, North Carolina, or vicinity of 
Pittsburgh, Will trade substantial equity 
in luxury, ocean front motel at Daytona 
Beach, with 24 deluxe units and owner's 
two bedroom apartment. Have factory 








approval, All information confidential. 
Harry Elmore, Motel Broker, 2011 _ S58. 
Atlantic Avenue, Daytona Beach, Fila. 
ii 


DEALER SERVICES 
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Mr. BIG DEALER 


ANYWHERE 
IN U.S.A. 


ARE YOU HURTING FOR 
MAN AGEMENT? 


if you are, don't hesitate one minute. 
Drop a letter in the mail today. | have 
avoilable well trained personnel to 
handle your particular problems. This 
is not a fee or prescription to corre- 
spondence letters. You can't lose on 
our proposition because we only work 


on @ percentage of your net profits. 


DON'T WAIT, 
WRITE NOW. 


Box 8657, 
c/o Automotive News, 
Detroit 7, Michigan 


is Your Dealership 
Losing Money? 


if so, we can help youl We hove 
available the finest specialists who 
will determine whether or not your 
dealership has a profit potential. 
lf it does, for a nominal fee, we 
will convert your dealership into a 


profitable operation—No Gimmicks 
—No Razzie-Dazzle. Cali or write 
for details today. 


Fred Ritter 


Dealership Management 
Service 
18450 Livernois 
Detroit 21, Michigan 
Tel: UNiversity 2-2111 





STOP LOSING NEW CAR SALES! Dis- 
cover how much your competitors’ cars| 
Teally cost, The book, ‘“‘AUTO COSTS,”’ | 
gives you the factory invoice prices of 
all 1959 American cars, 21 foreign cars, 
4 American trucks and all their equip- 
ment. Used by dealers and banks nation- 
wide. Order your '59 edition today for 
Only $10—three year subscription $18 
(including all supplements), AUTO 
ee Box 224, Dept. 3Z, New York 





Air Force Cadets 


Ne Down Payment 
36 Months to Pay 
lew Bank Rates 
We handle all branches of the service, tech. 


igts. and officers, No dealer liability, Car 
May be taken overseas. 


Write, Wire or Phone 


SERVICE TRUST & SAVINGS 


CA 3.4356 2625 Broadway 
San Antonio, Texas 


SS 





DEALER SERVICES 


MILITARY BUSINESS 
— Got Your Share? — 


Military people will want to: 
Finance for 30 to 36 months. 
Register and Title car out of state. 
Take car overseas without refinancing. 
Get low, money saving, financing rates. 
Take immediate delivery. 


We specialize in such transactions on a sim- 
plified, no trouble, without recourse basis for 
officers and enlisted personnel of pay grades 
ES and above. 


MILITARY ACCEPTANCE CORP. 
P. ©. Box 2166, San Antonio, Texas 
CApitol 6-268! 


“Worldwide Financing for Military 
Personnel” 











@ © TWO ESSENTIAL SERVICES ® @ 
INVENTORY SERVICE 
Parts, accessories and similar goods. 


APPRAISAL SERVICE 

Furniture, equipment, machinery 
For Buy/Sell s 
Annual Fiscal Reports 
Tax, Banking and Insurance 


@ @ Call or Write for Details @ @ 
AUTOMOTIVE INVENTORY & APPRAISAL CO. 
10040 Freeland Ave. Detroit 27, Michigan 

WE 34445, 


and tools. 





bster 
JEEP FC 150 fan bracket anti-rattle boit 
assembly, $1.00. Sample .75 cents. Mod- 


ern Machine Works, Havre, Montana. 


BUSINESS OPPORTUNITIES 


WISH TO RETIRE. Seeking partner for 
my son, Selling Ramblers and doing a 
large volume used cars. 28 vears in busi- 
ness, large industrial town near Chicago. 
Must be qualified as to experience, char- 
acter, and must have good references. 
Might consider selling outright. Reply 
Box 8680, c/o Automotive News, De- 
troit 7 
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DECAL TRANSFERS 
TRUCK DECALS; no charge for sketch; 
durable, brilliant colors. Write for sam- 
ples. Allied Decals, Inc., 8356 Hough, 
Cleveland 3, Ohio 











ATTENTION DEALERS IN SOUTHWEST 
AREA: $100 reward will be paid by us 
to the first person giving information 
leading to the recovery of the following 
stolen car last seen in Arkansas. 
Plymouth Savoy 8 Custom 4-door Subur- 
ban, serial No. 16331739, color white with 
red top and red Sportone bottom, Pa. 
Heense No. R-1986R_ Please call collect: 
Alden MacLellan, Inc., 17th and Tilgh- 
man Sts.. Allentown, Pa. HE 4-6256. 


e_2. 5 





VOLKSWAGENS 


1959s 1958s 


GHIAS AND 
CONVERTIBLES 


Lewest prices — immediate Delivery — 
50 cars always in steck. Arrangements 
mede for shipments direct to ports near- 
est you. 


Call, write or wire 
Underwood Motors, Inc. 


1860 Broedway New York 23, N. Y. 
JUdsen 2-5930 


24 hour service Best bank references 


DO YOU WANT 
PROFITS NOW?? 


Wholesale to Dealers Only 
Fully Americanized 


VOLKSWAGENS 


1959s,-1958s,-1957s,-1956s. 
vertibles—Karmanns 
Shipped by the 
World's Largest Independent 
Volkswagen Operation 
All Cars Selected, Serviced, Cleaned 
and Expertiy Shipped Directly te 
All U. S&S. Ports. Contact American 
Representatives for Details. 
Expincorp, 
Lyndhurst, New Jersey 
Phone: GEneva 


8-7070 
or Call N.Y.C. Lines: Wisconsin 7-8221 
(Bank References Furnished 
Know Your Supplier) 
Also Suppl Station Wagons, 
Panels, mS Buses, Etc. 
EXPORT INDUSTRIAL CORP., S. A., 
Panama, R. P. 
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CARS FOR SALE 


CARS FOR SALE 


ee oe tS odele mat wonversens Pull 


ATTENTION 
NEW AND USED CAR 
DEALERS 


We are now replacing our 1957 and 1958 
Chevrolets, Fords and Plymouths—four-door 
sedans, in your territory. 


Most of these cars have automatic trans- 
missions, two-tone paint, heaters and turn 
signals, and are in excellent condition. 
These are all one-owner cars. 


If you are interested in buying these de- 
sirable cars, send your company name 
and address and the name of your buyer, 
and we will have our driver salesmen 
stop and show vow the cars. 


MODERN AUTO LEASING 
CORP. 


1330 Belmont Avenue, Philadelphia 4, Pa. 


VOLKSWAGENS 


Sedans - Convertibles 
Ghias 


1959s 1958s 


Wholesale To Dealers Only 
Choice of Colors 


Fully Americanized, A. S. 1 Glass 
Sealbeams, Mileage Speedometers, Di- 
rectional Signals, Leatherette, Bumper 
Gwards. 


We Supply English Manuals. 


EMBEE IMPORTS, INC. 


29-11 35th Avenue 
Long Island City 6, N. Y. 


EMpire 1-1690 





DEALERS ONLY 


CHEVROLET BEL AIRS, 
FORD 500'S, 
BUICK SUPERS, 
OLDS SUPER 88'S, 
CADILLAC 62'S 


—all hardtops with automatic transmission. 
power steering, radio, heater, padded 
dash and windshield washers — Buicks, 
Olds and Cads with power brakes and 
whitewal! tires— 


These are clean low mileage cars for 
sale in small lots—available for inspec- 
tion in heated inside storage at 9 W. 
Kinzie, Chicago. 


For wire 


information coll, write or 


HERTZ RENT-A-CAR 
9 W. Kinzie 
Chicago, Illinois 


DElewere 7-7272 Don Miller 








VOLKSWAGENS 


1959s 1958s 
ALL AMERICANIZED MODELS 


Sedans — Sunroofs — Convertibles 
Karmann Ghias 
Also direct and prompt delivery to 
southeastern and connecting states 
from conveniently located ports of 
errival. 
IT PAYS TO WRITE, 
PHONE OR WIRE: 


GERAMER CORPORATION 


132 Nassau St. New York 38, N. Y. 
BArclay 7-0919 








VOLKSWAGENS 
NEW 1959s 


Shipped from Hamburg, Germany, 
ans or Sunroofs 


$1,360, 


Sealbeams, directional signals, 
speedometers, AS |! windshields. These cars 
will stand you about $1,575 each including 
your freight to New York, duty, insurance, 
brokerage. Inquire for rates to other U. S. 
ports. Write or phone: 


AMERIFACT CORPORATION 


54 Franklin Street, New York City 
BEekman 3-6510 














1959 U. 8, models, not conversions, Full 
price including freight, duty, taxes and 
insurance F.O.B, New York, $1,595. Auto 
Europe, 195 Northern Bivd,, Great Neck, 
New York, HUnter 2-9262. 


CARS WANTED 
SEVEN PASSENGER CADILLAC limou- 
sines. Ridgway-Baker, Belmont 4-6611. 
2836 N. E. Sandy, Portland 12, Ore. 


PARTS FOR SALE 


BORGWARD PARTS AND TOOLS. We 
have on hand at distributor cost $1,- 
561.73 in parts and $406.07 in new, un- 
used tools. Will sell complete for $1,000. 
Will furnish list to bona fide buyer. 
Herbert Jones Motors, 323 Cross St., 
Little Rock, Arkansas. 


PARTS WANTED 














MR. FORD & MERCURY DEALER 
MAKE ROOM FOR YOUR 
1959 PARTS 


We have mailed your parts manager a long 
list of obsolete and slow moving parts that 
we will purchase for cash. Have your parts 
manager check our list for any parts he wants 
to move. Mail your invoices and ship as soon 
as possible. C.O.D. For any parts that you 
want to move that don't appear on our list, 
send us your list at once for our orders. 


B. FREEMAN AUTO PARTS 


492 Main St. Fort Lee, N. J. 
Phone: Windsor 7-2189 








MR. CHEVROLET DEALER 


CASH BUYER 
Send wus your lists of Chevrolet parts that 
may be obsolete or slow moving with you. 
We will send you our orders from your list 
at once. 
B. FREEMAN AUTO PARTS 
492 Main St. Fort Lee, N. J. 
Windsor 7-2189 





WANTED: Chevrolet and Ford obsolete 
parts for export, 1928 and up. Passenger 
cars and trucks. Send lists for immedi- 
ate orders to: Jack’s Auto Parts, 606 
Anderson Ave., Cliffside, N, J. Phone: 
WHitney 3-6666. 





TRUCKS FOR SALE 


TRUCK 
AUCTION 





Nov. 28th.—11:00 A. M. 
DYER AUTO AUCTION 


641 Joliet St. Dyer, Indiana 
UNion 5-2361 








‘TRUCKS WANTED 
WANTED—Good used Chevrolet wrecker. 
Twin Cities Chevrolet, Inc., Benton Har- 
bor, Michigan. 


SHOP EQUIPMENT FOR SALE 


WASHMOBILE, Model FSE, with soaper, 
heater, pressure tank. Cost $1.000—will 
sell for $450. Ford oval sign, $50; three 
Lincoln merchandising cabinets, all three 
$100. Ken Gardner Ford, 930 Lapeer, 
Port Huron, Michigan, Yukon 5-7113. 














EVERY WE E K— Automotive News’ 
“Leading Used Car Auction Direc- 
tory” lists the top U. S. Auto Auc- 
tions. When you want to know 
where? when? what time? and what 
facilities are offered? LOOK IN 
LUCAD. 





BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS' SPECIAL (F.O.8. Factory Net) 


$52.35 Fed. Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 


Action 


Four oat Hook-Up 
DEALERS’ SPECIAL (F.0.8, Factory Net) 


$44.85 Fed. Tox inciaded 


Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 


Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 
Since 1939" 


Canadian Distributors 


FIVE WHEELS, LTD. 


599 Y¥ St. 
Toronto, 





SAVE MONEY ON BUSINESS CARDS. 
1,000 simulated engraved—1i1 color $3.50; 
2 colors $4.50, Flat printed—1,000 letter- 


heads $8.50; 1,000 No. 


10 envelopes 


$8.50. All postpaid. Free samples. Busi- 


ness Specialties, 
cago, Ill. 


NEW BALLARD 17’ 


1422-A Rosemont, Chi- 


TRAVEL HOME— 


Refrigerator, gas heat, stove, sleeps five, 


toilet, etc. Quality throughout. 


Below 


cost or trade for new Chevrolet Delray 
at invoice. Donald Dahl, Windom, Min- 
nesota, : 


ANTIQUE CARS FOR SALE 


ATTENTION 
CHEVROLET DEALERS 


A Traffic Stopper to Promote 
Your 1959 Models 


Have collected i919 Chevrolet hardtop, 
1929 Chevrolet four-door, 1939 business 
coupe, 1949 Fleetline Deluxe two-door. All 
four low mileage creamy cars. The 1919 
hardtop model may be the only in exist- 
ence as there were very few produced 
(glass rolls down or stores behind the rear 


seat, center posts are removable, making 
this the world’s truly first hardtop.) This 
car is one owner, driven only 7,400 miles. 
The owner died two years after purchase 
and it has been stored ever since. This car 
alone is worth the asking price of the 


collection. All the rest of the cars are 
really clean with sharp interiors and low 
mileage. Asking $3,000 for the collection. 


GLENN BURDICK 


3906 Brewerton Rd. 
North Syracuse, New York 
GL 8-0224 








Order your subscription NOW, 
and avoid increase in price to 
be announced soon. 





New Subscription Order 


Send Automotive News to Address Below 


One Year $8 [] or Two Years $14 [] 
All Other Countries — One Year $12 [] or Two Years $20 [J 





AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 
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Manufacturer [] 


Financial [] Supplier [J 


11-24-58 





—-----——~—-------} 


| 
! 
! 
| 
! 
! 
! 
! 
| 
| 
! 
! 
! 
| 
! 
| 
! 
| 
| 
| 
| 
| 
| 
J 








If you want to sell more automobiles and auto- 
motive accessories or supplies, go where every page 
is full of ideas that sell: Better Homes & Gardens, 
the family idea magazine. BH&G’s constant flow 
of ideas about living better and what to do about 
it keeps readers forever on the move—seeing, doing, 
buying things. And Better Homes & Gardens families 
move on wheels! 94% of BH&G families have a car 


—30% of them have two or more ¢ars. 


During the year 1/3 of America reads 


etter [or eo 


PLL Tr 


TAALY |} 6 * 
pay idea magaziné 








